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Mixed  reaction 
greets  Court’s 
tax  decision 
(See  page  7) 

Copley  to  bny 
Santa  Monica 
Evening  Outlook 
(See  page  9) 

Publisher  asks 
board  to  ditch 
ABC  bulk  plan 
(See  page  12) 

Greeley’s  ghost 


On  April  11,  USA  TODAY  completed  the  first  phase  of  a 
nationwide  rollout  that  has  taken  it  into  fifteen  of  the  top  twenty  markets 
in  the  U.S.  A.  With  its  arrival  in  the  New  York  metropolitan  area,  The 
Nation’s  Newspaper  is  enjoying  an  average  daily  circulation  that  is  well 
on  its  way  to  achieving  a  year-end  projection  of  1, 150,000  reader  families. 
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Today  has  arrived 
mNewlS)rk. 
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MARKET- 
DRIVEN 
TECHNOLOGY 


THE 
HEADLINER 

OFFSET 


A  modular  system 
for  offset 
conversions 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headliner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements;  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 


...where  science  gets  down  to  business 


Our  des^n 
is  to  give 

communities 
our  best 


The  Bryan-CoUege  Station  Eagle,  in  Texas,  was  a  good  afternoon 
newspaper  in  one  of  the  country’s  hottest  SMSA’s.  Research  revealed 
it  could  be  even  better. 

Drawing  on  Harte-Hanks  resources.  The  Eagle  surveyed  the  com¬ 
munity  to  determine  what  residents  wanted  in  a  newspaper.  Results 
indicated  that  people  preferred  a  morning  newspaper  that  was  easier 
to  read,  with  more  relevant  local  news. 

The  Eagle  met  this  challenge  by  improving  and  increasing  its  local 
news  coverage  with  an  expanded  editorial  staff.  A  more  exciting  and 
easier  to  read  layout  was  created.  Production  and  distribution  were 
reorganized  to  give  Bryan-CoUege  Station  a  morning  newspaper. 

Today,  The  Eagle  boasts  one  of  the  country’s  leading  circulation 
growth  rates.  This  is  a  dramatic  example  of  our  conunitment  to  give 
communities  our  best.  By  design,  Harte-Hanks  newspapers  across 
the  nation  are  becoming  Community  Information  Centers. 


■yiJII  hARTE-hANks 

COIVIIVIUMiCATioiNSjMC. 

P.O.  Box  269  •  San  Antonio,  Texas  78291 

Becoming  Community  Information  Centers 
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*  Major  maetings  in  bold  face 


APRIL 

20-22— PNPA/Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey,  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra- 

disson  Lincoln,  Dallas,  Tex. 

25- 27— American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 

29-5/1— Gay  Press  Association,  Warwick  Hotel,  Phila¬ 

delphia,  Pa. 


MAY 

1-3— Ohio  Circulation  Managers  Association,  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

1.3_New  York  State  Society  of  Newspaper  Editors,  Thayer 
Hotel,  West  Point. 

1- 4 — NRMA  Sales  Promotion/Marketing  Conference,  Queen  Elizabeth 

Hotel,  Montreal,  Canada. 

4-7— Catholic  Press  Association  annual  convention,  Frank¬ 

lin  Plaza  Hotel,  Philadelphia,  Pa. 

9-12— American  Society  of  Newspaper  EdHors,  Fairmont  Hotel, 
Denver,  Colorado. 

11-13 — Pacific  Northwest  Newspaper  Advertising  Executives  As¬ 
sociation,  Red  Lion  Bayshore,  Port  Angeles,  Wash. 

13 — Newspaper  Comics  Council,  Fairmont  Hotel,  Denver.Colo. 

15-18 — N.Y.  State  Circulation  Management  Association,  The  Edge- 
wood  Resort,  Alexandria  Bay,  N.Y. 

15- 18 — International  Newspaper  Promotion  Association,  Wesdn 

Hotel,  Chicai^ 

16- 17— Allied  Publishers',  Four  Seasons  Olympic  Hotel,  Seat¬ 

tle,  Wash. 

19-20 — Mississippi  Association  of  Circulators,  Hilton  Inn,  Colum¬ 
bus,  Miss. 

22-25— Institute  of  Newspaper  Controllers  and  Finance 

Officers.  Maui  Mariott  Resort,  Hawaii. 

24-28 — FIEJ,  Congress  of  the  International  Federation  of  News¬ 
paper  Publishers,  Grosvenor  House  Hotel,  Park  Lane,  London. 

JUNE 

2- 4— Kentucky  Press  Association.  Marriott  Inn,  Lexington. 

3- 4 — Pennsylvania  Press  Conference,  Marriott  Inn,  Harrisburg. 

4- 9 — Special  Libraries  Association,  New  Orleans. 

9-11 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 
Point  Club,  Alexandria  Bay,  N.Y. 

11-15-^merican  Advertising  Federation.  Hyatt  Regency,  Washington, 
D.C. 

11-15— ANPA  Operations  Management  Conference  and  Exposition,  Las 
Vegas  Convention  Center. 

19-22 — International  Circulation  Managers  Association  Sales  Confer¬ 
ence,  Las  Vegas  HIHon  Hotel,  Las  Vegas,  Nev. 

19-23— Association  of  Newspaper  Classified  Advertising  Managers 
Conference,  Harbour  Castie  Hiiton  Inn,  Toronto,  OnL 

21- 24 — National  Conference  of  Editorial  Writers,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

22- 24— Suburban  Newspapers  of  America,  Four  Seasons  Hotel, 

Toronto.  Canada. 

26-29 — Newspaper  Personnel  Relations  Association  Conference,  L'En- 
fant  Plaza  Hotel,  Washington,  D.C. 


Seminars/Workshops/Clinics 


APRIL 

1 9-20 — New  England  Newspaper  Association,  Credit  &  Collections,  Work¬ 
shop  Radisson  Ferncroft  Hotel,  Danvers,  Mass. 

23- 24 — Society  of  Newspaper  Design-University  of  Missouri  News¬ 

paper  Design  Workshop,  Gannett  Hall,  Columbia,  Mo. 

24- 29— American  Press  Institute,  Developing  Management  Skills, 

Reston,  Va. 

27-26-^merican  Association  of  Advertising  Agencies  Media 
Seminar,  Drake  Hotel,  Chicago,  III. 

29-5/1 — Northern  Short  Course  in  Photojournalism,  Buck  Hill 
Inn.  Buck  Hill  Falls.  Pa. 


By  Doug  Borgstedt 
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On  April  4,  a  new  era  began  with  the  publication  of  the 
New  York  Tribune,  a  morning  newspaper  owned  by 
News  World  Communications,  Inc.  Its  goal:  to  publish 
news  and  commentary  as  it  should  be  —  truthful, 
hard-hitting,  that  gets  to  the  heart  of  the  vital  issues  of 
the  day. 

The  TUbune  will  offer  its  readers  a  unique  mix  of  news 
and  commentary: 

•  Penetrating  investigative  reporting  into  New  York  City 
and  state  affairs; 

•  In-depth  coverage  of  the  Washington  scene  with  an 
assist  from  The  Washington  Times,  also  owned  by  News 
World  Communications,  Inc.,  which  has  won  respect  as 


the  "alternative  voice"  in  the  nation's  capital. 

•  Wide-ranging,  insightful  coverage  of  world  affairs 
through  a  network  of  thirteen  overseas  bureaus.  In 
particular,  the  Tribune  will  have  exclusive  coverage  of 
significant  events  and  trends  behind  the  Iron  Curtain  and 
in  the  developing  world. 

•  The  "Commentary"  section  providing  stimulating 
opinion  on  both  politics  and  culture  —  an  exciting 
journalistic  innovation  that  will  challenge  the  liberal-left 
cultural  monopoly  and  provide  a  forum  for  viewpoints 
seldom  seen  in  the  establishment  media. 

Read  the  New  York  Tribune  and  decide  for  yourself. 

Buy  it  at  your  newsstand  or  call  the  following  number 
for  mail  subscription  or  home  delivery:  532-8300. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Rob«rt  U.  Brown,  Prosktont  and  Edttor  Jamaa  Wrtght  Brown 

Fardinand  C.  Taubnar,  Publlahar  Publlahar,  Chairman  of  tha  Board,  1912*1 959 


Tax  on  newsprint  and  ink 

The  Supreme  Court  decision  ruling  the  Minnesota  tax  on 
ink  and  newsprint  is  unconstitutional  was  almost  a  foregone 
conclusion.  That  the  1974  tax  law  was  discriminatory  (be¬ 
cause  it  applied  only  to  13  of  the  state’s  newspapers  and  no 
other  publications)  was  perfectly  obvious  and  the  law  should 
have  been  withdrawn  or  repealed  immediately.  But  the 
Court  went  further  and  pointed  out  the  danger — ^the  uncon¬ 
stitutionality — of  singling  out  the  press  for  special  taxation. 

When  a  state  does  so,  the  Court  said,  “the  political  con¬ 
straints  that  prevent  a  legislature  from  passing  crippling 
taxes  of  general  applicability  are  weakened,  and  the  threat  of 
burdensome  taxes  becomes  acute.  That  threat  can  operate  as 
effectively  as  a  censor  to  check  critical  comment  by  the  press, 
undercutting  the  basic  assumption  of  our  political  system 
that  the  press  will  often  serve  as  an  important  restraint  on 
government.” 

The  Court  decision  means  that  states  cannot  single  out 
either  the  press  as  a  whole,  or  individual  publications  within 
the  press  for  discriminatory  tax  treatment.  However,  the 
Court  added,  that  Minnesota  could  have  applied  a  sales  tax 
on  printed  materials  published  in  the  state  provided  the  tax 
applied  to  all  other  products.  In  other  words,  a  sales  and  use 
tax  across  the  board  similar  to  that  in  effect  in  some  other 
states. 

We  have  taken  the  position  that: 

1. A  sales  tax  applied  to  the  retail  price  of  printed  publica¬ 
tions  is  discriminatory  per  se  because  it  does  not  apply  to 
broadcast  media  with  which  they  are  in  direct  competition, 
and; 

2. Any  tax  on  the  retail  price  of  newspapers  and  magazines 
is  a  tax  on  reading  matter  and  therefore  in  violation  of  the 
spirit,  if  not  the  letter,  of  the  First  Amendment. 

The  First  Amendment  to  the  Constitution  is  a  guarantee  to 
the  people  that  they  shall  have  access  to  unrestricted  and 
uncensored  information  from  any  and  all  sources.  A  tax  on 
reading  matter,  in  our  opinion,  dissipates  that  freedom  in 
direct  proportion  to  the  size  of  the  tax  people  are  required  to 
pay  to  be  informed.  Furthermore,  we  believe  a  sales  tax  of  8% 
or  more,  as  exists  in  New  York  City  although  not  applied  at 
the  newsstand,  would  be  destructive  of  that  freedom. 

It  is  unfortunate  that  the  latest  Supreme  Court  decision 
may  lead  legislators  in  various  states  to  consider  including 
newspapers  and  magazines  under  new  local  sales  taxes,  or  to 
withdraw  their  exemptions  from  existing  taxes.  Sooner  or 
later  this  tax  on  reading  matter  is  due  for  legal  confrontation 
at  the  Supreme  Court  level  and  it  is  our  belief  that  the  most 
recent  ruling  in  the  Minnesota  case  suggests  this  Court 
would  give  favorable  consideration  to  a  case  opposing  it. 
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White  House  press 
relations  strained 


By  James  Gerstenzang 
Associated  Press 
White  House  Reporter 

Reporters  covering  the  White  House 
work  within  100  feet  of  the  Oval  Office. 
But  they  can  go  days,  or  even  weeks, 
without  seeing  President  Reagan. 

Access  to  the  president  generally  has 
been  limited  to  “pool”  coverage  with 
open  coverage  for  all  reporters  a  rarity. 
Reporters  from  the  two  major  wire 
services  are  always  in  the  pool.  Others 
usually  are  still  and  television  photog¬ 
raphers,  a  newspaper  reporter  and  a 
broadcast  reporter. 

The  pool’s  task  is  to  report  to  col¬ 
leagues  on,  say,  a  picture-taking  ses¬ 
sion  in  the  Oval  Office  or  the  start  of  a 
meeting  in  the  Cabinet  Room,  where 
space  is  limited.  Jimmy  Carter  fre¬ 
quently  bantered  with  reporters  who 
called  out  questions  during  “photo 
opportunities,”  which  he  occasionally 
calls  “press  opportunities.” 

How  accessible  are  the  president’s 
aides?  Sometimes  very.  Sometimes  not 
at  all.  And  when  a  reporter  is  most 
anxious  to  talk  to  a  source  because  a 
story  is  about  to  break,  that  source  is 
most  likely  involved  in  meetings  with 
other  officials  about  that  very  story. 

When  the  president  was  preparing  a 
major  defense  speech  recently,  a  repor¬ 
ter  calling  Robert  Sims,  spokesman  for 
the  president’s  national  security  advis¬ 
er,  was  told  that  Sims  was  involved  in  a 
project  and  would  not  be  available  until 
two  days  after  the  speech. 

Each  weekday  at  about  12:30  p.m., 
Larry  Speakes,  Reagan’s  spokesman, 
holds  a  formal,  on-the-record  briefing 
for  reporters  in  the  press  room.  Each 
morning  at  about  9:15,  reporters  gather 
in  his  office  for  a  less  structured  meet¬ 
ing  to  discuss  stories  likely  to  take 
shape  during  the  day. 

These  sessions  have  their  ups  and 
downs.  A  touchy  subject,  “the  hint  of 
scandal,”  as  Speakes  says,  often  brings 
acrimony. 

One  Thursday,  Speakes  said  he 
knew  of  no  “internal  investigation”  of 
White  House  contacts  with  officials  of 
the  Environmental  Protection  Agency. 
The  next  day,  he  confirmed  that  an 
“internal  review”  was  under  way. 

“I  consider  that  misleading,”  said 
Chris  Wallace,  NBC  White  House 
correspondent. 

“You  call  that  a  lie?”  snapped 
Speakes. 

“Yeah,  I  do,”  said  Wallace. 


(Reprinted  from  AP  Log) 
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That  was  one  month  ago.  Since  then, 
Wallace  says,  a  more  businesslike 
relationship  has  been  established. 

Speakes  also  chastised  reporters  re¬ 
cently  for  not  showing  the  proper  re¬ 
spect  to  the  president  when  they 
shouted  questions  to  him  as  he  posed 
near  the  Rose  Garden  with  the  new 
prime  minister  of  the  Netherlands, 
Rudolph  Lubbers. 

“Please  show  a  little  respect,” 
Speakes  said,  as  Reagan  and  Lubbers 
prepared  to  return  inside. 

With  reporters  still  in  the  Rose  Gar¬ 
den,  Speakes  complained  that  some 
cameramen  had  been  taking  pictures 
through  the  windows  of  the  Oval  Office 
before  the  picture-takirtg  session. 


“Let  me  tell  you  this,”  Speakes  said, 
“we  won’t  bring  the  cameras  out  here 
anymore  if  you’re  going  to  shoot 
through  the  windows  of  the  Oval 
Office.” 

Speakes  added,  “We  consider  the 
Oval  Office  off  limits  for  still  and  televi¬ 
sion  cameras  when  the  president  is  in 
there  in  a  private  moment.  If  you  don’t 
want  to  respect  that,  then  we  don’t 
have  you  out  here  anymore.  It’s  as  sim¬ 
ple  as  that.” 

Speakes’  office  is  the  only  one  in  the 
White  House  accessible  to  reporters 
without  a  prior  appointment  and  an 
escort.  When  Jody  Powell  occupied 
that  office  during  the  Carter 
administration,  long  lines  formed  as 
early  evening  deadlines  approached 
and  Powell  was  tied  up  in  meetings  with 
Carter  or  White  House  staff  members. 

Speakes  is  generally  in  his  office  in 
the  afternoon,  and  the  best  way  to 
catch  him  is  to  stand  outside  his  door 
and  wait  for  it  to  open.  It  can  some¬ 
times  take  an  hour,  but  he  is  usually 
willing  to  chat. 


HONORED — Dean  S.  Lesher,  (right)  publisher  and  chairman  of  the  board 
of  Lesher  Communications,  Inc.,  was  honored  by  President  Reagan  (Atorch 
10)  when  he  received  the  National  Newspaper  Association's  highest  award 
for  "distinguished  leadership  in  the  newspaper  industry,"  at  a  White  House 
reception  for  the  NNA  hosted  by  President  Reagan  and  Vice  President  Bush. 
Margaret  L.  Lesher,  first  vicepresidentof  corporate  affairs  of  Lesher  Com¬ 
munications,  stood  beside  her  husband. 
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A  A  The  addition  of  the 
VV  full  24  hour  New 
York  Times  News  Service 
brings  our  product  to  a 
level  that  cannot  be 
equalled  by  any  other 
service  or  newspaper  in 
our  area. 

John  J.  Powers 


/  / 


Managing  Editor 
South  Bend  Tribune 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
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Racism  in  the  South: 

A  new  look  at  an  old  problem. 

Jim  Henderson’s  5-part  series  has 
won  George  Polk,  National 
Headliners,  and  National  Association 
of  Black  Journalists  Awards.  It 
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has  received  honorable  mention  in  the 
Robert  F.  Kennedy  competition. 
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Footnote  puts  damper 
on  Court’s  tax  ruling 


By  David  Astor 

Newspaper  executives  are  happy  a- 
bout  last  week’s  Minnesota  tax  ruling, 
but  some  fear  a  footnote  to  the  U.S. 
Supreme  Court  decision  may  give 
states  a  “green  light’’  to  impose  future 
levies. 

The  high  court  ruled  8-1  March  29 
that  a  Minnesota  tax  on  ink  and  paper 
used  by  13  larger  daily  newspapers  was 
unconstitutional  (E&P,  April  2).  But,  in 
a  footnote,  the  court  said  that  the  press 
could  be  included  in  general  sales 
taxes.  With  more  states  than  usual  this 
year  already  proposing  taxes  that 
would  affect  newspapers,  executives 
wonder  if  this  footnote  might  add  to  the 
legislative  avalanche. 

Jerry  W.  Friedheim,  executive 
vicepresident  of  the  American  News¬ 
paper  Publishers  Association,  chose  to 
focus  his  comments  on  the  actual  deci¬ 
sion  rather  than  the  footnote. 

“ANPA  is  heartened  that  the  U.S. 
Supreme  Court  has  found  the  Minneso¬ 
ta  statute,  which  imposes  a  discrimina¬ 
tory  tax  on  newsprint  and  ink,  to  be  a 
violation  of  First  Amendment  free 
press  guarantees,’’  said  Friedheim  in  a 
written  statement.  “Taxes  on  the  in¬ 
formation  business,  and  specifically 
newspapers,  are  susceptible  to  great 
abuse.  Justice  (Sandra)  O’Connor 
noted  that  such  taxes  ‘can  operate  as 
effectively  as  a  censor  to  check  critical 
comment  by  the  press.’’’ 

“Justice  O’Connor’s  analysis,’’ 
added  the  ANPA  executive  vicepresi¬ 
dent,  “recognizes  the  need  to  assess 
carefully  and  thoroughly  the  impact  of 
this  state  tax,  and  others,  on  the  press. 
A  free  society  cannot  condone  the  im¬ 
proper  use  of  the  power  to  tax  news¬ 
papers. 

“This  court  decision  thus  strikes 
down  an  impermissible  exercise  of 
state  power  in  the  protected  area  of 
freedom  of  expression;  we  hope  that 
state  policy  makers  will  continue  to  dem¬ 
onstrate  sound  judgment  in  opposing 
taxation  of  the  flow  of  information 
within  our  democratic  system.’’ 

W.  Terry  Maguire,  ANPA  vicepresi¬ 
dent/general  counsel,  told  Editor  & 
Publisher  that,  whatever  impact  the 
footnote  might  have  in  the  future,  the 
Supreme  Court  was  ruling  only  on  the 
ink  and  newsprint  law.  “It  is  the  Min¬ 
nesota  case  that  was  at  issue,’’  he  said. 


“Anything  else  said  by  the  court  is 
‘dicta.’’’ 

Jack  Landau,  executive  director  of 
the  Reporters  Committee  for  Freedom 
of  the  Press,  also  lauded  the  decision, 
but  called  the  footnote  “somewhat 
threatening.’’ 

“All  working  journalists  realize  that 
one  traditional  form  of  censorship  is 
through  taxation,’’  he  said.  “There¬ 
fore,  we  applaud  the  broad  First 
Amendment  scope  of  the  Supreme 
Court’s  opinion  recognizing  that  the 
power  to  selectively  tax  newspapers  is 
the  equivalent  of  the  power  of  the  state 
to  regulate  the  free  dissemination  of 
news  and  ideas. 

“The  opinion  should  be  widely  ap¬ 
plauded  by  the  press  because  it  pro¬ 
tects  all  publications,  not  just  daily 
newspapers.  As  Justice  O’Connor’s 
first  major  opinion  in  the  First  Amend¬ 
ment  area,  it  is  heartening  to  see  her 
sensitivity  to  press  concern. 

“It  is,  however,  somewhat  threaten¬ 
ing  for  the  court  to  appear  to  approve  of 
sales  taxes  on  newspapers  when  that 
issue  was  not  the  issue  to  be  decided. 
We  believe  that  the  government  should 
make  every  effort  to  encourage  pub¬ 
lications,  not  to  discourage  free  ex¬ 
pression  by  use  of  the  taxation  power.’’ 

Dan  Jaffe,  senior  vicepresident  at  the 
American  Advertising  Federation,  said 
the  “overall  effect’’  of  the  high  court 
decision  was  “positive,”  although  he 
said  some  states  seeking  revenues 
might  view  the  footnote  “as  a  green 
light  to  push  tax  legislation.” 

“We  have  to  see  (what  happens),” 
Jaffe  told  E&P.  “But  the  bottom  line  is 
policy.  It  is  not  wise  policy  for  states  to 
pass  this  type  of  legislation.” 

The  AAF  executive,  in  addition  to 
citing  First  Amendment  issues,  ex¬ 
plained  that  state  taxes  on  such  items  as 
ads  can  be  “counterproductive”  be¬ 
cause  they  might  force  advertisers  to 
cut  back  on  ad  buys  or  shift  some  of 
their  ads  to  other  states. 

Jaffe  said  that  some  states  and  cities 
find  such  arguments  convincing  once 
they  are  given  testimony  by  organiza¬ 
tions  such  as  the  AAF  and  ANPA.  In¬ 
deed,  the  AAF  points  to  victories  in 
Virginia,  where  a  bill  was  passed  ex¬ 
empting  preprinted  advertising  supple¬ 
ments  from  taxation,  and  in  Los 
Angeles,  where  a  proposed  amendment 
to  the  municipal  gross  receipts  tax  law 
calling  for  an  end  to  news  media  ex- 


E&P 

Every  Saturday  since  1884 

emptions  lost  last  December  by  a  nar¬ 
row  8-7  vote. 

But  what  often  happens,  said  Jaffe,  is 
that  “when  we  put  a  stake  in  the  heart 
of  a  bill  during  a  legislative  session,  it 
rises  from  the  dead  to  be  faced  again  the 
next  year.  It  keeps  coming  back  to  the 
same  problem — the  states  have  no 
money.  They’re  really  crying  the 
blues.” 

This  has  been  an  especially  acute 
problem  during  the  current  1983  fiscal 
year,  as  states  try  to  deal  with  the  re¬ 
cession  and  losses  of  federal  revenues. 
Jaffe  said  a  National  Conference  of 
State  Legislatures  staff  report  pro¬ 
jected  that  19  states  will  run  deficits  in 
1983.  “Most  states  in  the  country,  un¬ 
like  the  federal  government,  have  re¬ 
quirements  to  balance  their  budgets,” 
he  noted. 

And  Jaffe  added  that  12  other  states 
are  in  the  black  by  1%  or  less.  “Any 
unexpected  emergency  will  put  them 
into  deficit  as  well,”  he  said. 

(Continued  on  page  25) 

Standard  Ad  Unit 
plan  is  revised 

The  Standard  Advertising  Unit  chart 
has  been  revised  to  indicate  more  clear¬ 
ly  that  “full  depth’  can  be  used  by  papers 
with  a  cutoff  that  is  longer  than  2 1  in¬ 
ches,  according  to  a  report  issued 
(April  6)  by  the  American  Newspaper 
Publishers  Association. 

The  new  chart  now  contains  a  foot¬ 
note  that  reads,  as  follows: 

“FD  equals  full  depth  of  21  inches  or 
longer . . .  Printed  depth  generally  varies 
in  newspapers  from  21  inches  to  22  Vi 
inches.  All  newspapers  can  accept  21 
inch  ads  and  may  float  the  ad  if  their 
printed  depth  is  greater  than  21  in¬ 
ches.” 

The  ANPA  report  said  “National 
advertisers — who  have  cooperated  in 
developing  the  proposed,  voluntary 
system — as  in  the  past,  will  design  full- 
depth  ads  at  21  inches,  understanding 
that  measure  will  fit,  also,  in  newspap¬ 
ers  using  and  listing  in  SRDS  longer  full 
depths.” 

The  ANPA  report,  based  on  the  re¬ 
sponses  received  to  date  from  news¬ 
papers  to  the  Working  Committee  on 
Advertising  Standards’  proposal,  said 
that  the  most  frequent  question  of 
newspaper  executives  had  to  do  with 
the  full-page  depth  issue. 

The  Working  Committee  said  it  had 
“reviewed  the  newspaper  responses 
and  (had)  agreed  that  the  original  prop¬ 
osal  was  perhaps  misunderstood  to  re- 
(Continued  on  page  25) 
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Objections  raised  in  NYC 

Unions  may  sue  Gannett 
over  bolted  Today  racks 


By  Andrew  Radolf 

The  10  newspaper  unions  ol  the  Allied 
Printing  Trades  Council  and  the  News¬ 
paper  and  Mail  Deliverers  Union  said 
(April  7)  they  intend  to  file  suit  against 
Gannett  Co.  to  stop  them  from  bolting 
USA  Today  newsracks  onto  public 
sidewalks  in  New  York  City. 

Today  will  be  introduced  to  N.Y.'s 
five  boroughs  on  April  II.  The  New 
York  edition  will  be  printed  at  Gannett's 
Westchester-Rockland  Newspapers’ 
plant  in  Harrison.  N.Y..  which  is  non¬ 
union. 

Gannett  has  installed  hundreds  of  its 
patented  vending  machines  throughout 
the  city.  For  security  purposes,  the  com¬ 
pany  said  it  is  bolting  the  racks  in  place. 
In  Portland,  Ore.,  college  kids  were 
blamed  for  stealing  the  racks  and  using 
them  as  tv  stands  in  their  dorms. 

George  McDonald,  president  of  the 
Allied  Printing  Trades  Council,  told 
H&P  (April  7)  that  the  unions  are  mad 
about  “non-union  carpetbaggers"  com¬ 
ing  into  the  New  York  market. 

“After  our  people  gave  up  $50  million 
to  save  the  New  York  Daily  News  and 
meeting  with  the  New  York  Post,  this 
non-union  paper  is  coming  into  the 
city.”  McDonald  said.  “The  Post. 
News  and  (New  York)  Times  all  pay 
good  union  wages.” 

McDonald  said  “if  something  isn't 
done,  you  will  have  automatic  vending 
machines  of  every  sort  all  over  the  place." 

New  York  City  does  not  have  any  or¬ 
dinances  regulating  the  placement  of 
newspaper  vending  machines  or  prohib¬ 
iting  bolting  them  to  the  sidewalks.  The 
Daily  News.  Post  and  Times  use  vending 
machines  on  some  city  street  corners, 
but  they  use  chains  to  secure  them  to 
lamp  posts. 

The  city  does  license  newsstands  and 
has  regulations  covering  their  location, 
size,  types  of  merchandise  they  can  sell, 
and  restrict  the  use  of  advertising  on  the 
walls. 

Theodore  Kheel,  legal-advisor  to  Al¬ 
lied.  said  the  unions  should  urge  Mayor 
Koch  to  get  a  law  passed  that  would  pro¬ 
tect  the  city’s  streets  and  stop  littering 
with  automated  peddlers. 

McDonald  said  the  unions  are  con¬ 
cerned  about  the  effect  Gannett’s  vend¬ 
ing  machines  will  have  on  newsstand 
business. 

“They’re  in  direct  competition  with 
the  blind  and  disabled  newsstand  opera¬ 
tors  who  pay  for  their  licenses,”  Mc¬ 
Donald  said. 


Gannett  may  find  itself  in  a  legal  battle 
with  the  city  government  over  its  Today 
machines. 

In  New  York  City,  property  owners 
are  responsible  for  the  sidewalks  up¬ 
keep.  Pat  Cohen,  spokeswoman  for  the 
city’s  Department  of  Consumer  Affairs, 
said  they  have  received  “city-wide  com¬ 
plaints”  about  the  machines  from  resi¬ 
dents  and  merchants.  She  said  the  com- 
plainers  charged  that  newsracks  are  un¬ 
sightly  and  a  hazard  because  of  their 
placement  in  high  pedestrian  traffic 
areas  and  the  way  the  ends  of  the  bolts 
stick  up  from  the  pedestal  stands. 

“Nobody  gave  them  permission. 
They  just  did  it,”  Cohen  said.  “Gannett 
has  put  them  in  front  of  private  homes, 
next  to  subway  stops,  mailboxes,  light- 
posts.”  she  told  E&P. 

Cohen  said  New  York  does  not  license 
newspaper  vending  machines  because 
“they’re  covered  by  freedom  of  the 
press.”  She  said  the  city  is  reviewing  the 
policy.  “We  are  looking  into  the  possi¬ 
bility  of  some  kind  of  regulation  for 
news  vending  machines.”  she  said. 

The  city’s  Department  of  Transporta¬ 
tion  also  is  investigating  Gannett’s  vend¬ 
ing  machines  since  it  has  jurisdiction 
over  the  use  of  the  sidewalks,  according 
to  department  spokesman.  Victor  Ross. 
Me  said  the  department  has  also  received 
many  irate  phone  calls  complaining 
about  the  machines. 

Ross  said  the  department  asked  the 
city’s  corporation  counsel  to  study  the 
matter  and  determine  if  any  legal  action 
is  warranted.  One  of  the  questions  under 
study  is  who  will  be  liable — Gannett  or 
the  property  owner — if  someone  is  in¬ 
jured  by  one  of  the  vending  machines. 

Gannett  has  downplayed  the  impor¬ 
tance  of  vending  machines  for  its  sale  of 
USA  Today  in  New  York  City. 

Vince  Spez/.ano,  executive  vicepresi¬ 
dent  of  USA  Today,  said  in  the  city  itself 
Gannett  will  rely  primarily  on  news¬ 
stands  for  selling  the  paper. 

“We  have  to  sell  USA  Today  the  way 
the  city  is  used  to  buying  newspapers. 
That's  largely  off  newsstands.” 

Spez/.ano  said  Gannett  in  most  other 
cities  relies  on  a  50/50  mix  of  news¬ 
stands  and  vending  machines  for  selling 
USA  Today.  In  New  York  City,  only 
259f  of  USA  Today’s  sales  will  come 
through  vending  machines  and  159c 
from  newsstands,  Spezzano  said. 

The  company  declined  to  release  fig¬ 
ures  for  how  many  vending  machines  it 


intends  to  use  in  the  city  and  suburbs. 

In  Westchester,  where  Gannett  uses 
vending  machines  heavily  for  its  sales  of 
the  Westchester  Rockland  Newspapers, 
the  honor  boxes  will  play  a  larger  role. 

Several  southern  California  communi¬ 
ties  also  disputed  with  Gannett  over  the 
design  and  placement  of  its  newsracks 
for  USA  Today. 

Bruce  Mattern.  of  Costa  Mesa’s  pub¬ 
lic  works  department,  said  Gannett  can 
use  its  specially  designed  USA  Today 
vending  machines  on  private  property, 
but  in  public  places  the  machines  must 
conform  to  the  city  standard  that  the 
newsracks  be  brown.  He  said  Gannett 
was  complying  with  the  ordinance. 

In  Anaheim.  USA  Today  vending  ma¬ 
chines  were  impounded  by  the  city  for 
failing  to  comply  with  ordinances  about 
their  placement. 

John  Poole,  of  Anaheim’s  business  li¬ 
cense  department,  said  several  of  the 
vending  machines  were  released  to  Gan¬ 
nett  after  the  company  agreed  to  follow 
the  city’s  regulations  but  added  that  his 
department  is  still  holding  some  of  the 
newsracks. 

Stauffer  buys  Grit 
from  Advo  Systems 

Grit,  the  national  small-town  week¬ 
ly,  and  an  associated  printing  company 
were  sold  by  Advo  Systems  Inc.  of 
Hartford,  Conn,  to  Stauffer  Com¬ 
munications  of  Topeka,  Kans. 

A  purchase  price  was  not  disclosed. 

Advo  Systems,  which  is  the  nation’s 
largest  direct  mail  operation,  with  15 
plants  around  the  country,  purchased 
Grit  two  years  ago  from  the  Lamade 
family,  which  had  owned  the  paper 
since  its  inception  by  Dietrick  Lamade. 

Grit  was  founded  in  1882  and  thrived 
on  a  formula  of  old-fashioned,  home- 
spun  news.  But  in  recent  years,  postal 
increases  and  a  loss  of  its  prime  sales 
force — youngsters  vying  for  prizes  in 
addition  to  small  commissions — have 
cut  the  tabloids’  circulation.  From  a 
peak  of  1.5  million  weekly  circulation 
in  1%2,  Grit  now  reports  selling  in  ex¬ 
cess  of  71 1,(XX)  copies  a  week. 

Warner  Publisher  Services,  a  sub¬ 
sidiary  of  Warner  Communications 
Co.,  started  handling  national  distribu¬ 
tion  of  Grit  with  its  April  12  issue.  The 
paper  sells  for  750. 

Stauffer  Communications,  a  publicly 
owned  company,  publishes  Capper's 
Weekly,  a  1 05-year-old,  416,000  cir¬ 
culation  biweekly  tabloid.  In  addition, 
the  company  owns  20  daily  newspa¬ 
pers,  5  radio  stations  and  2  television 
stations  in  10  states. 

Besides  the  national  edition.  Grit 
also  publishes  a  Sunday  regional  edi¬ 
tion  for  the  Williamsport,  Pa.  area. 
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Everett  Herald  loses 


Copley  to  acquire 
Santa  Monica  Outlook 


confidentiality  case 


Everett  (Wash.)  Herald  publisher 
Christopher  Little  said  his  newspaper 
will  ask  the  Washington  State  Court  of 
Appeals  to  reconsider  its  ruling  that  a 
criminal  defendant  can  force  reporters 
to  reveal  confidential  sources  if  the  in¬ 
formation  is  crucial  to  the  case. 

Little  said  if  that  move  is  unsuccess¬ 
ful,  the  newspaper  will  appeal  to  the 
State  Supreme  Court. 

The  appeals  court  ruled  (March  2 1 )  in 
a  split  decision  that  while  newspapers 
have  a  “qualified  privilege”  under 
common  law  to  protect  their  sources, 
judges  may  take  a  “balancing  test” 
when  a  defendant's  right  to  a  fair  trial  is 
at  stake. 

The  Herald,  a  Washington  Post  Co. 
paper,  had  sought  to  quash  a  subpoena 
allowing  a  judge  to  review  confidential 
material  gathered  in  1979  for  a  series  on 
cult  activities  at  Eden  Farms  operated 
by  Theodore  Rinaldo. 

Rinaldo,  who  is  currently  in  prison, 
is  seeking  the  Herald’s  confidential 
material  in  connection  with  his  new 
trial  on  various  charges,  including  per¬ 
jury,  intimidating  witnesses  and  statu¬ 
tory  rape. 

As  a  result  of  the  ruling,  Snohomish 
County  Superior  Court  Judge  Stuart 
French  would  be  allowed  to  apply  a 
three-part  standard  in  deciding  whether 
Rinaldo's  Sixth  Amendment  rights  to 
call  witnesses  in  his  defense  outweigh 
the  newspaper’s  qualified  privilege  to 
withhold  information  supplied  by  more 
than  a  dozen  witnesses  who  were 
promised  confidentiality  by  Herald  re¬ 
porter  Gary  Larson.  Larson  wrote  a 
six-part  series  on  Rinaldo  and  his  cult  in 
1979. 

If  French  concludes  that:  (1)  Rinaldo 
has  “attempted  unsuccessfully  to 
obtain  the  information  by  all  reason¬ 
able  alternatives”; (2)  the  “information 
would  not  be  irrelevant  to  his  defense” ; 
and  (3)  “by  a  balance  of  probabilities, 
there  is  a  reasonable  possibility  that  the 
information  sought  as  evidence  would 
affect  the  verdict  in  his  case,”  then  the 
judge  can  hand  the  information  over  to 
Rinaldo’s  attorneys. 

The  appeals  court  ruling  was  2-1, 
with  Chief  Judge  James  Andersen  dis¬ 
senting.  Andersen  said  there  has  been 
no  showing  that  the  newspaper  abused 
its  responsibilities  and  therefore,  under 
the  law,  the  protection  of  its  sources  is 
absolute.  Andersen  said  he  would  re¬ 
quire  no  balancing  of  the  First  and 
Sixth  Amendment. 

Judges  Sollie  Ringold  and  Barbara 
Durham  denied  that  reporters  enjoy 
constitutional  privilege  to  withhold 
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sources  and  said  Rinaldo  has  “made  a 
sufficient  showing  to  justify  in  camera 
review.” 

Judge  Andersen  argued  that  even  let¬ 
ting  Judge  French  see  the  notes 
“necessarily  destroys  that  privileged 
status  in  at  least  some  part.” 

Andersen  added,  “Whether  the 
judge  does  or  does  not  turn  confidential 
files  over  to  a  defendant,  the  privilege 
against  non-disclosure  has  been  partial¬ 
ly  destroyed  since  the  reporter’s 
solemn  pledge  of  confidentiality  has 
been  violated  and  the  reporter’s  news 
gathering  ability  damaged  thereby.” 

Reporter  faces  jail 
for  refusal  to  testify 

A  reporter  for  Wilkes-Barre  (Pa.) 
Times  Leader  was  fined  $500  and  sent¬ 
enced  to  five  days  in  jail  for  refusing  to 
answer  questions  about  an  interview 
with  a  man  accused  of  murdering  13 
people. 

Reporter  Marita  Lowman  was  sent¬ 
enced  for  refusing  to  provide  Judge  Pat¬ 
rick  Toole  with  information  not  con¬ 
tained  in  her  article.  Lowman  is  free 
pending  appeal. 


Robert  M.  Herbert 


The  Copley  Newspaper  Group  will 
buy  Santa  Monica  (Calif.)  Evening 
Outlook,  making  it  the  10th  newspaper 
in  the  San  Diego-based  organization,  it 
was  announced  by  both  parties. 

The  Outlook,  long  reported  to  be  on 
the  block,  has  been  mostly  owned  for 
the  past  50  years  by  the  Funk  and 
McClure  families,  with  employees 
holding  5%  of  the  shares. 

Publisher  C.  Deane  Funk  told  E&P 
the  main  reasons  for  the  Outlook’s  dis¬ 
posal  are  estate  taxes  and  the  dispersal 
of  ownership  in  different  parts  of  the 
country.  The  sale  price  was  not  dis¬ 
closed,  although  the  asking  price  was 
reportedly  $17  million  by  United  West¬ 
ern  Newspapers,  the  paper’s  corporate 
owner. 

Funk,  who  has  agreed  to  remain  with 
the  paper  during  the  transition  period, 
said  “It’s  a  personal  pleasure  for  me 
that  the  Evening  Outlook  is  rejoining 
Copley  Newspapers.  Both  my  father, 
J.D.  Funk,  and  grandfather,  S.G. 
McClure,  were  associated  with  Copley 
in  the  1920s  and  30s.  Our  family’s  ac¬ 
quisition  of  the  Evening  Outlook  in 
1932  was  the  result  of  an  amicable  trad¬ 
ing  of  assets  worked  out  between  my 
grandfather  and  Col.  Ira  C.  Copley.” 

Copley  Newspapers,  owned  by 
Helen  K.  Copley,  have  papers  in  Cali¬ 
fornia  and  Illinois. 


Richard  V.  Oliver 


NEW  POSITIONS — Richard  V.  Oliver,  Jr.,  right,  city  editor  and  an  assistant 
managing  editor  of  the  N.Y.  Daily  News,  was  named  assistant  to  the  editor.  Daily 
News  editor  James  G.  Wieghart  said  Robert  M.  Herbert,  deputy  city  editor,  will 
replace  Oliver  as  city  editor.  Oliver  will  resume  hosting  "Daily  News  Tomorrow,"  a 
nightly  radio  program.  He  won  an  Emmy  Award  for  hosting  "New  York  &  Co.,"  a  tv 
program  on  the  PBS  channel.  Herbert,  38,  was  born  in  Brooklyn.  He  began  his  career 
as  a  reporter  for  Newark  (N.J.)  Star-Ledger  in  1970.  He  was  named  night  city  editor 
of  the  Star-Ledger  in  1973.  He  joined  the  News  in  1976  as  a  reporter. 
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Cowles  helps  dissidents 
table  stock  option  plan 


A  stock  option  plan  intended  to 
benefit  top  management  officials  of  the 
Des  Moines  Register  and  Tribune  Com¬ 
pany  was  tabled  for  at  least  six  months 
(March  28)  after  John  Cowles  Jr. 
agreed  with  a  vocal  minority  of 
stockholders  that  a  delay  in  the  plan’s 
introduction  would  be  the  best  alterna¬ 
tive. 

The  plan,  presented  at  the  com¬ 
pany’s  annual  meeting,  would  have 
allowed  the  company’s  compensation 
committee  to  offer  22  top  executives 
the  option  to  purchase  27,600  shares  of 
stock.  Had  the  plan  been  approved, 
Cowles’  cousin.  Register  and  Tribune 
Company  chief  executive,  David 
Kruidenier,  would  have  been  granted 
the  option  to  purchase  3,000  shares  of 
company  stock.  Other  grants  would 
have  enabled  R&T  president  Michael 
Gartner  to  purchase  2,400  shares  and 
Des  Moines  Register  publisher  Gary 
Gerlach  to  purchase  1,800  shares. 

Cowles  was  recently  forced  to  resign 
as  chief  executive  of  the  Register  and 
Tribune  Company’s  sister  newspaper¬ 
publishing  operation  in  Minneapolis, 
Cowles  Media  Co. 

Kruidenier,  who  like  Cowles,  is  a 
stockholder  and  member  of  the  board 
of  both  companies,  was  among  those 
who  voted  to  oust  Cowles.  Kruidenier 
replaced  Cowles  as  chief  executive  in 
Minneapolis  and  will  split  his  time 
between  his  duties  there  and  in  Des 
Moines. 

“1  think  there  is,  whether  justified  or 
not,  a  significant  degree  of  skepticism 
on  the  part  of  a  significant  number  of 
shareholders  toward  the  company’s 
management,”  Cowles  said.  “Some 
type  of  restraint  might  expedite  the 
healing  process.” 

In  Minneapolis,  Kruidenier  and  the 
other  board  members  had  said  they 
were  replacing  Cowles  because  there 
was  some  dissatisfaction  over  the  way 
the  company  was  being  run  (E&P,  Feb. 
5). 

In  Des  Moines,  the  stockholders, 
who  Cowles  agreed  to  delay  the  stock 
option  plan  for,  contended  during  the 
annual  meeting  that  they  were  dis¬ 
satisfied  over  the  way  the  Register  and 
Tribune  Company  was  being  run. 

Among  those  expressing  unrest  with 
the  company’s  management  at  the 
annual  meeting  was  Shawn  Kalkstein, 
husband  of  a  great-granddaughter  of 
company  founder  Gardner  Cowles,  Sr. 
Kalkstein  questioned  whether  more 
stock  for  management  already  owning 
a  major  portion  of  the  company  would 
result  in  any  greater  motivation.  Kalk¬ 


stein  said  he  feared  the  plan  would  be 
too  generous  to  Kruidenier,  Gartner 
and  Gerlach  and  asked  that  those  offic¬ 
ers  be  excluded  from  participating  in 
the  stock  option  plan. 

Minority  stockholder  Fred  Eychan- 
er,  president  of  Newsweb  Corp.,  a  Chi¬ 
cago-based  commercial  printing  com¬ 
pany,  proposed  that  the  stock  option 
proposal  be  postponed  one  year  so  that 
management  could  have  a  chance  to 
improve  earnings  so  that  stockholders 
might  look  more  favorably  on  such  a 
plan. 

For  the  fiscal  year  ending  January  1 , 
1983,  the  Register  and  Tribune  Com¬ 
pany  lost  $816,000  on  revenues  of  $90 
million.  It  was  the  first  loss  recorded  by 
the  company  in  more  than  75  years, 
according  to  Kruidenier. 

52.4%  of  the  153,719  shares  of  voting 
stock  is  owned  by  the  Des  Moines  Regis¬ 
ter  and  Tribune  Company  Voting  Trust, 
made  up  of  five  people  including  Krui¬ 
denier,  who  attempted  to  bring  the  stock 
option  plan  to  a  vote. 

Cowles  then  addressed  the  meeting, 
stating  he  would  be  inclined  to  delay 
introduction  of  the  plan. 

At  that  point,  Eychaner,  who  owns 
about  5,300  voting  shares  or  about 
3.5%  of  the  voting  total,  said  the  voting 
trust  did  not  have  a  majority  of  three 
needed  to  authorize  introduction  of  the 
plan. 

The  five  members  of  the  trust  include 
Kruidenier,  Gartner,  Cowles,  Morley 
Cowles  Ballantine  and  Luther  Hill,  Jr. 
Since  Kruidenier  and  Gartner  would 
benefit  from  the  plan,  they  had  to  ab¬ 
stain.  And  with  Cowles  voting  to  delay 
the  plan,  the  trust  had  only  two  votes, 
not  the  majority  required  to  put  a 
motion  forward  to  introduce  the  plan. 

After  several  recesses  in  which  the 
voting  trust  caucused,  a  compromise 
proposal  was  offered  to  delay  the  plan 
for  at  least  six  months.  Hill  took  the 
podium,  announced  the  compromise, 
and  the  stockholders  voted  to  pass  the 
six-month  compromise  delay. 

After  the  meeting,  Cowles  denied 
that  his  action  to  vote  against  the  trust 
majority  was  an  attempt  to  get  even  for 
what  happened  to  him  in  Minneapolis. 

In  addition  to  Kruidenier,  two  other 
members  of  the  voting  trust  in  Des 
Moines,  Ballantine  and  Hill,  are  also 
members  of  the  Cowles  Media  board 
who  voted  to  oust  John  Cowles  in  Jan¬ 
uary.  Ballantine  is  Cowles’  sister. 

The  stock  option  plan  was  intended 
to  replace  an  employee  stock-purchase 
plan  that  has  also  been  the  crux  of  com¬ 
plaints  by  certain  minority  stockhold¬ 


ers,  including  Kalkstein. 

The  stock  purchase  plan  provided 
low-interest  loans  from  the  company 
with  which  top  executives,  including 
Kruidenier,  Gartner  and  Gerlach, 
could  purchase  company  stock.  Under 
that  program,  Kruidenier  owed  the 
company  $12,400  as  of  January  1  at  4% 
interest,  according  to  a  proxy  state¬ 
ment  prepared  by  the  company  for  the 
annual  meeting.  Gartner  owed  the  com¬ 
pany  $118,369  at  4%  and  6%,  while 
Gerlach  owed  $193,320  at  4%  and  6% 
interest. 

Richard  Gilbert,  vicepresident  of  the 
Register  and  Tribune  Company,  also 
owed  the  company  $6,597  at  6% 
interest  under  the  program,  and 
another  $32,000  from  a  transfer  loan 
made  in  June  1981  and  to  be  repaid 
upon  sale  of  a  home  in  Moline. 

James  Gannon,  executive  editor  of 
the  Register,  owed  the  company  $3,720 
at  6%  interest  under  the  plan. 

The  proxy  statement  also  showed  the 
following  compensation  for  top 
executives  in  1982:  Kruidenier, 
$160,000;  Gartner,  $124,000;  Gerlach, 
$92,5 19; Gilbert,  $95,884;and  J.  Robert 
Hudson,  vicepresident,  $79,038. 

During  the  annual  meeting,  Gartner 
told  stockholders  the  salaries  of  the  top 
dozen  executives  have  been  frozen 
since  last  September. 

Also  mentioned  in  the  proxy  state¬ 
ment  was  a  stockholder  suit  against  the 
company.  In  1978,  Frank  S.  Watts  and 
several  members  of  his  family,  as 
shareholders,  initiated  suit  against  the 
company  in  an  attempt  to  invalidate  the 
voting  trust.  The  suit  alleged  the  trust 
was  a  scheme  to  perpetuate  manage¬ 
ment  and  charged  Kruidenier,  Gartner 
and  Gerlach  with  “self-dealing.”  The 
suit  cited  the  trio’s  participation  in  the 
stock-purchase  plan  in  which  they  bor¬ 
rowed  company  money  to  purchase 
company  stock. 

The  plaintiffs  are  seeking  injunctive 
relief,  a  determination  that  the  voting 
trust  is  invalid  and  monetary  damage 
from  the  board  of  directors. 

The  court  has  thus  far  dismissed  five 
of  eight  counts  in  the  complaint  and  has 
held  that  the  voting  trust  is  valid  under 
Iowa  law  with  the  delegation  of  certain 
provisions  in  the  trust  agreement  relat¬ 
ing  to  the  company’s  participation  in 
the  trust. 

The  court  reserved  for  trial  the  issues 
of  the  directors’  purpose  in  establishing 
the  trust,  and  the  question  of  whether 
sales  of  company  shares  to  certain 
officer-directors  under  the  plan  were 
lawfully  made. 

The  proxy  statement  indicates  a 
settlement  might  be  reached  in  the 
case. 

In  other  action  at  the  annual  meeting, 
all  1 1  directors  were  reelected  by  voice 
vote  which  included  a  sprinkling  of 
nays. 
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UPl  may  relocate  exec 
office  to  Nashville 


United  Press  International’s  execu¬ 
tive  committee  will  decide  within  60 
days  whether  it  will  move  its 
administrative  offices  from  New  York 
City  to  Nashville  and  relocate  some  of 
its  New  York-housed  news  desks  to 
Washington,  D.C. 

Among  the  options  being  discussed 
are  the  moving  of  the  three  owners’ 
offices  from  the  New  York  UPI 
headquarters  in  the  Daily  News  Build¬ 
ing  to  Nashville,  along  with  the 
accounting,  data  processing,  and 
marketing  departments,  and  other  sup¬ 
port  functions. 

Also  being  discussed  is  the  possibil¬ 
ity  of  moving  some  news  desks  such  as 
the  international  news  desk  to  Wash¬ 
ington,  D.C.  UPI’s  Washington,  D.C., 
bureau  will  be  moving  from  its  current 
headquarters  in  the  National  Press 
Building  (which  is  undergoing  renova¬ 
tion)  within  the  next  two  months  and 
the  wire  service  is  considering  renting  a 
larger  amount  of  space  at  its  new  loca¬ 
tion  to  house  some  of  the  news  desks 
currently  iu  New  York. 

The  move  of  the  administrative  and 
executive  offices  to  Nashville  would  be 
done  primarily  because  the  three  UPI 
owners,  John  Jay  Hooker,  William 
Geissler  and  Douglas  Ruhe  are  Nash¬ 
ville  residents. 

Hooker,  UPI’s  chairman,  said  he, 
Geissler  and  Ruhe  have  been  commut¬ 
ing  every  few  days  between  Nashville 
and  New  York.  Media  News  Corp.,  the 
parent  company  of  UPI,  and  Focus 
Communications  are  headquartered  in 
Nashville. 

The  move  of  the  executive  and 
administrative  offices  to  Nashville 
would  be  more  economically  efficient. 
Hooker  said. 

The  UPI  chairman  said  some  of  the 
locations  being  examined  in  Nashville 
are  located  downtown  and  others  are 
located  outside  the  city  near  the  air¬ 
port.  He  said  UPI’s  Nashville  bureau, 
which  is  located  in  the  building  that 
houses  the  Nashville  Tennessean,  will 
remain  at  that  site. 

Hooker  said  no  UPI  news  desks 
would  be  moved  to  Nashville. 

“If  we  think  we  could  get  more 
efficiency — better  interaction  of  our 
news  desks,  we  will  move  some  to 
Washington,  D.C.,’’  he  said. 

If  the  executive  and  administrative 
offices  are  moved  to  Nashville,  UPI 
president  William  Small,  who  along 
with  the  three  owners  makes  up  the 
executive  committee,  would  either  re¬ 
main  in  New  York  or  relocate  to  Wash¬ 
ington,  D.C.,  Hooker  said. 
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Among  the  UPI  news  desks  that 
would  most  likely  remain  in  New  York 
City  if  a  move  is  made  are  metropoli¬ 
tan,  sports  and  financial. 

“The  bottom  line  is  that  the  question 
of  what  type  of  move  we  make  is  still 
under  study,’’  Hooker  said.  “There  ha¬ 
ven’t  been  any  final  decisions  made. 
The  question  is  ‘Can  we  have  a  more 
efficient  operation  by  moving  some  of 
the  news  desks  to  Washington?’  Its 
been  under  discussion  for  several 
months  and  the  executive  committee 
will  make  the  decision  within  60  days.’’ 

Doles  will  address 
AP  members  at  ANPA 

Associated  Press  membership  will 
elect  six  directors  at  its  annual  meeting 
in  New  York  on  April  25. 

Four  incumbents  are  among  the  12 
persons  selected  by  the  nominating 
committee  to  run  for  three-year  terms 
as  directors. 

Sen.  Robert  Dole  (R-Kans.)  and  his 
wife,  Elizabeth  Dole,  Secretary  of 
Transportation,  have  accepted  an  in¬ 
vitation  to  address  the  annual  AP  lun¬ 
cheon  that  will  be  held  at  the  ANPA 
Convention  in  New  York  on  April  26. 
The  Doles  will  replace  Secretary  of 
State  George  Schultz,  who  notified  AP 
(April  5)  that  other  business  will  pre¬ 
vent  him  from  attending  the  meeting. 

Seeking  reelection  to  the  board  are 
Harold  Andersen  of  the  Omaha  (Nebr.) 
World-Herald;  William  J.  Keating, 
Cincinnati  Enquirer,  Howard  H  (Tim) 
Hays,  Riverside  (Calif.)  Press- 
Enterprise;  and  John  M.  Jones,  Green¬ 
ville  (Tenn.)  Sun. 

Of  the  four  seeking  reelection,  Jones 
is  doing  so  in  a  separate  category  for 
newspapers  from  cities  with  less  than 
50,000  population.  He  will  be  opposed 
by  John  M.  Lavine,  Chippewa  Falls 
(Wise.)  Herald-Telegram. 

AP  by-laws  provide  that  there  shall 
be  at  least  three  director  seats  on  the 
board  from  newspapers  published  in 
cities  with  less  than  50,000  population. 

The  other  three  incumbents,  seeking 
the  five  other  seats,  will  be  opposed  by 
Robert  Achorn,  Worcester  (Mass.) 
Evening  Gazette;  Frank  A.  Daniels, 
Jr.,  Raleigh  (N.C.)  Times;  Katherine 
Fanning,  Anchorage  Daily  News; 
Edwin  Heminger,  Findlay  (Oh.) 
Courier;  Joe  D.  Smith,  Alexandria 
(La.)  Town  Talk;  Darrow  Tully, 
Phoenix  Gazette  and  Arizona  Repub¬ 
lic;  and  George  Wilson,  Concord 
(N.H.)  Monitor. 


Sylvia  Westerman 


Westerman  rejoins 
Bill  Small  at  UPI 

The  appointment  of  Sylvia  Wester¬ 
man  as  vicepresident  for  special  pro¬ 
jects  for  United  Press  International  was 
announced  by  William  J.  Small,  presi¬ 
dent. 

Small  said  Ms.  Westerman  would  su¬ 
pervise  UPI  coverage  of  the  Olympics, 
the  Pan  Am  Games  and  coordinate 
coverage  of  political  conventions  and 
election  coverage. 

When  Small  was  CBS  News  bureau 
chief  in  Washington,  he  made  her  pro¬ 
ducer  of  “Face  the  Nation.’’  When 
Small  moved  to  New  York  with  CBS, 
he  took  Westerman  with  him.  When  he 
left  CBS,  so  did  she.  When  Small  went 
to  NBC,  he  hired  her.  When  he  left 
NBC,  so  did  she. 


Katharine  Graham,  Washington 
(D.C.)  Post  and  W.H.  Cowles  3rd,  Spo¬ 
kane  (Wash.)  Spokesman-Review,  are 
not  seeking  reelection. 

AP  membership  will  vote  on 
membership  applications  of  40  daily 
newspapers. 

Membership  will  be  asked  to  amend 
the  bylaws  of  AP  to  eliminate  the 
$500,000  limitation  on  AP’s  bonded 
indebtedness. 

In  voting  to  recommend  the  change, 
the  AP  board  said  member  purchases  of 
AP  bonds  has  grown  to  W89,000  and 
member  entitlement  to  such  bonds  is 
more  than  double  that. 

A  two-thirds  vote  of  all  regular 
members  present  at  the  annual  meeting 
is  necessary  to  eliminate  the  $500,000 
aggregate  sum  limit. 

The  board  has  also  recommended 
that  the  procedure  for  electing  the 
nominating  committee  be  changed  to  a 
mail  ballot. 
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A.H.  Belo  asks  board  to  veto 
ABCs  bulk  rule  proposal 


John  A.  Rector  Jr.,  president,  Dallas 
Morning  News,  has  gone  on  the  record 
in  opposing  the  proposed  bulk  sales 
rule  change. 

He  is  urging  the  Audit  Bureau  of  Cir¬ 
culations'  board  of  directors  to  vote 
against  the  rule  change  when  it  meets 
June  19-22  to  take  final  action  on  the 
proposal.  “The  ABC  would  be  doing 
our  industry  much  damage  because  a 
few  publishers  may  believe  that  a  sim¬ 
ple  rule  change  will  solve  our  penetra¬ 
tion  problems,’’  he  told  E&P. 

The  ABC  board  gave  preliminary 
approval  to  the  proposal  after  a  survey 
of  the  Audit  Bureau’s  newspaper 
membership  showed  a  2  to  1  expression 
of  positive  support.  The  rule  change 
would  permit  the  reporting  of  a  limited 
amount  of  bulk  sales  in  Paragraph  1 — 
Average  Paid  Circulation — of  ABC 
newspaper  reports.  The  proposal 
would  show  bulk  sales  in  an  amount 
equal  to  not  more  than  5%  of  a  news¬ 
paper’s  total  paid  circulation. 

Speaking  on  behalf  of  the  News  and 
the  6  other  ABC-member  newspapers 
owned  by  the  A.H.  Belo  Corp.,  Rector 
gave  three  reasons  why  he  opposes  the 
change  in  a  5-page  letter  that,  was  sent 
to  members  of  ABC  newspaper  board 
as  well  as  to  several  influential  publish¬ 
ers  in  February  and  to  the  full  ABC 
board  about  two  weeks  ago.  A  copy  of 
the  letter  was  provided  to  E«&P  by 
Rector  this  week. 

“First,”  said  Rector,  “we  do  not 
believe  that  any  change  is  necessary  for 
our  industry  regarding  bulk  sales.  If  a 
newspaper  member  of  the  ABC  desires 
to  increase  its  bulk  sales,  it  is  able 
already  to  do  so  and  to  report  fully  the 
impact  of  its  efforts.  This  mechanism  is 
provided  in  Paragraph  5  of  the  ABC 
reports  which  already  allows  publish¬ 
ers  to  report  and  reflect  their  bulk  sales 
activities.  And  further.  Page  1  of  the 
ABC  reports  already  refers  advertisers 
and  advertising  agencies  to  the  specific 
section  of  the  reports  which  deals  with 
bulk  sales.  This  line  on  Page  1  reads 
‘For  Bulk  Sales,  See  Par.  5’. 

“We  believe  that  it  is  more  appropri¬ 
ate  to  let  individual  newspapers  pro¬ 
mote  their  own  bulk  sales  figures  which 
are  already  reported  in  the  ABC  reports 
rather  than  force  all  newspapers  into  a 
practice  which  is  not  beneficial  to  our 
entire  industry. 

“Our  second  reason  for  opposing  the 
bulk  sales  proposal  is  that  advertisers 
will  receive  little  of  any  net  gain  or 
benefit  from  this  circulation.  Locally, 
our  advertisers  do  not  want  this  bulk 


circulation  because  they  know  that  the 
newspapers  will  ask  them  inevitably  to 
pay  for  this  added  circulation  expense 
through  our  advertising  rates  and  at  the 
same  time  know  there  is  no  verification 
of  actual  consumer  use  of  added 
circulation. 

“The  proposed  rule  change  would 
eliminate  one  of  the  newspaper 
industry’s  greatest  selling  assets.  Brie¬ 
fly,  it  is  that  unlike  other  media,  our 
subscribers  and  readers  are  most  likely 
to  read  and  use  our  product  since  they, 
and  they  alone,  are  paying  for  it.  This  is 
not  the  case  with  bulk  sales  when,  for 
example,  we  are  never  certain  that  the 
hotel  which  purchases  500  newspapers 
will  actually  distribute  all  of  these  cop¬ 
ies  northat  even  those  copies  which  are 
given  out  are  being  read. 

“There  simply  is  no  certainty  that 
bulk  sales  copies  are  read  or  distributed 
even  if  sold  to  and  paid  for  by  some 
third  party  organization.  Therefore, 
bulk  sales  should  remain  separate  from 
the  paid  circulation  total  and  they 
should  not  be  represented  on  Page  1  as 
a  new,  total  paid  circulation  figure. 

“Our  conversations  with  local 
advertisers  and  with  local  and  regional 
representatives  of  national  advertisers 
and  national  chains  suggest  that  they 
are  not  interested  in  bulk  sales  and  that 
the  proposed  rule  change  would  only 
confuse  the  issue  of  a  newspaper’s  paid 
circulation. 

“The  rule  change  would  bring  to 
newspapers  the  same  confusion  and 
controversy  which  today  plagues  the 
magazine,  tv  and  radio  audience 
measurements.  But,  even  more 
importantly,  we  understand  that  some 
advertisers  plan  to  discount  this  bulk 
sales  circulation  when  buying  our 
medium  and  some  have  implied  that 
they  will  seek  and  request  rate  breaks 
and  rate  adjustments  because  of  this 
added  circulation. 

“The  third  reason  for  our  opposition 
deals  with  the  cost  and  competitive  fac¬ 
tors  which  relate  to  the  bulk  sales  pro¬ 
posal.  The  general  argument  and  con¬ 
clusion  has  been  that  publishers  will 
control  their  own  destiny  regarding 
bulk  sale  due  to  the  cost  involved  in 
increasing  bulk  circulation. 

“While  this  rationale  may  be  true  for 
single  newspaper  markets,  it  is  not  the 
case  in  a  competitive  one.  We  have 
forecast  the  cost  of  adding  5%  bulk 
circulation  to  a  paid  circulation  of 
approximately  300,000  daily.  The 
annual  figure  is  approximately 
$1 ,500,000  and  this  is  a  net  cost,  adding 


newsprint  and  distribution  costs  and 
less  anticipated  revenues  at  50%  of  bas¬ 
ic  price  to  satisfy  the  proposed  bulk 
sales  requirement. 

“This  is  a  significant  sum  of  money 
for  any  newspaper  operation  and  one 
which  we  at  the  Morning  News  would 
just  as  soon  avoid.  Nevertheless,  we 
feel  sure  the  basic  premise  of  those 
publishers  advocating  the  bulk  sale 
change  is  to  take  full  advantage  of  the 
5%  increase  in  ‘net  paid’  reporting.  We 
also  feel  sure  any  competitive  news¬ 
paper  market  will  see  ‘automatic’ 
increases  to  either  (1)  gain  added  share 
advantage  or  (2)  to  protect 
deterioration  of  share  disadvantage. 

“There  are  competitive  markets 
which  now  have  circulation  promotion 
aimed  at  increasing  ‘paid’  circulation 
by  delivering  free  weekdays  to  a 
weekend  subscriber.  We  estimate  a 
newspaper  with  60,000  weekend  sub¬ 
scribers  can  add  up  to  40,000  daily 
‘paid’  circulation  for  a  full  year  at  an 
approximate  cost  of  $4,400,000. 

“By  comparison,  the  bulk  sales  rule 
would  allow  a  ‘paid’  circulation 
increase  of  15,000  (5%  of  300,000  daily) 
at  an  approximate  cost  of  $1,500,000. 
Both  the  cost  and  potential  of 
increasing  paid  circulation  through 
bulk  sales  is  reasonable  and  efficient 
($100  per  subscriber)  when  compared 
to  the  other  method  ($110  per  subscri¬ 
ber)  for  increasing  ‘paid’  circulation. 

“We  do  not  think  any  newspaper 
should  find  itself  being  forced  into  a 
costly  program  of  bulk  sales  simply 
because  of  competitive  market  pre¬ 
ssures.  We  are  sure  the  proposed  bulk 
sales  rule  '  vould  place  many  newspap¬ 
ers  in  just  this  situation.” 

Rector  is  not  alone  in  opposing  the 
rule  change.  All  of  the  Newhouse  and 
Thomson  Newspapers  are  against  the 
change.  Also  opposed  to  the  new  rule  is 
Washington  Post. 

Gannett  Newspapers  and  Knight- 
Ridder  Newspapers  along  with  the 
New  York  Times  and  Los  Angeles 
Times  are  supporting  the  rule  change. 

Cable  news  under 
Guild  jurisdiction 

Lexington  Herald-Leader  Co.  has 
agreed  that  editorial  work  on  the  com¬ 
pany’s  cable  “newspaper”  (Telepress) 
is  in  The  Newspaper  Guild’s  jurisdic¬ 
tion. 

The  Guild  said  the  agreement,  which 
covers  five  cable  editors  and  cable 
clerks,  who  rewrite  stories  from  copy 
produced  for  theHerald-Leader  by 
other  staffers  and  from  wire  services 
for  transmission  on  Telepress,  settles  a 
longstanding  arbitration  “considered 
to  have  Guild  and  industry-wide  signifi¬ 
cance.” 
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Political  ethics 
and  the  media 
to  be  studied 


NUMBER  ONE — Joe  D.  Smith  Jr.,  publisher  Alexandria  Daily  Town  Talk, 
congratulates  Cabe  M.  Fogleman,  display  ad  manager,  as  he  receives 
commemorative  trust  coin  Number  One.  Fogleman  is  senior  Town  Talk 
employee.  He  started  his  47th  year  of  employment  at  the  paper  March  16. 

Commemorative  trust  fund  coins 
presented  by  owner  to  staffers 


The  role  of  the  media  in  shaping  pub¬ 
lic  understanding  of  the  ethical  respon¬ 
sibilities  of  legislators  in  a  democratic 
society  is  the  subject  of  a  research  pro¬ 
ject  being  conducted  by  The  Hastings 
Center. 

The  goal  of  the  project,  which  is 
being  funded  by  a  grant  from  the  John 
&  Mary  Markle  Foundation,  is  to  begin 
a  dialogue  among  journalists  and  those 
active  in  the  Congressional  arena  that 
will  explore  the  ways  in  which  the 
ethical  concerns  of  journalists  and 
legislators  overlap. 

The  project  began  in  January  and  will 
run  through  June  1984.  During  the 
course  of  the  project,  three  confer¬ 
ences  will  be  held  at  The  Hastings  Cen¬ 
ter  in  Hastings-on-Hudson,  New  York, 
and  in  Washington,  D.C. 

These  conferences  will  bring 
together  individuals  who  have  been  in¬ 
volved  in  recent  efforts  to  regulate  and 
reform  ethical  practices  in  Congress 
and  journalists  who  have  covered  Con¬ 
gressional  affairs  or  who  have  been 
concerned  with  the  relationship  be¬ 
tween  Congress  and  the  media. 

The  project,  entitled  “Legislative 
Ethics  and  the  Media,”  will  attempt  to 
clarify  the  professional  responsibilities 
of  journalists  in  covering  legislative 
ethics;  their  responsibilities  to  treat 
legislators  fairly;  and  their  responsibili¬ 
ties  to  the  public.  It  will  also  examine 
ways  in  which  the  media,  the  electoral 
system,  and  the  internal  regulatory 
mechanisms  in  Congress  fit  together  as 
checks  on  political  corruption,  the 
abuse  of  office  and  unethical  behavior 
of  Congressmen. 

John  Lavine,  publisher  of  Lavine 
Newspaper  Group  in  Wisconsin,  and 
first  vicepresident  of  the  Inland  Daily 
Newspaper  Association,  is  a  partici¬ 
pant  in  the  project,  as  is  Jonathan 
Friendly,  reporter  for  the  New  York 
Times,  and  Loren  Ghiglione,  publisher 
of  the  Southbridge  (Mass.)  News. 

The  Hastings  Center  is  an  indepen¬ 
dent,  non-profit  organization  that  ex¬ 
amines  ethical  issues  in  medicine,  the 
life  sciences,  and  other  professions. 

A.H.  Belo  buys 
distribution  firm 

A.H.  Belo  Corp.  has  acquired  Selec¬ 
tive  Media  Services  Inc.,  a  Dallas 
alternative  distribution  company. 

SMS  delivers  national  magazines  to 
subscriber  homes  in  North  Dallas,  Pla¬ 
no  and  Richardson  areas. 

Belo  publishes  the  Dallas  Morning 
News. 


Employees  of  Alexandria  (La.)  Daily 
Town  Talk  received  a  gold  on  sterling 
silver  coin  entitling  the  holder  in  the 
year  2033  to  an  equal  share  in  a  trust 
established  on  March  17,  the  paper’s 
100th  birthday. 

At  a  dinner  for  employees  and  speci¬ 
al  guests  on  March  17,  Town  Talk  pub¬ 
lisher  Joe  D.  Smith  Jr.  announced 
endowment  of  a  trust  for  the  newspap¬ 
er’s  current  employees  by  the  owning 
company,  McCormick  &  Co.  Smith  is 
president  of  the  company. 

Each  of  the  Town  Talk’s  178  em¬ 
ployees,  who  have  at  least  six  months 
with  the  company,  received  a  coin 
entitling  its  holder  to  an  equal  share  in 
the  initial  endowment  and  all  the  after¬ 
tax  earnings  that  the  trust  can  accumu¬ 
late  until  its  maturity  in  the  year  2033. 


Hispanic  journaiists 
receive  $50,000  grant 

A  $50,000  grant  to  enable  the  Califor¬ 
nia  Chicano  News  Media  Association 
to  establish  a  national  professional 
organization  for  Hispanic  journalists 
was  announced  by  Gannett  Foundation 

CCNMA,  which  is  based  at  the 
School  of  Journalism  of  the  University 
of  Southern  California  in  Los  Angeles, 
coordinates  job  placement  and  training 
programs  for  Hispanics  in  journalism. 

Gannett  Foundation  has  contributed 
more  than  $300,000  since  1978  to  the 
group. 


As  of  March  17,  the  value  of  cash  and 
stock  given  by  the  company  to  the  trust 
was  $85,250. 

Smith  said  the  company  settled  on 
the  trust  as  a  birthday  gift  that  sym¬ 
bolizes  the  investment  made  by  Edgar 
H.  McCormick  and  Henarie  M.  Huie, 
who  founded  the  newspaper  on  St.  Pat¬ 
rick’s  Day,  1883.  “They  had  a  long  wait 
before  their  investment  of  approx¬ 
imately  $2,000  paid  any  return.  And, 
like  many  of  you,  they  invested  their 
energy  and  time — virtually  their  life.” 

Smith  noted  a  share  in  the  trust 
“should  be  worth  several  thousand  dol¬ 
lars  at  the  least;  it  might  be  a  lot  more” 
on  maturity.  “The  coin  must  be  saved 
and  presented  to  the  trustee  (Guaranty 
Bank  and  Trust  Co.  of  Alexandria)  for 
the  holder  to  collect. 


Videotex  America 
signs  McClatchy 

Videotex  America  has  signed  an 
agreement  with  McClatchy  Newspa¬ 
pers  to  explore  the  feasibility  of  offering 
videotex  and  teletext  services  in  the 
metropolitan  Sacramento  area. 

McClatchy  publishes  Sacramento 
Bee.  Videotex  America  is  now  in¬ 
volved  in  videotex  activities  with  San 
Francisco  Chronicle,  and  has  explora¬ 
tory  agreements  with  Arizona  Repub¬ 
lic/Phoenix  Gazette  and  Florida  Times- 
UnionlJacksonville  Journal. 
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Contributors  to  replace 
syndicated  op-ed  columns 


By  Carl  Kovac 

Cleveland  Plain  Dealer  is  dropping 
13  syndicated  columns  from  its  op-ed 
Forum  Page  and  is  replacing  them  with 
articles  by  local  talent,  the  30  members 
of  its  recently  formed  Board  of  Contri¬ 
butors. 

According  to  full-page  promotional 
ads,  the  board  will  represent  “every 
segment  of  our  community — liberals, 
conservatives;  minorities  and  ethnic 
groups;  men  and  women;  young  and 
old;  technocrats  and  humanists;  blacks 
and  whites.” 

On  the  board  are  lawyers,  educators, 
high  school  and  college  students,  busi¬ 
ness  executives,  an  unemployed 
assembly  line  worker  (Alan  Dixon  of 
General  Motors),  clergymen,  bankers, 
an  actress,  civil  rights  and  social  ser¬ 
vice  workers  and  unionists. 

Articles  by  board  members  were 
scheduled  to  begin  two  weeks  ago.  But 
the  death,  March  17,  of  41-year-old 
Robert  L.  Girouard,  the  PD’s  chief 
editorial  writer,  who  helped  create  the 
board  and  who  was  to  administrate  it, 
made  necessary  a  postponement  until 
sometime  this  month. 

Plain  Dealer  readers  were  asked 
some  months  ago,  in  boxed  invitations 
on  the  editorial  pages,  to  nominate 
potential  contributors.  William  Woes- 
tendiek,  the  PD’s  editorial  director, 
says  he  was  “flabbergasted”  by  the  re¬ 
sponse. 

“We  got  more  than  1 ,300  names,”  he 
reported.  “I  know  this  is  a  feisty  city, 
but  1,300  people  .  .  .  !”  A  few  of  the 
applicants,  he  said,  nominated  them¬ 
selves  and  a  few  others  mounted  orga¬ 
nized  campaigns,  marshaling  friends 
and  relatives  to  write  in. 

Woestendiek  said  “some  were  flakes 
and  obviously  not  serious.  After  weed¬ 
ing  out  these  people,  constant  letter 
writers,  VIPs  and  freelancers,  we 
asked  75  to  submit  articles  for  consid¬ 
eration.  After  reading  and  re-reading 
their  work,  we  narrowed  it  down  to  30 
people.  We  were  originally  looking  for 
only  20  contributors,  but  these  were 
such  good  people  ...” 

The  PD  held  a  reception  for  the  final¬ 
ists,  explaining  its  philosophy  behind 
the  board  and  noting  the  questions  from 
and  the  interaction  among  the  soon-to- 
be  columnists.  “The  chemistry  was 
beautiful,”  Woestendiek  said. 

The  board  of  contributors,  he  ex¬ 
plained  to  E&P,  will  be  a  very  fluid 
operation.  “They  will  suggest  topics. 
We’ll  clear  articles  to  see  that  there  is 
no  redundancy.  They’ll  be  asked  to 
contribute  a  minimum  of  two  pieces  per 
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THE  PLAIN  DEALER 
ANNOUNCES  ITS  BOARD 
OF  CONTRIBUTORS 
TO  THE  FORUM  PAGE 


Sevenl  months  ago,  we  asked  our  readers  to  nominate  people  fo^ 
a  Board  of  Contiibuiors  to  our  Forum  page.  We  asked  you  lo  tell 
us  about  thoughtftil,  informed,  ankulM.  provocative  writers 
who  can  qtprcM  strong  views  on  viiri  cornnunky,  state  and 
regional  Isnes 

Over  1300  names  were  submitted  to  The  Plain  Dealer  editorial 
board  Ibr  consideration.  From  an  outstanding  field  of  75  finalists 
who  were  asked  to  subnul  ankles  forjudging,  our  editors 
selected  the  30  members  of  our  new  Board  of  Contributors. 

Those  we  chose  were  your  nominees.  They  represera  every 
segment  of  our  community— Ikierals,  moderates,  conservatives; 
minorities  and  ethnic  giti^K;  men  and  women;  young  and  old; 
icdioocrats  and  humvusts,  blacks  and  whites. 

contributians  to  the  Forum  page  will  start  soon.  While  you 
may  not  agree  with  aO  of  their  views  aO  of  the  lime,  we  believe 
they’ll  all  give  you  food  for  thought.  neV-C hitakT 

~  ^"putkwgther. 

The  iHain  Dealer 


In-paper  ads 


month  per  person.  If  more  people  write 
on  the  same  subject,  we  may  make  a 
‘battle  page’  out  of  their  articles.” 

Woestendiek  said  that  the  PD  will 
reserve  the  right  to  reject  any  articles  if 
they  are  in  bad  taste  or  badly  written. 
“We  won’t  revise  or  rewrite,”  he  said 
and  emphasized  that  “they  will  be  rep¬ 
resenting  the  community,  not  the  Plain 
Dealer.” 

He  said  he  anticipates  that  “some 
will  find  writing  a  column  is  not  all  that 
much  fun  and  that  they  maybe  have 
only  one  good  piece  in  them.’’  If  that 
happens,  he  said,  “we’ve  got  15  or  20 
more  who  are  probably  just  as  good  as 
the  30  we  have  selected.” 

Why  a  board  of  contributors? 

“It’s  one  way  to  get  the  community 
more  involved  in  the  newspaper;  to  get 
more  local  opinion,  more  area  dia¬ 
logue.  These  people  will  be  writing  ab¬ 
out  their  neighbors,  their  friends  and 
their  community,”  Woestendiek  said. 

Harte-Hanks 
sells  weekly 

Harte-Hanks  Communications,  Inc. 
has  sold  Henry  F.  Budde  Publications, 
Inc.,  which  publishes  the  San  Francis¬ 
co  Progress,  to  San  Francisco  Prog¬ 
ress,  Inc. 

M.  Marvin  Johnson,  president  of  San 
Francisco  Progress,  Inc.,  was  pub¬ 
lisher  of  Henry  Budde  Publications  be¬ 
fore  his  retirement  last  year. 


Foley  and  Seaman 
in  Ad  Hall  of  Fame 

Paul  Foley  and  Alfred  J.  Seaman 
were  inducted  last  week  into  the 
Advertising  Hall  of  Fame  during  cere¬ 
monies  at  the  Waldorf-Astoria. 

Over  500  members  of  the  advertising 
community  attended  the  luncheon  in 
the  Grand  Ballroom  hosted  by  the 
American  Advertising  Federation,  and 
New  York  City  Mayoral  Assistant 
Herb  Rickman  proclaimed  March  30  as 
“Advertising  Day’’  and  April  as 
“Advertising  Month.” 

Foley,  director,  former  chairman, 
Interpublic  Group  of  Companies  and 
Seaman,  retired  chairman,  SSC&B, 
were  saluted  with  an  audio-visual  pre¬ 
sentation  depicting  major  accomplish¬ 
ments  in  their  -llustrious  careers. 

The  Advertising  Hall  of  Fame  exhibit 
is  on  display  at  AAF  offices  in 
Washington,  D.C.,  and  honors  each  of 
the  89  members. 

Reynolds  to  retire 
as  Parade  publisher 

In  a  reorganization  of  top  manage¬ 
ment  at  Parade  Publications,  Inc.,  pres¬ 
ident  and  chief  executive  officer  (Zarlo 
Vittorini  announced  the  appointment 
of  three  senior  vicepresidents  and  said 
that  he  will  assume  the  title  of  publisher 
when  Warren  J.  Reynolds,  publisher 
for  the  past  16  years,  retires  on  June  30, 
1983. 

The  new  senior  vicepresidents  are 
editor  Walter  Anderson,  Milt  Lieber- 
man,  former  vicepresident  of  market¬ 
ing,  and  Frank  McNulty,  former 
vicepresident/business  development. 

Lieberman  will  also  be  assuming  the 
management  of  all  advertising  sales 
functions  formerly  handled  by  Jim 
Martise,  vicepresident/advertising 
director,  who  is  resigning  to  accept  the 
position  of  publisher  of  the  National 
Enquirer. 

McNulty  will  now  be  responsible  for 
the  financial,  administrative  and  pro¬ 
duction  departments  of  Parade  Publica¬ 
tions.  Joseph  McEntee,  executive 
vicepresident,  will  continue  to  super¬ 
vise  all  manufacturing  activities. 

John  McGoff  sues 

John  McGoff,  former  co-publisher, 
Sacramento  (Calif.)  Union,  is  suing  the 
paper  for  SJOio.OOO  based  on  its  alleged 
failure  to  pay  him  the  first  year’s 
$50,000  consultant  fee  under  an 
arrangement  said  to  run  for  five  years. 
The  fee,  McGoff  claims  in  his  suit  filed 
in  Michigan,  was  agreed  as  part  of  the 
1982  contract  of  sale  of  his  interest  in 
the  Union  to  co-publisher  Richard  Mel¬ 
lon  Scaife.  McGoff  is  asking  $50,000  in 
compensation  and  $250,000  in  dam¬ 
ages. 
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UPI  UPDATE  r  9)  What’s  Up  at  UPl? 

FbrSprirg, 

Packaged  nnakes  Fterfed! 


Our  two-part  spring  package  on  gardening  has  been  sent 
to  UPI  newspapers.  The  first  section,  “For  Gardening,”  is 
blooming  with  tips  for  everyone  with  a  green  thumb. 

The  second  section,  “For  Gardeners,”  features  everything 
from  celebrity  gardeners  to  dressing  right  for  tilling  and 
toiling.  It’s  spring  and  we’re  going  to  keep  you  One  Up 
on  the  birds,  the  bees — and  the  bugs. 


UNITED  PRESS  INTERNATIONAL 


OneUpontheV\forld 


(DPI  produces  10  "special  section"  packages  a  year  for  newspapers — ask  us  about  them!) 


No  award  for  deadline  writing 


Southern  writers  sweep  ASNE  writing  awards 


Reporters  on  Shreveport  (La.) 
Times,  Memphis  (Tenn.)  Commercial 
Appeal  and  Greensboro  (N.C.)  Daily 
News  &  Record  have  won  the  1983  Dis¬ 
tinguished  Writing  Awards  of  the 
American  Society  of  Newspaper  Edi¬ 
tors. 

The  1983  winners  are: 

Orland  Dodson,  Shreveport  Times, 
for  business  writing. 


Rheta  Grimsley  Johnson,  Memphis 
Commercial  Appeal,  for  commentary. 

Greta  Tilley,  Greensboro  Daily 
News  &  Record,  for  non-deadline 
writing. 

This  was  the  fifth  year  that  ASNE 
has  made  the  awards  for  excellence  in 
writing.  The  1983  winners  were 
selected  from  more  than  550  entries. 
Each  winner  will  receive  a  $1 ,000  prize 


from  ASNE  Foundation  at  the  Socie¬ 
ty’s  convention  in  May  in  Denver. 

ASNE  invited  entries  in  four  cate¬ 
gories  this  year,  but  no  award  was 
made  in  the  deadline  writing  category. 

The  judges  decided  that  while  there 
were  some  solid  entries  in  the  deadline 
category,  none  achieved  the  level  of 
“distinguished  writing”  required  for 
granting  the  award. 

There  were  54  entries  in  the  deadline 
category,  compared  to  247  in  non¬ 
deadline  writing,  164  in  commentary, 
and  92  in  business  writing. 

“The  small  number  of  entries  sub¬ 
mitted  were  perhaps  not  fully  repre¬ 
sentative  of  the  best  deadline  writing  in 
1982,”  said  David  Laventhol,  pub¬ 
lisher  of  Newsday  and  chairman  of  the 
ASNE  Writing  Awards  Board.  “The 
Writing  Awards  Board  is  looking  for 
ways  to  refine  its  procedures  to  attract 
broader  participation. 

“At  the  same  time,”  he  added,  “the 
decision  emphasizes  that  all  of  us  in  the 
newspaper  business  need  to  pay  more 
attention  to  the  quality  of  deadline 
writing.” 

This  was  the  first  year  that  ASNE 
made  an  award  for  business  writing. 
Laventhol  said  ASNE  decided  to  make 
an  award  for  business  writing  “because 
of  the  increasing  importance  of  econo¬ 
mic  developments  to  newspaper 
readers.” 

The  winner  in  the  business  category, 
Orland  Dodson,  has  worked  for  the 
Times  since  1975.  He  joined  the  staff  as 
an  investigative  reporter  and  moved  to 
the  business  news  desk  in  1980.  He  is 
currently  business  editor.  Dodson,  57, 
began  his  journalistic  career  in  1943. 
He  has  worked  in  television  news  for  15 
years  and  for  a  number  of  Texas  news¬ 
papers.  He  is  a  native  of  Plain  Dealing, 
a  town  in  northwestern  Louisiana. 

In  the  articles  that  won  the  ASNE 
award,  Dodson  explained  complex 
economic  phenomena  in  terms  the  lay¬ 
man  can  readily  understand.  The 
pieces  dealt  with  the  gross  national  pro¬ 
duct,  unemployment  rates,  the  money 
supply,  and  interest  rates.  Also  among 
the  articles  was  an  imaginary  interview 
with  the  18th  century  economist  Adam 
Smith. 

The  commentary  prize  winner,  Rhe¬ 
ta  Grimsley  Johnson,  is  a  30-year-old 
reporter  who  covers  Mississippi  from 
the  Commercial  Appeal’s  bureau  in 
Jackson.  Born  in  Colquitt,  Ga.,  she 
grew  up  in  Montgomery,  Ala.,  and  was 
graduated  from  Auburn  University  in 
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Who’s  that  man 
behind  that  woman? 

Forrest  Kilmer,  Editor,  Quad-City  Times, 

Davenport,  Iowa 

“The  title  is  misleading.  We  are  finding  more  and 
moie  men  becoming  constant  readers  of  Simday  Woman. 
And  it  certainly  helped  bridge  the  gap  when  we  increased 
our  single-copy  Sunday  price  to  a  dollar.” 

Like  Forrest,  editors  and  ad  managers  from  Cocoa 
Today  to  the  Waterbury,  Conn.  Republican  have  chosen 
Sunday  Woman  for  those  reasons  and  others,  like  its  ex¬ 
cellent  editorial  content.  Many  use  it  as  a  locally  printed 
Sunday  tabloid;  some  use  it  other  days  of  the  week;  some 
utilize  it  as  the  editorial  foundation  for  a  TMC  weekly. 

Let  us  tell  you  more  about  Sunday  Woman.  Call  toll 
free,  800-223-7383  or  collect,  212-682-5600  and  ask  for 
Lawrence  T.  Olsen. 


It’s  easy  to  get  ahead  behind 
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It  started  last  September.  In  Washington, 
D.C.,  USA  Today,  a  national  newspaper, 
was  introduced  to  younger,  upscale  readers 
eager  for  a  tighter,  brighter  presentation 
of  the  day’s  news. 

The  primary  advertising  media  chosen 
to  reach  this  elusive  audience  were  outdoor 
and  television. 

Success  followed  quickly.  In  Baltimore. 
Atlanta,  Chicago  and  Los  Angeles.  Market 
by  market,  from  coast  to  coast,  USA  Today 
was  launched  successfully  with  the  same 
combination  of  outdoor  and  television. 

This  week,  the  nation’s  newspaper 
continues  its  national  rollout  with,  you 
guessed  it,  outdoor  and  television. 

Television  for  its  inherent  drama  and 
reach.  Outdoor  for  its  immediate  impact, 
frequency  and  strong  performance 


in  upscale  demographics. 

Over  86%  of  all  adults  are  heavily 
exposed  to  a  message  running  in  bodi  tele¬ 
vision  and  outdoor.  In  fact,  outdoor 
complements  television  better  than  any  other 
major  medium. 

That’s  a  compelling  piece  of  informa¬ 
tion -and  something  of  a  surprise -for  most 
new-product  media  planners. 

Except  those  at  Y  &  R,  who  are  using 
it  so  effectively  to  launch  USA  Today. 

For  the  full  story  of  how  outdoor  can 
strengthen  the  introduction  of  any  new 
product,  call  your  Gannett  Outdoor 
representative.  We  can  provide  everything 
from  introductory  outdoor  seminars  to  a 
customized  computer  evaluation  of  your 
current  media  plan. 

SOURCE:  SMRB,  1982. 


GAItJEn’ OUIDOOR  GROUP 


Gannett  Outdoor  Companies  San  Francisco  Bay  Area,  California  (415)  527- 3350/ Denver,  Colorado  (303)  629-6645/Detroit,  Michigan  (313)  872-6030/ Flint,  Michigan  (313  )  232-7491/ 

Grand  Rapids,  Michigan  (616)  452- 3171/ Houston, Texas  (713)  868-3284/Kansas  City,  Missouri  (816)  421 -5720/ Los  Angeles,  California  (213)  222-7171/New  Havcn-Watcrbury,  Connecticut  (203)  865-1177/ 
New  Jersey  Metro,  New  Jersey  (201 )  575 -6900/ Phoenix,  Arizona  (602)  272-6811/Sacramento,  California  (916)  372-8252/St.  Louis,  Missouri  (314)  524-0800 /San  Diego,  California  (619)  283-7074/ 
National  Sales  Offices  Chicago,  Illinois  (312)  321-9824/Detroit,  Michigan  (313)  872 -6030/ New  York.  New  York  (212)  715-5450/Tencon  (Sign  Manufacturing)  Centerville, Tennessee  (6)5)  729-5103/ 
Mediacom  Industries,  Inc. Toronto,  Ontario  (416)  920-431 1/Montreal,  Quebec  (514)  866-971  l/In  addition  to  the  above  Gannett  markets,  Gannett  Outdoor  is  a  national  sales  agent  for 

Turner  Advertising  Company  (Atlanta,  Georgia). 


NEWSPEOPLE 


Gibson  Shuster  Burby 

EDITORIAL  APPOINTMENTS — Alvin  Shuster,  assistant  editor  of  the  edito¬ 
rial  pages  of  the  Los  Angeles  Times,  has  moved  to  foreign  editor,  replacing 
Robert  W.  Gibson,  who  became  the  international  economics  correspondent, 
a  newly  created  position. 

Editorial  writer  Jock  Burby  succeeded  Shuster  os  assistant  editor  of  the 
editorial  pages. 

Shuster  joined  the  Los  Angeles  Times  in  1 977  after  holding  Washington 
news  editor  post  for  the  New  York  Times  and  serving  as  correspondont  in 
London,  Saigon  and  Rome.  Gibson  had  been  foreign  editor  nearly  20  years, 
and  previously  a  senior  editorial  writer.  Earlier  he  was  with  Business  Week, 
AP  and  DPI.  Burby  moved  to  the  Los  Angeles  paper  in  1978  after  being  a 
consultant  to  the  federal  government  on  technology,  energy  and  environment 
and  variously  serving  as  editor  and  publisher  of  the  National  Journal. 


The  board  of  directors  of  Cowles 
Media  Company  named  Roger  Parkin¬ 
son  as  president  of  the  Minneapolis  Star 
and  Tribune  Company  in  addition  to  pub¬ 
lisher.  He  also  was  named  an  executive 
vicepresident  of  Cowles. 

Parkinson  became  publisher  February 
4.  He  joined  the  Minneapolis  Star  and 
Tribune  as  senior  vicepresident  and  depu¬ 
ty  publisher  last  fall  after  serving  as  presi¬ 
dent  and  publisher  of  the  Buffalo  Courier- 
Express.  He  had  held  positions  of 
vicepresident-administration  for  the 
Washington  Post  and  various  executive 
positions  with  Newsweek  magazine. 


Ed  Miller,  former  news  editor  of  the 
Jacksonville  Journal,  was  named  manag¬ 
ing  editor  of  the  Montgomery  Journal, 
Montgomery  County,  Md.  He  previously 
had  been  a  copy  editor  at  the  Savannah 
Morning  News  and  an  Indianapolis  News 
reporter. 

*  * 

Dennis  M.  Bailey  joined  the  state- 
house  bureau  of  the  Guy  Gannett  news¬ 
papers  in  Maine.  A  former  staff  writer  for 
the  Maine  Times,  Bailey  is  filling  a  posi¬ 
tion  created  by  the  departure  of  Charles 
W.  Goldsmith,  who  moved  to  United 
Press  International  in  Pittsburgh. 


Joseph  A.  Gambardello  was 
appointed  metropolitan  news  editor  for 
United  Press  International,  and  Molly 
Carruth  succeeds  him  as  city  editor. 
Gambardello  replaced  Gerard  W.  Cof¬ 
fey,  who  resigned. 

Gambardello  joined  UPI  in  1976  and 
worked  on  the  New  York  metropolitan 
and  foreign  desks.  Carruth,  with  UPI 
since  1976,  previously  was  a  reporter  for 
the  Jackson  (Miss.)  Daily  News  and 
Brookhaven  (Miss.)  Daily  Leader.  She 
most  recently  was  UPI’s  City  Hall  corres¬ 
pondent. 

«  *  « 

Raymond  A.  Jansen  Jr.,  was  named 
vicepresident  for  marketing  at  the  Hart¬ 
ford  (Conn.)  Courant.  He  will  be  re¬ 
sponsible  for  advertising  and  circulation 
sales  efforts  and  related  market  research 
and  promotional  activities.  Jansen  joined 
the  Courant  as  vicepresident  for  advertis¬ 
ing  a  year  ago  and  prior  to  that  was  classi¬ 
fied  advertising  manager  at  Newsday, 
Long  Island,  N.Y.,  which  like  the 
Courant  is  owned  by  Times  Mirror  Co. 

*  *  * 

James  J.  Rogers  was  named  business 
manager  of  the  Oregonian  Publishing 
Company,  Portland. 

Rogers  has  been  with  the  Oregonian 
since  1959  and  director  of  production 
since  1972.  In  his  new  role  he  will  con¬ 
tinue  to  supervise  production,  account¬ 
ing,  credit,  data  processing,  purchasing 
and  maintenance  of  the  company’s  two 
buildings  in  downtown  Portland. 

Edward  L.  Hagstrom,  who  has  been 
Rogers’  assistant,  was  named  production 
manager. 

♦  ♦  ♦ 

Chris  Wagner  was  appointed  retail 
advertising  manager  of  the  Sacramento 
Union.  Wagner  joined  the  Union  in  1980 
to  develop  the  co-op  advertising  depart¬ 
ment  as  manager. 

Beth  Hertlein  will  become  the  new 
co-op  advertising  manager.  Hertlein 
joined  the  Union  two  years  ago  from  sales 
and  graphics  background  in  the  newspap¬ 
er  and  magazine  industry. 

*  *  if 

Judith  V.W.  Brown,  editor  and  pub¬ 
lisher  of  the  New  Britain  Herald,  has 
been  appointed  to  the  new  Connecticut 
Citizens  Crime  Commission,  an  indepen¬ 
dent  watchdog  organization  aiming  to  im¬ 
prove  the  state’s  criminal  justice  system. 

♦  ♦  * 

John  R.  Stallard  was  named  editor 
of  the  Stephenville  (Texas)  Empire- 
Tribune,  a  Woodson  group  newspaper. 
Stallard  was  with  Wisconsin  newspapers 
the  past  16  years,  including  the  Madison 
Capital  Times  and  Milwaukee  Journal 
and  as  editor-owner  of  the  Nelson 
Eagle  Review. 
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The  Brookings  Institution  Announces 

AN  EDUCATIONAL  PROGRAM  OF 
ECONOMICS  FOR  JOURNALISTS 
June  19-24,  1983 

The  Institution  invites  applications  for  a  one-week  educational  experience 
in  Washington,  D.C.  for  increasing  the  understanding  of  economics,  eco¬ 
nomic  policy  and  business  and  economic  reporting.  Sessions  include  visits 
with  economists,  government  executives  and  legislators,  business  and  labor 
officials,  and  media  experts  on  the  reporting  of  business  and  economic 
policy.  Topics:  current  analysis  and  review  of  Administration  and  Congres¬ 
sional  committee  and  leadership  views  on  budget  and  economic  policy;  the 
role  and  function  of  regulatory  agencies;  interest  group  impact  on  financial 
decision  making  and  the  coverage  of  business  and  economic  affairs  by  the 
media. 

Applicants  must  be  nominated  by  their  employers  unless  self-employed.  A 
resume  including  job  experience  and  education  must  be  received  by  May  9, 
1983.  Selections  will  be  made  by  May  16,  1983.  Additional  information 
may  be  obtained  from:  Walter  E.  Beach,  Senior  Staff  Member,  Ad¬ 
vanced  Study  Program,  The  Brookings  Institution,  1775  Massachu¬ 
setts  Avenue,  N.W.,  Washington,  D.C.  20036.  Phone:  (202)  797-6277 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Benjamin  J.  Burns,  publisher,  Times 
Graphics,  Inc.,  Vineland,  New  Jersey, 
will  become  executive  editor  of  the  De¬ 
troit  News  April  25.  As  chief  administra¬ 
tive  officer  of  the  news  department,  he 
will  be  responsible  for  long-range  edito¬ 
rial  planning,  hiring,  budgeting  policies 
and  salary  administration. 

Bums  was  assistant  managing  editor  of 
the  News  four  years  prior  to  his  1981 
appointment  at  Times  Graphics,  where 
he  is  publisher  of  the  Vineland  Times 
Journal,  Millville  Daily  and  three  weekly 
newspapers  in  southern  New  Jersey. 

Earlier  Bums  was  editor  of  the  Colora¬ 
do  Springs  Sun,  managing  editor  of  the 
Lansing  (Mich.)  State  Journal  and  held 
editorial  positions  at  the  Miami  Herald 
and  United  Press  International. 

Burns  will  be  succeeded  at  Times 
Graphics  by  Ronald  A.  Ortiz,  who  has 
been  marketing  director  since  August  of 
1 980  and  previously  held  posts  of  engrav¬ 
ing  superintendent,  assistant  production 
manager  and  advertising  service  manager 
at  the  Detroit  News. 

The  News  is  the  flagship  paper  of  The 
Evening  News  Association’s  Newspaper 
Division,  which  also  includes  Times 
Graphics,  Inc. 

♦  ♦ 

Steven  S.  Duke,  assistant  entertain¬ 
ment  editor  of  the  Chicago  Sun-Times, 
has  been  promoted  to  entertainment 
editor. 

♦  «  * 

City  editor  Lois  Uttley  of  the  Albany 
(N.Y.)  Times-Union,  was  named  execu¬ 
tive  Sunday  editor  of  the  newspaper,  suc¬ 
ceeding  Eileen  Shepard,  who  was 
named  executive  news  editor. 

Shepard  succeeded  Reg  Gale,  who  is 
now  with  the  Detroit  Free  Press. 

Uttley  joined  Capital  Newspapers  in 
1974  and  was  a  reporter  for  the  Knicker¬ 
bocker  News  before  being  named  assis¬ 
tant  editor  for  special  projects.  She  be¬ 
came  Times-Union  city  editor  in  July  of 
1981. 

Shepard,  with  Capital  Newspapers 
since  1976,  first  as  a  copy  editor,  was 
promoted  to  editor  of  the  Knickerbocker 
News  People  and  Times  Union  Living 
Today  sections  and  then  became  execu¬ 
tive  Sunday  editor  in  Febmary  of  1981. 

♦  ♦  * 

Jack  Meehan,  longtime  newsman 
with  the  Boston  Globe,  Boston  Herald 
Traveler  and  Quincy  (Mass.)  Patriot  Led¬ 
ger,  has  joined  PR  Newswire,  Boston,  as 
New  England  states  manager.  He  suc¬ 
ceeds  Elaine  Pappas-Graber,  who  res¬ 
igned  to  become  a  producer  for  consumer 
affairs  programming  at  WCVB-tv, 
Boston. 


Randy  Dieter  was  named  graphics 
editor  for  the  Columbus  (Ohio)  Citizen- 
Journal.  This  is  a  new  position  at  the 
Scripps-Howard  newspaper.  Dieter 
formerly  was  graphics  editor  for  the  Sun¬ 
day  Courier  and  Press,  Evansville,  Ind. 
He  had  been  chief  photographer  for  the 
paper  13  years  and  graphics  editor  for 
five. 

*  *  * 

Barbara  Beck  was  appointed  fea¬ 
tures  editor  of  the  Philadelphia  Daily 
News,  succeeding  Carol  Towarnicky, 
who  becomes  a  lifestyle  columnist.  Beck 
has  been  a  member  of  the  People  Paper 
since  late  1975  and  served  in  several  edit¬ 
ing  post,  most  recently  as  editor  of  the 
People  Page. 

*  * 

Thomas  G.  Clancy,  vicepresident/ 
director  of  marketing,  of  the  Chicago  Tri¬ 
bune  Company,  was  elected  to  the  board 
of  directors  of  the  Illinois  State  Chamber 
of  Commerce. 

*  * 

Writers  and  editors  added  to  the  staff  of 
the  Twin  Falls  (Idaho)  Times-News  are: 

Richard  Manning,  to  news  editor 
from  editor  of  the  Wood  River  Journal, 
Hailey,  Idaho. 

Patricia  Bean,  to  regional  editor, 
from  Sunday  editor.  Las  Vegas  Sun. 

David  Moffat,  to  city  government 
reporter,  from  Seattle  Voice  magazine, 
Seattle,  Wash. 

Hal  Bernton,  to  natural  resources 
reporter,  from  Seattle  Post-Intelligencer 
and  reporting  staff  of  columnist  Jack 
Anderson. 

Robert  Freund,  to  agri-business  re¬ 
porter  from  the  Dubuque  (Iowa)  Tele¬ 
graph-Herald. 


John  A.  Park  Jr. 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Service 


Bernard  C.  Stinner  was  elected  to 
the  dual  role  of  president  and  publisher  of 
Call-Chronicle  Newspapers,  Inc.,  Allen¬ 
town,  Pa. 

The  board  of  directors  elected  Alfred 
Trinkle  and  Glenn  A.  Shrank 
vicepresidents  and  added  three  new 
directors:  Lawrence  H.  Hymans,  ex¬ 
ecutive  editor  of  the  newspapers; 
Michael  J.  Egan,  Allentown  attorney; 
and  Geraldine  A.  Kotz,  classified 
saleswoman. 

Stinner  has  been  publisher  and  chief 
executive  officer  of  the  Call-Chronicle 
since  March  of  1981.  He  started  as  per¬ 
sonnel  director  in  1%9  and  held  various 

(Continued  on  page  20) 


SPORIS 

EDITORS. 

Now  you  can  cover  high 
school  sports  in  a  cost- 
efficient  way  never 
before  possible. 

Box  scores,  game  notes, 
schedules,  individual 
and  team  leader  reports 
and  more.  All  at  your 
fingertips  and  all  within 
your  sports  news 
budget. 

For  more  information 
on  this  exciting  new 
computer  service,  call 
(314)  739-8259  or  write  to 
Sports  Stats,  10902 
St.  Charles  Rock  Road, 

St.  Ann,  MO  63074. 

«oa/roRis 

Jim'^ 


EDITOR  &  PUBLISHER  for  April  9,  1983 


19 


Newspeople 

(Continued  from  page  19) 


corporate  offices.  Shank  has  served  as 
production  director  since  1976. 

Trinkle,  with  the  company  since  1948, 
became  circulation  manager  in  1965.  Hy¬ 
mans,  executive  editor  since  March  of 
1981,  joined  the  company  in  1962  as  a 
reporter  and  after  holding  other  posts, 
became  Chronicle  managing  editor  in 
1974. 

Kotz  is  president  of  Call-Chronicle 
Council,  an  employee  group,  and  serves 
on  the  corporation’s  Stock  Savings  Trust 
advisory  committee. 

*  *  ♦ 

Gary  G.  Weik  was  named  a  vicepresi¬ 
dent  of  Harte-Hanks  Communications 
Inc.  and  president  of  the  cable  television 
operations.  He  began  work  April  1  at  the 
corporate  office  in  San  Antonio.  Weik 
has  worked  for  Cox  Cable  Com¬ 
munications,  Inc.  the  past  eight  years, 
serving  most  recently  as  vicepresident 
and  general  manager  of  the  company’s 
development  division. 

♦  ♦  * 

Ellen  Wright  Tatro,  formerly  an 
advertising  sales  representative  for  Burl¬ 
ington  (Vt.)  Free  Prei.9,  joined  First  Im¬ 
pressions,  Inc.,  a  Burlington  design  firm, 
as  a  sales  representative  for  special  pro¬ 
jects. 

Ackerly,  Incorporated 

has  acquired 

KKTV-TV 

Colorado  Springs,  Colorado 
for 

$15,500,000 

from 

Capitol  Broadcasting  Company 

(40%  owned  by  Mississippi  Publishers  Corp,, 

Jackson,  Mississippi) 

We  are  pleased  to  have  served  as 
broker  in  this  transaction. 

BIACKBURN  &  COMPANY,  INC. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS  /  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


Benson  Glass 


NEW  APPOINTMENTS— Diane 
Glass,  a  former  executive  director  tor  the 
Iowa  Republican  Party,  has  been  named 
promotion  director  of  the  Des  Moines 
Register,  and  Don  Benson,  public  events 
manager  of  the  newspaper,  was  named 
director  of  public  relations. 

Glass  was  a  research  assistant  in  the 
Iowa  legislature  before  working  for  the 
Iowa  Republican  Party  in  1976-77.  She 
then  became  a  regional  political  director 
of  the  Republican  National  Committee  in 
1978, 


Dennis  Schneider,  formerly  execu¬ 
tive  director  of  the  Iowa  Daily  Press 
Association  and  marketing  director  of  the 
Iowa  Newspaper  Association,  resigned 
to  become  president  of  Association  Man¬ 
agement,  Ltd.,  multiple  management 
firm  headquartered  in  Des  Moines. 


WASHINGTON,  D.C.. 
20036 

1111  19th  Street.  N.W 
(202)  331-9270 


CHICAGO.  IL 
60601 

333  N.  Michigan  Ave 
(312)  346-6460 


ATLANTA,  GA 
30361 

400  Colony  Square 
(404)  892-4655 


BEVERLY  HILLS,  CA 
90212 

9465  WilshireBlvd 
(213)  274-8151 


4/9/83  y 


Promotions  in  the  Harrisburg  (Pa.) 
Patriot-News  editorial  department  in¬ 
clude: 

Douglas  A.  Dohne  was  named  man¬ 
aging  editor  of  the  Sunday  Patriot-News. 
With  the  company  since  1965,  he  was 
named  news  editor  of  the  Evening  News 
in  1975. 

James  K.  Conrad,  formerly  managing 
editor  of  the  Sunday  Patriot-News,  was 
appointed  city  editor  of  the  Patriot.  Be¬ 
forejoining  the  Patriot-News  in  1980  as  a 
copy  editor  he  had  been  with  the  York 
(Pa.)  Dispatch  ten  years. 

Roger  Quigley,  former  bureau  chief 
for  the  Camp  Hill  office,  was  promoted  to 
assistant  city  editor  of  the  Evening  News. 


Deaths 


Ashton  Phelps,  69,  chairman  of  the 
board  of  the  Times-Picayune  Publishing 
Corporation,  New  Orleans,  died  March 
21  of  heart  failure. 

Phelps  became  chairman  of  the 
board  in  1979,  following  service  as 
president  and  publisher  of  the  company 
from  1967.  His  son,  Ashton  Phelps  Jr., 
succeeded  him  as  president  and  pub¬ 
lisher. 

Phelps  was  a  lawyer  for  30  years  be¬ 
fore  joining  the  newspaper  in  1967  at 
the  invitation  of  S.I.  Newhouse,  owner 
of  the  Times-Picayune  Publishing 
Company. 

♦  ♦  4e 

Robert  H.  Illingworth,  84,  co¬ 
inventor  of  an  ink-removing  process  that 
allows  newsprint  to  be  recycled,  died 
March  31  in  Delray  Beach,  Fla.  He 
developed  the  process  with  Richard  B. 
Scudder,  who  became  publisher  of  New¬ 
ark  (N.J)  Evening  News,  and  it  led  to 
formation  of  Garden  State  Paper  Com¬ 
pany,  now  a  subsidiary  of  Media  General 
Inc. 

*  ♦  ♦ 

Robert  C.  Dille,  59,  a  director  of 
Truth  Publishing  Co.,  which  publishes 
the  Elkhart  (Ind.)  Truth  and  operates 
several  radio  stations,  died  March  31  in 
Chicago.  He  was  chairman  of  the  Nation¬ 
al  Newspaper  Syndicate  in  Chicago  when 
it  was  purchased  by  United  Feature 
Syndicate.  The  syndicate  was  originally 
headed  by  John  F.  Dille,  Sr.,  father  of 
Robert  C.  and  John  F.  Jr.,  who  is  chair¬ 
man  and  editor  of  The  Truth. 

♦  ♦  ♦ 

Hugh  Norman  Ronald  Jr.,  71,  for¬ 
mer  publisher  of  the  Portland  (Ind.)  Com¬ 
mercial  Review  and  a  former  vicepresi¬ 
dent  of  Earlham  College,  died  March  18. 
He  founded  Graphic  Printing  Co.,  Port¬ 
land, in  1946  and  was  president  until  1981. 

♦  ♦  ♦ 

Alex  Faulkner,  77,  chief  correspon¬ 
dent  of  the  London  Daily  Telegraph  in 
the  United  States  for  35  years  until  his 
retirement  in  1974,  died  March  12  in 
London. 
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Notes  on  people 

Queen  Elizabeth  II  was  ''very  amused' 


Steve  Benson,  editorial  cartoonist 
for  the  Arizona  Republic,  Phoenix,  cre¬ 
ated  some  royal  chuckles  with  one  of 
his  recent  cartoons. 

Published  in  the  March  3  editions, 
the  cartoon  depicted  a  soggy  Queen 
Elizabeth  II  returning  from  her  rain- 
bedecked  trip  to  the  United  States.  The 
queen  enjoyed  the  cartoon  so  much  she 
asked  Benson  for  it. 

The  cartoonist,  deferring  to  royalty, 
made  an  exception  to  his  rule  of  not 
giving  out  originals  and  is  sending  the 
drawing  to  Buckingham  Palace. 

“The  queen’s  household  in  the 
palace  were  all  delighted  and  the  queen 
herself  was  very  amused  by  it,”  Angus 
Mackay,  public  affairs  officer  for  the 
British  Consulate  in  Los  Angeles,  said. 

Benson  also  is  sending  along  a  per¬ 
sonal  note  with  the  cartoon  “as  one  of 
the  queen’s  loyal  subjects.” 

The  cartoonist’s  mother,  very 
excited  by  the  request,  told  her  son, 
“Be  sure  to  tell  the  queen  your  mother 
was  raised  in  Canada  and  that  when  I 
was  a  little  girl,  I  saw  the  queen’s 
parents  come  to  Banff  (in  southern 
Alberta).” 


j  oic  Wsi’JTff  I 


Steve  Benson's  spirits  were  not  dam¬ 
pened  o  bit  by  Queen  Elizabeth's  request 
for  the  cartoon.  He  posed  in  appropriate 
fashion  to  document  the  honor. 


Happy  birthday 

Allen  H.  Neuharth,  chairman  and 
president  of  Gannett  Co.  Inc.,  gets  a 


hefty  raise  in  a  new  contract  approved 
on  his  59th  birthday,  March  22. 

The  $900,000  plus  bonus  provided  in 
the  pact,  according  to  an 
announcement  in  USA  Today  April  1, 
makes  Neuharth  the  most  highly  com¬ 
pensated  executive  of  any  publicly 
owned  communications  company. 
Neuharth  earned  $720,000  in  salary  and 
bonus  last  year. 

The  new  contract  runs  until  March 
31,  1989. 

Sulzberger  honored 

Arthur  Ochs  Sulzberger,  publisher  of 
the  New  York  Times  and  chairman  of 
The  New  York  Times  Company,  will 
receive  the  Parsons  School  of  Design 
Award  at  the  college’s  Annual  Fashion 
Critics  Awards  Show  April  12  in  the 
Grand  Ballroom  of  the  New  York 
Hilton. 

Executive  dean  David  C.  Levy  of 
Parsons  said  in  announcing  the  award 
that  Sulzberger  is  being  honored  “as 
publisher  of  the  newspaper  most  noted 
for  its  general  excellence  and  far-flung 
influence.  On  this  particular  occasion 
we  call  attention  to  the  leading  role  that 
the  New  York  Times  plays  in  both 
national  and  international  fashion  and 
to  the  world-wide  recognition  and  re¬ 
spect  accorded  to  it  for  the  quality  and 
authority  of  its  fashion  news  repor¬ 
tage.” 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
iook  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 


Media  Information  Service 
Pubiic  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


OPUBCO  announces  plans  for 
new  satellite  printing  facility 


The  Oklahoma  Publishing  Company, 
publisher  of  the  Oklhoma  City  (Okla.) 
Daily  Oklahoman  and  Times,  last  week 
announced  it  will  construct  a  new  satel¬ 
lite  printing  plant  about  eight  miles 
north  of  the  city. 

The  annoucement  came  as  OPUBCO 
concluded  an  agreement  with  the 
Graphic  Systems  Division  of  Rockwell 
International  Corporation  for  the 
purchase  of  20  units  of  Goss  Metroliner 
press  with  two  folders  and  12  half¬ 
decks.  The  presses,  as  ordered,  will 
cost  $19  million.  They  are  scheduled 
for  delivery  in  late  1983/early  1984. 

OPUBCO  has  hired  the  Charles  T. 
Main,  Inc.,  of  Boston,  to  design  the 
plant.  Preliminary  drawings  are  due  for 
consideration  over  the  next  weeks. 

The  new  plant  will  be  built  on  a  25- 
acre  site  to  the  north  of  the  company’s 
present  downtown  Oklahoma  City 
facility.  Composed  pages  will  be  trans¬ 
mitted  to  the  satellite  plant  via  a  micro- 
wave  system.  Both  plants  will  produce 
the  newspapers  once  the  new  facility  is 
completed  in  late  summer,  1984. 


What  will  fill  the  plant  has  not  yet 
been  determined,  but  company  repre¬ 
sentatives  have  been  traveling  to  other 
new  newspaper  production  facilities  in 
order  to  determine  what  equipment  will 
work  best  for  OPUBCO.  Howard  J. 
Nicks,  vicepresident/general  manager 
for  OPUBCO,  told  E&P  that  the  com¬ 
pany  is  looking  into  automated  mail- 
room  equipment,  automatic  roll  hand¬ 
ling  and  reel  loading  systems  and  a 
pagination/direct-to-plate  system. 
However,  he  said,  the  only  contracts 
which  have  been  concluded  are  the 
contract  for  purchase  of  the  press  units 
and  the  archetect’s  contract. 

The  plant  will  be  built  by  Main 
Erbauer,  Inc.,  of  Pasadena.  Tex.,  the 
construction  arm  of  the  Charles  T. 
Main  Co.  Presently,  the  only  defined 
specifications  call  for  a  pressroom  with 
50-foot  height  ceilings  and  at  least  a 
204-foot  length.  Additionally,  the  press¬ 
room  will  be  built  to  accomodate 
another  20  press  units,  which  would  be 
purchased  at  a  later  date  if  expansion 
makes  additional  press  capacity  neces¬ 


First  erasable  laser  optical  disk 
demonstrated  by  Matsushita 


One  of  the  major  stumbling  blocks  to 
the  implementation  of  full  page  pagina¬ 
tion  by  the  newspaper  business  has 
been  the  high  cost  and  limited  capacity 
of  the  disk  storage  necessary  for  on-line 
storage  of  digitized  graphics. 

A  demonstration  of  what  experts  be¬ 
lieve  to  be  the  first  erasable  optical  disk 
information  storage  and  retrieval  sys¬ 
tem  was  staged  this  week  in  Secaucus, 
N.J.,  by  the  Matsushita  Electric  In¬ 
dustrial  Company.  Though  the  pro¬ 
totype  system  demonstrated  was  not 
suitable  for  use  in  a  pagination  system, 
it  represents  a  technology  which  is  cap¬ 
able  of  greatly  reducing  the  hardware 
necessary  to  store  digitized  graphics, 
line  art  and  halftones. 

Current  magnetic  disk  storage  capac¬ 
ity  is  measured  in  megabytes,  or  a  mil¬ 
lion  bytes  of  information  storage  capac¬ 
ity.  A  single  Matsushita  eight-inch 
optical  disk  has  a  capacity  of  a  giga¬ 
byte,  or  one  billion  bytes  of  informa¬ 
tion,  700  megabytes  of  that  available  to 
the  user,  the  rest  reserved  for  format¬ 
ting. 

The  pagination  systems  on  the  mar¬ 
ket  today  have  the  capacity  to  store 
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roughly  70  to  80  newspaper  halftone 
pictures.  With  optical  disk  storage  and 
retrieval,  the  storage  capacity  density 
increases  a  thousandfold.  A  single  disk 
can  store  10,000  to  15,000  documents 
or  pictures. 

According  to  Anthony  J.  Jasionows- 
ki,  manager  of  video  at  the  Matsushita 
Technology  Center,  the  optical  disk 
system  demonstrated  this  week  could 
have  future  applications  in  the  news¬ 
paper  business. 

The  system,  as  it  exists,  is  not  cap¬ 
able  of  haldling  the  grey  scale  neces¬ 
sary  for  storage  of  newspaper  pictures. 
The  system  could  be  enhanced  to  do  so, 
according  to  Jasionowski,  and  it  could 
be  interfaced  with  newspaper  compu¬ 
ter  equipment. 

The  system  demonstrated  by  Mat¬ 
sushita  is  actually  a  digital  document 
storage  system  which  transfers  hard 
copy  to  digital  form  for  storage. 

Matsushita  will  be  demonstrating  a 
digital  deck  optical  disk  storage  system 
at  the  National  Computer  Conference 
in  Anaheim,  Calif,  in  May.  The  deck, 
Jasionowski  said,  could  replace  tradi¬ 
tional  disk  drives  in  computer  systems. 


sary.  The  newsprint  storage  area  will 
be  large  enough  to  accomodate  be¬ 
tween  5,000  and  6,000  tons  of  paper. 

The  new  press,  which  will  be  confi¬ 
gured  in  a  straight  line  with  two  3:2 
folders,  will  augment  28  units  of  Goss 
Mark  I,  Mark  V  and  Hoe  Colormatic 
letterpress  located  in  OPUBCO’s  pre¬ 
sent  facilities.  Nicks  said  the  newspap¬ 
ers  are  looking  at  various  ways  to  split 
circulation  between  the  two  plants,  but 
it  is  generally  believed  that  the  new 
plant  will  handle  roughly  60%  of  the 
volume. 

OPUBCO’s  administrative,  news, 
advertising  and  circulation  headquar¬ 
ters  will  remain  at  the  present  down¬ 
town  facility. 

One  of  the  major  benefits  seen  by 
OPUBCO  executives  in  the  new  plant 
will  be  the  ability  to  produce  a  much 
later  edition  of  the  Daily  Oklahoman, 
the  morning  paper. 

In  making  the  annoucement,  Edward 
L.  Gaylord,  OPUBCO  president,  said, 
“The  State  of  Oklahoma  and  The 
Oklahoman  have  grown  up  together, 
and  we  look  forward  to  continued  suc¬ 
cess  and  rapid  growth  for  both  the  state 
and  the  newspaper  in  the  years  ahead .  ’  ’ 

Total  cost  figures  for  the  project  have 
not  yet  been  determined. 


Newspaper  computer 
developed  by  UPl 

United  Press  International  is  about 
to  enter  the  computer  business  by 
offering  a  newly-developed  system 
capable  of  handling  all  operations  func¬ 
tions  of  small  and  mid-sized  papers. 

UPI  is  keeping  the  specifics  of  the 
system  under  wraps  until  its  annual  lun¬ 
cheon  during  the  American  Newspaper 
Publishers  Association  convention  in 
New  York  on  April  26.  A  presentation 
on  the  system  will  be  delivered  during 
the  luncheon  and  the  system  will  be 
demonstrated  at  the  ANPA/RI  confer¬ 
ence  in  Las  Vegas  in  June. 

According  to  Thomas  J.  Beatty,  UPI 
vicepresident  and  general  sales  mana¬ 
ger,  the  system  will  handle  all  opera¬ 
tions  management  functions  at  a  daily 
newspaper  in  the  20,000  circulation 
range.  In  addition  to  serving  as  a  front- 
end  system  for  the  editorial  depart¬ 
ment,  the  system  will  be  capable  of 
handling  classifieds,  financial  manage¬ 
ment  information  and  accounts  payable 
and  receivable. 

The  system  was  described  by  an  “in¬ 
dustry  technology  specialist’’  as  a  “re¬ 
volutionary  concept  in  automated  in¬ 
formation  handling  by  newspapers,’’ 
according  to  UPI. 
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Automatic  roll  handling  helps 
improve  pressroom  efficiency 


Even  when  a  newspaper’s  newsprint 
demand  is  as  low  as  80  rolls  a  day,  the 
handling  of  rolls  can  be  effectively 
automated,  according  to  the  EMC 
Corporation.  EMC  has  installed  a 
newsprint  handling  system  at  the  new 
printing  plant  of  Capital  City  Press, 
Baton  Rouge,  Louisiana,  publisher  of 
the  Morning  Advocate  (circulation 
77,861,  Sunday  121,687)  and  evening 
State  Times  (circ.  38,500). 

The  new  plant  is  about  seven  miles 
east  of  downtown  Baton  Rouge.  The 
editorial  offices  and  composing  room 
remain  downtown.  Two  12-unit  presses 
have  replaced  the  two  six-unit  presses 
at  the  old  plant,  where  the  paper  was 
pushed  to  the  presses  on  dollies. 

“We  automated  the  paper  handling 
so  that  we  could  cut  down  on  man¬ 
power  in  going  from  12  to  24  units,’’ 
Richard  E.  Palmer,  vicepresident, 
news  and  production,  explained.  “We 
can  now  run  twice  as  much  press  with 
the  same  number  of  people. 

“When  you  stretch  the  press  out  24 
units  long,  you  need  a  lot  of  people  just 
to  push  paper.  Now  you  can  bring  the 
paper  in  by  pushing  a  button.  We 
believe  we’re  also  cutting  down  on 
waste  through  the  centralized  waste 
handling.’’ 

Increased  circulation  has  made  the 
need  for  efficient  paper  handling  even 
greater.  “The  press  run  for  our  Sunday 
paper  has  gone  up  over  the  past  year 
from  120,000  to  140,000.  And  one  of  the 
issues  in  the  Christmas  season  was  30 
pages  larger  than  similar  editions  last 
year.’’ 

The  system  carries  about  80  news¬ 
print  rolls  daily  to  13  reel-loading  sta¬ 
tions.  The  rolls  are  delivered  by  rail  to 
the  warehouse  and  are  stacked  four 
high.  Storage  capacity  is  5,000  rolls. 

To  transfer  rolls  from  storage  to  reel 
room,  clamp  trucks  set  the  rolls  down 
on  a  declined  loading  ramp  leading  to  a 


belt  conveyor.  The  conveyor  carries 
them  in  bilge  position  to  a  stripper 
assist  which  lifts  and  spins  each  roll. 
The  roll  is  then  lowered  onto  a  belt 
conveyor  and  delivered  to  a  four-wheel 
shuttle  car. 

The  shuttle  car  transports  the  roll 
along  a  track  to  the  chosen  roll  lane  on  a 
laydown  platform.  The  car’s 
hydraulically  operated  pivot  top  tips 
the  roll  into  the  lane,  and  the  car  returns 
for  another  roll. 

At  the  base  of  the  laydown  platform  a 
belt  conveyor  transfers  rolls  from  the 
platform  to  empty  Trukveyor  carts 
which  queue  up  on  stops. 

The  500-foot  Trukveyor  system  cir- 
cultes  around  the  periphery  of  the  reel¬ 
loading  spurs.  When  the  pressman  at 
any  unit  requires  newsprint,  he  watch¬ 
es  the  conveyor,  and  as  soon  as  the  first 
roll  of  the  right  size  and  type 
approaches,  he  presses  a  button.  This 
actuates  a  tow  pin  deflector  which 
transfers  the  cart  from  the  Trukveyor 
to  a  spur  leading  into  the  press  unit.  A 
partly  powered  spur  moves  the  roll  to  a 
point  just  short  of  the  transfer  table. 
The  roll  is  pushed  manually  onto  the 
table  and  loaded  onto  the  press  reel. 

Since  there  are  likely  to  be  ten  or 
more  rolls  of  the  right  type  spaced 
around  the  conveyor,  the  pressman’s 
request  is  usually  fulfilled  in  less  than  a 
minute. 

After  a  cart  is  unloaded,  it  is  man¬ 
ually  returned  via  a  non-powered  spur 
to  the  peripheral  Trukveyor  and  then  to 
the  empty  cart  conveyor  for  return  to 
the  laydown  platform  area.  Waste  carts 
also  travel  on  the  peripheral  conveyor 
and  are  returned  to  a  waste  spur. 

In  the  EMC  system,  all  movement  of 
the  rolls  to  the  laydown  platform  and 
off  the  platform  is  controlled  by  a  pro¬ 
grammable  controller.  A  remote  con¬ 
veyor  control  panel  in  the  reel  room 
interfaces  with  the  main  control  panel. 


The  photos  above  depict  the  various 
movements  of  newsprint  rolls  at  the  Capit¬ 
ol  City  Press.  Beginning  from  the  top 
photo,  the  rolls  ore  conveyed  to  a  stripper 
assist,  which  lifts  and  spins  each  roll.  A 
shuttle  car  then  transports  the  roll  to  the 
laydown  platform.  A  belt  conveyor  then 
conveys  rolls  from  the  platform  to  empty 
Trukveyor  carts,  which  carry  the  rolls  to 
the  reel  loading  area.  Finally,  when  a 
pressman  selects  a  roll,  a  partly  powered 
spur  moves  the  roll  to  a  point  just  short  of 
the  transfer  table,  from  which  the  roll  is 
manually  pushed  onto  the  table  and 
loaded  onto  the  press  reel. 
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Ad  ruling 

(Continued  from  page  7) 


Proposed  bills  would  tax  newspapers 
in  various  areas,  including  ink  and 
newsprint,  subscription  and  newsstand 
sales,  and  advertising  space.  AAF  files 
show  that  14  states  have  proposed 
advertising  tax  bills  since  January,  with 
possibly  a  majority  of  them  aff^ecting 
newspapers  in  some  way.  These  states, 
reported  Jaffe,  include  Connecticut, 
Iowa,  New  Mexico  and  Rhode  Island. 
As  many  as  four  states  already  tax 
advertising. 

The  AAF  executive  said  that  taxes 
are  obviously  necessary  in  society,  but 
added,  “Taxes  should  fall  on  sales  that 
advertising  generates,  not  on  ads  be¬ 
fore  they  make  those  sales.” 

Jaffe  also  said  that  15  states  have 
proposed  utility  bills  this  year  that  may 
indirectly  affect  newspapers.  These 
bills  would  prevent  utilities  from  in¬ 
cluding  advertising  costs  in  their  rate 
bases,  which  could  lead  to  a  reduction 
in  ad  buys.  Mississippi  has  already  pas¬ 
sed  a  law  of  this  nature. 

Because  legislatures  sometimes 
propose  taxes  so  unexpectedly  that  it  is 
difficult  to  protest  them,  Jaffe  said  the 
AAF  is  trying  to  increase  its  efforts  to 
educate  lawmakers  about  the  negative 
impact  of  tax  bills  before  they  are  prop¬ 
osed. 


Ad  sizes 

(Continued  from  page  7 


commend  only  a  21-inch  depth.” 

Hugh  Patterson,  Jr.,  president  and 
publisher  of  the  Arkansas  Gazette, 
argued  that  the  new  voluntary  ad  unit 
standard  “would  make  the  vast  major¬ 
ity  of  newspapers  sacrifice  revenue- 
producing  space  and  valuable  news¬ 
print.”  According  to  Patterson,  99%  of 
American  papers  have  a  page  cutoff  of 
22  Va  inches  or  more. 

In  a  reply  to  Patterson,  the  American 
Association  of  Advertising  Agencies’ 
Newspaper  and  Print  Production  Com¬ 
mittees  had  stated,  “Information 
obtained  from  the  ANPA  Research  In¬ 
stitute  indicates  that  a  small  but  suffi¬ 
ciently  important  number  of  daily 
newspapers  in  terms  of  circulation 
have  a  cut-off  too  short  to  accept  your 
recommended  depth  of  21  V2  inches 
(E&P,  March  26,  page  19).” 

Over  450  daily  as  well  as  many  non¬ 
daily  newspapers  have  responded  so 
far  to  the  SAU  survey,  with  the  “over¬ 
whelming  majority”  in  favor  of  the 
SAU  plan,  according  to  the  ANPA 
committee. 

Some  newspapers,  in  their  com- 
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ments  on  the  SAU  proposal,  also  indi¬ 
cated  that  they  still  may  want  to  offer 
9-column  ad  makeup  for  retail  in  addi¬ 
tion  to  offering  6-column  makeup  for 
some  national  and  regional  ads. 

“This  poses  no  problem  within 
the  .  .  .SAU  system,”  said  the  state¬ 
ment.  “Some  ad  pages  can  be  9  col¬ 
umns;  other  pages  6  columns.  Or,  9- 
column  ads  and  6-column  ads  can  be 
intermixed  on  the  same  page.  A  num¬ 
ber  of  newspapers  currently  do  this, 
and  their  composing  room  personnel 
have  little  difficulty  making  up  an 
attractive  newspaper.  As  throughout 
the  voluntary  SAU  proposal,  every 
newspaper  retains  full,  individual  deci¬ 
sion  capability  and  authority.” 


UPl  reopens 
Warsaw  bureau 

United  Press  International  has  re¬ 
sumed  news  gathering  activities  in  Po¬ 
land,  nearly  two  months  after  its  opera¬ 
tions  were  suspended  by  Warsaw  au¬ 
thorities,  the  Foreign  Ministry  said. 

The  government  approved  the 
credentials  of  Walter  T.  Wisniewski, 
the  news  agency’s  chief  correspondent 
for  Eastern  Europe. 

He  replaces  Ruth  E.  Gruber,  the  UPI 
correspondent  expelled  in  mid-January 
after  the  Polish  government  said  her 
reporting  was  “extremely  venomous 
and  unfriendly  to  Polish  authorities.” 


3  PLUSES  +  -I-  + 


for  your  Pressroom  &  Mailroom 


+1 


ELECTRO-OPTICAL  COMMUTATORS 

•  OPTIKOM""*  replaces  brush-  and  point-type 
commutators 

•  Avoids  contamination  and  wear— eliminates 
scheduled  maintenance 

•  Precludes  blown  pastes  due  to  faulty 
commutators 


+2 


I  OIGITAL  PASTER  Control  System 

*1  •  OPTIKOR’*  upgrades  outmoded  analog  and 

'  digital  pasters 

i  •  Assures  reliable  and  automatic  pastes  at  full 
press  speeds 

..  •  Reduces  core  waste  and  web  breaks— pays 
—  for  itself  quickly 


+3 


WEB  TRANSITION  TENSION 
Control  System 

•  Used  with  Optikor  or  Goss  Digital 
Pasters — and  existing  pneumatics! 

•  Assures  accurate  closed-loop 
transition  tension 

•  Reduces  web  breaks  during  transition 
— minimizes  downtime  and  product  waste 


+  Reduced  waste 

These  all  add  up  to  savings:  -i-  Reduced  maintenance 

+  Improved  efficiency 

To  add  these  pluses  to  your  pressroom  or  your  mailroom,  contact 

AUTRONICS  CORPOmmON 

314  E.  Live  Oak  Avenue  •  Arcadia,  California  91006 
Telephone  (213)  445-5470  •  TWX  910-582-3216 
AUTRONICS:  Standard  and  custom  products  for  improved  newspaper  production 
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Scottish  Daily  Record  and  Sunday  Mail,  Glasgow, 
Scotland,  has  purchased  two  WESTERN  LITHOPLATE 
Lith-X-Pozer  III  Total  Systems  lines  of  equipment  for 
installation  in  January  and  February  1983.  Western 
Lithoplate,  of  St.  Louis,  has  installed  over  45 
Lith-X-Pozer  III  units  throughout  North  and  South 
America;  however,  this  will  be  the  first  installation  of 
the  Lith-X-Pozer  III  in  the  European  market. 

Following  a  tour  of  the  Western  Lithoplate  facility  in 
St.  Louis,  Missouri,  the  director  of  production  and 
development  of  the  Daily  Record,  announced  that  the 
paper  would  also  purchase  the  new  Lith-X-Pozer  III 
color  registration  option.  The  Daily  Record  currently 
does  a  great  deal  of  color  work  and  plans  to  do  even 
more  in  the  future  using  the  new  equipment.  According 
to  Dan  Sells,  vicepresident,  sales/marketing  of  Western 
Lithoplate,  the  new  optional  color  registration  system 
allows  a  newspaper  to  use  the  Lith-X-Pozer  III  to 
automate  their  process  color  platemaking.  The  system 
exceeds  the  tight  tolerances  required  for  multiple  plate 
registration  of  process  color. 

The  Western  Total  Systems  platemaking  line  consists 
of  the  Lith-X-Pozer  III,  a  fully  automated  multiple 
exposing  unit  and  the  Lithoplater  processor.  In  tandem, 
the  Lith-X-Pozer  III  and  the  Lithoplater  have  the 
capacity  to  process  up  to  240  press-ready  plates  per 
hour.  The  operator  simply  stacks  up  to  400  plates  and 
100  negatives  on  the  entry  load  table  of  the  exposing 
unit,  dials  the  number  of  exposures  required  per 
negative,  and  pushes  one  button  to  activate  the 
machinery  line.  The  exposed  plates  are  then 
automatically  transported  to  the  processing  unit. 


STEPPER  ASSOCIATES  has  introduced  the  70  series 
Quarter-Folder/Labeler  system  for  newspapers  that 
publish  total  market  coverage  papers  which  must  be 
quarter-folded  and  address  labeled  to  meet  postal 
carrier  route  pre-sort  requirements. 

In  the  same  operation,  these  systems  can  assemble 
sections  with  supplements,  quarter-fold  and  address 
label  using  computer-generated  labels.  The  systems  are 
mobile  so  they  can  be  easily  moved  from  out  of  the 
way  storage  areas  to  strategic  operating  positions. 

To  help  keep  papers  belonging  to  different  postal 
carrier  routes  separated,  a  series  of  eights  would  have 
been  printed  on  the  first  label  of  each  carrier  route. 
When  the  zone  sensor/kicker  that  is  a  part  of  each  70 
series  QFL  system  senses  those  eights,  a  paper  would 


a  m  a 


be  kicked.  As  the  labeled  papers  flow  up  the  system’s 
output  conveyor,  each  kicked  paper  would  mark  the 
beginning  of  a  new  carrier  route. 

More  information  about  the  70  series  QFL  Systems  is 
available  from  Stepper  Associates,  Inc.,  P.O.  Box  103, 
Olathe,  KS  66061. 


IMAGITEX,  INC.  has  announced  the  addition  of  an 
interactive  image  processing  module  to  their  recently 
introduced  ImagiTizer  product  line. 

Designated  as  Level  3  of  the  product  series,  it 
provides  an  upgradeable  capability  for  the  previously 
announced  table-top  solid-state  image  scanner  (Level  1) 
or  the  buffered  scanner  model  (Level  2).  According  to 
Imagitex  vicepresident  of  marketing  Larry  Hummel, 
“Level  3  brings  to  a  market  system  traditionally 
conditioned  in  terms  of  megabucks,  an  image  make-up 
system  including  the  scanner  at  a  price  less  than  that  of 
other  scanners  alone.” 

Interactive  image  processing  is  performed  in  Level  3 
using  a  dedicated  display  processor  and  multiple  image 
memory  planes.  An  operator  can  edit  an  image  by 
performing  such  operations  as  rotation,  cropping, 
contrast  enhancement,  or  collaging  multiple  images 
while  additional  images  are  being  simultaneously 
digitized  and  output  processed. 

The  Level  3  system  is  packaged  as  an  ergonometrical 
workstation  to  handle  volume  throughput  of  image 
scanning,  image  storing,  and  image  manipulation  tasks. 
The  workstation  includes  a  graphic  table  for 
operator-friendly  interaction  with  a  color  menu  on  a 
video  display  and  completely  eliminates  an  operator’s 
keyboard  entry  task. 

A  software  package  is  included  that  provides  image 
processing  functions  such  as  cropping,  sizing,  rotation, 
air  brushing,  mid-tone  and  high-light  modification, 
posterization,  plus  many  other  special  effects. 

Integrated  into  the  software  is  a  spot  color  capability 
that  can  be  used  to  apply  colors  to  regions  of  an  image. 
A  photo  editor,  graphic  designer,  or  illustrator  can  sit 
at  the  workstation  and  design  a  collage  of  line  art  or 
continuous  tone  photography  and  apply  color  for 
annotation  or  special  effects  purposes.  The  software 
will  automatically  output  either  multiple  separations  or 
a  color  data  stream.  The  system  runs  under  a  Unix-like 
operating  system,  written  in  the  high  level  “C” 
language  for  ease  of  modification  and  growth. 


HERCULES  INCORPORATED,  Wilmington,  Del., 
has  introduced  a  series  of  paste  ink  vehicles  providing 
high-gloss  properties  with  good  print  quality  for  heatset 
web  offset  ink  formulators. 

Hercovar™  L141  and  L143  let-down  vehicles  and 
Hercovar  F142  grinding  and  flushing  vehicle  are  now 
available,  first  in  a  series  of  vehicle  systems  currently 
under  development. 

Press  trials  with  inks  formulated  from  Hercovar  ink 
vehicles  show  excellent  on-press  performance, 
according  to  Hercules.  The  high-gloss  systems 
reportedly  lithograph  well,  and  provide  excellent  print 
quality. 

Hercules  is  producing  Hercovar  paste  ink  vehicles  in 
two  locations:  its  Jefferson  Works,  Clairton,  Pa.,  and 
its  Burlington,  N.J.  facility. 
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Pressmen,  GAiu  Hastech,  EOCOM  in  marketing  pact 
see  merger  vote 

EOCOM,  the  Tustin,  California-  ficial  to  both  end  users  and  suppliers, 

A  proposal  for  merger  of  the  Interna-  based  maker  of  laser  plate  writers,  has  by  providing  a  uniform,  cohesive 

tional  Printing  &  Graphic  Communica-  announced  that  a  non-exclusive  license  marketing  and  sale  posture  to  our 
tions  Union  and  the  Graphic  Arts  Inter-  to  so**  th®  LASERITE  imaging  product  mutual  customers  and  prospects.” 
national  Union  is  expected  to  go  to  the  line  has  been  granted  to  Hastech  Under  the  agreement  with  Hastech, 
unions’  memberships  for  approval  or  Incorporated  of  Manchester,  New  EOCOM  will  retain  responsibility  for 
rejection  in  April  and  May.  Hampshire.  Hastech,  a  supplier  of  service  support,  applications,  and 

If  approved,  the  two  would  merge  to  newspaper  pagination  systems,  will  sell  training, 
form  the  Graphic  Communications  In-  Ihe  LASERITE  family  of  imagesetters  Benzine  further  stated, “This  is  the 
ternational  Union  with  a  total  mem-  as  full  page  output  devices  to  their  first  of  several  major  marketing 
bership  estimated  at  about  200,000.  pagination  systems.  announcements  that  will  be  made  by 

President  of  the  new  union  would  be  “This  move  is  logical  from  both  an  EOCOM  throughout  1983  relative  to 
GAIU’s  Kenneth  J.  Brown.  economic  and  a  marketing  perspec-  our  computer-to-plate  product  line.  All 

A  minority  of  each  of  the  present  un-  tive,”  said  Charles  C.  Benzing,  of  these  announcements  will  center 
ions’  members  is  employed  by  news-  director  of  marketing  for  EOCOM  around  our  aggressive  marketing 
papers.  Electronic  Systems,  manufacturer  of  efforts  to  further  solidify  our  dominant 

IPGCU  is  the  product  of  the  merger  LASERITE  systems.  “This  coopera-  position  in  direct-to-plate  laser 

of  the  Printing  Pressmen  and  the  venture  will  be  extremely  bene-  imaging.” 

Stereotypers  in  the  mid-1970s.  GAIU 
evolved  from  merger  first  of  the  Lithog¬ 
raphers  and  Photoengravers,  in  1964, 
and  then  of  that  merged  union  and  the 
Bookbinders,  in  1972. 

The  full  merger  committees  of  The 
Newspaper  Guild  and  the  International 
Typographical  Union  tentatively  are 
scheduled  to  reconvene  on  April  7-8  in 
Colorado  Springs  to  consider  changes 
in  the  proposed  agreement  for  merger 
of  the  two  unions. 


Media  execs  invited 
to  attend  conference 

Over  500  media  professionals  from 
more  than  100  nations  are  invited  to 
attend  the  6th  World  Media  Conference 
in  Cartagena,  Columbia,  September  5- 
10,  as  guests  of  Rev.  Sun  Myung  Moon. 

Founded  by  the  Rev.  Moon,  the  con¬ 
ference  is  sponsored  by  News  World 
Communications,  publishers  of  the 
New  York  Tribune,  Washington  (D.C.) 
Times,  the  newly  created  Middle  East 
Times  in  Cyprus  and  Noticias  del  Mun- 
do  in  New  York. 

Larry  Moffitt,  executive  director  of 
the  conference,  said  participants  will 
be  provided  free  roundtrip  air  travel, 
meals  and  accomodations.  He  said 
spouses  must  pay  for  their  own  travel 
expenses. 

The  theme  of  the  conference,  he 
said,  is  “Responsibility  of  the  Media  in 
Advancing  Democratic  Institutions.” 
“We  will  discuss  the  media’s  role  in 
revolution,  human  rights  and  econo¬ 
mics  as  well  as  media  responsibility  in 
improving  North-South  communica¬ 
tion  and  cooperation,”  Moffitt  said. 

At  the  end  of  the  meeting,  partici¬ 
pants  are  invited  to  be  Rev.  Moon’s 
guest  for  either  a  day-long  visit  to  the 
Rosario  Islands,  or  a  tour  of  the  city 
and  fortresses  of  Cartagena. 

Over  200  media  types  attended  last 
year’s  conference  in  the  Bahamas. 
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Newspaper  Mailroom 

_  From  stacker  or  fly  table  to  the 

I  loading  dock  with  accumulating 

•7  ^  conveyors,  aprons,  pacers  and 

strapping  machines. 


FEATURING: 

Slip -Torque* 
Conveyor 

Superior  to  conventional  roller 
conveyors.  Eliminates  paper 
damage.  Runs  safely  and  quietly. 


Strapping 

Machines 


From  the  world’s  fastest  fully  automatic  to  semi¬ 
automatic  table  top  machines  in  single,  double 
parallel  or  X  tie  models. 


o\/RL5tRnppiriG  inc. 
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WASHINGTON 
P  O  BOX  704. 


710  8TH  ST  90550  BLVD 


2050  MOUNTAIN  INDL  PO  BOX  717. 


LOS  ANGELES. 
CALIFORNIA 
5950  SOUTH 


109  S  E  6TH  ST  EASTERN  AVE  . 


35967 

(205)  045-1914 
TELEX;  59-863 


CITY  OF  COMMERCE 
90040  (213)  727-2895 
TELEX  67-4401 


GeRRRRp  •  ovnLStRnppmG 

5330  SOUTH  SERVICE  ROAD.  BURLINGTON.ONTARK)  L7L  5L1  LIMITED 


PHONE:  (416)  632-3662 
FREDERICTON.  N.B.  MONTREAL.  P.O. 


P.O  BOX  386. 
385  WILSEY  RD  . 
E38  5N6 
(506)  455-8898 


4930  BOURG  ST . 
H4T  1J2 
(514)  735-4503 
TELEX  05-824890 


WINNIPEG.  MAN.  SURREY.  B.C. 

1414  NOTRE  DAME  AVE  .  1 2782  80TH  AVE  . 
R3E  3G5  V3W  3A8 

(204)  775-8525  (604)  590-3101 

TELEX:  04-55776 
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Miami  Heraid 
photog  wins 
POY  honors 

Over  1,500  photographers  and  edi¬ 
tors  entered  the  40th  annual  Pictures  of 
the  Year  Contest,  with  Bill  Brakes  of 
Miami  Herald  winning  the  Newspaper 
Photographer  of  the  Year  title,  and 
David  M.  Yarnold  of  San  Jose  Mercury 
News  scoring  a  double  win  with  the 
Newspaper  Picture  Editor  Award  and 
the  Newspaper  Magazine  Picture  Edi¬ 
tor  Award. 

Eli  Reed  of  San  Francisco  Examiner 
won  the  Nikon  World  Understanding 
Award  for  photographs  documenting 
the  tragedy  and  turmoil  of  Central 
American  warfare.  His  work  appeared 
in  a  sp>ecial  section  on  Central  America 
in  the  Examiner. 

The  Best  Use  of  Photographs  by  a 
Newspaper  Award  went  to  Seattle 
Times. 

Prizes  totaling  $12,000  in  cash, 
cameras  and  trophies  in  the  competi¬ 
tion  co-sponsored  by  the  University  of 
Missouri  School  of  Journalism  and  the 
National  Press  Photographers  Associa¬ 
tion  under  an  educational  grant  from 
Nikon,  Inc.,  will  be  presented  on 
Photojournalism  Day  April  19  during 
the  school’s  74th  Journalism  Week, 
April  18-22,  in  Columbia. 

Runner-up  for  the  Newspaper  Photo¬ 
grapher  of  the  Y ear  title  is  Bill  Luster  of 
Courier  Journal  and  Louisville  Times, 
followed  by  Chris  Johns  of  Seattle 
Times  in  third  place. 

In  the  World  Understanding  Award 
competition,  judges  gave  specal  recog¬ 
nition  to  Michael  Williamson  of  Sac¬ 
ramento  Bee. 

In  the  various  categories  of  the  Newspaper  Division  of  the 
POY  competitions,  the  winners  were: 

SPOT  NEWS — First,  Murry  Sill.  Miami  Herald:  second, 
Mary  Schroeder,  Detroit  Free  Press:  third,  Darlene  Pfister. 
Minneapolis  Star  and  Tribune.  Honorable  mentions — William 
E.  Lyons,  Newcastle  News,  New  Wilmington,  Pa.;  Karen  T. 
Borchers,  San  Jose  Mercury  News:  and  Timothy  R.  Aubry. 
Associated  Press. 

GENERAL  NEWS — First,  Karen  Elshout,  St.  Louis  Post- 
Dispatch:  second,  Jebb  Harris.  Courier-Journal  and  Louisvil¬ 
le  Times:  third,  Robert  *Fila,  Chicago  Tribune.  Honorable 
mentions — Anne  Cusack  and  Jose  M .  More,  Chicago  Tribune, 
and  Eli  Reed,  San  Francisco  Examiner. 

FEATURE  PICTURE— First.  William  K.  Daby,  Provi¬ 
dence  Journal-Bulletin:  second.  Michael  J.  Bryant,  San  Jose 
Mercury  News:  third,  Charlaine  Brown,  Orange  County  Reg¬ 
ister,  Santa  Ana.  Calif.  Honorable  mention.  Eric  Luse,  San 
Francisco  Chronicle. 

SPORTS  ACTION— First.  Raymond  Gchman.  Norfolk 
Virginian-Pilot/Ledger  Star:  second.  Dave  Williams.  Wichita 
Eagle-Beacon:  third.  Dale  Guldan.  Milwaukee  Journal.  Hon¬ 
orable  mention.  Scott  Henry,  Las  Vegas  Review  Journal. 

SPORTS  FEATURE — Dick  L.  Van  Halscma  Jr.,  Florida 
Times-Union  and  Jacksonville  Journal:  second,  Edward  J. 
Ballotts  Jr.,  South  Bend  (Ind.)  Tribune:  third.  Rich  Addicks. 
Atlanta  Constitution  and  Journal.  Honorable  mention.  Don¬ 
nie  Beauchamp.  Nashville  Banner. 

PORTRAIT/PERSONALITY— First.  Mike  Smith.  Dallas 
Times  Herald:  second.  Eric  Albrecht.  New  Philadelphia 
(Ohio)  Times-Reporter:  third,  Chris  Hardy,  San  Francisco 
Examiner.  Honorable  mentions,  Robert  J.  Modersohn  III, 
Des  Moines  Registered  Mark  B.  Sluder.  Charlotte  Obserser. 
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PICTORIAL — First.  Scott  Goldsmith,  Courier-Journal  and 
Louisville  Times:  second.  David  Pickel.  Newport  News  Daily 
PressITimes-Herald:  third.  Pat  Crowe,  Wilmington  News- 
Journal.  Honorable  mention,  Dick  L.  Van  Halsema  Jr.,  Flor¬ 
ida  Times-Union  and  Jacksonville  Journal. 

F(X)D  ILLUSTRATION — First  and  second  places.  Pat 
McDonogh,  Ft.  Myers  (Fla.)  News-Press:  third,  Bruce  Gil¬ 
bert.  Miami  Herald:  Honorable  mention.  Bo  Rader,  Florida 
Times-Union  and  Jacksonville  Journal. 

EDITORIAL  ILLUSTRATION— No  place  awards,  but 
honorable  mentions  to  Chuck  Isaacs,  Philadelphia  Inquirer 
and  Bern  Ketchum,  Topeka  Capital-Journal. 

NEWS  PICTURE  STORY— First,  Jebb  Harris.  Courier- 
Journal  and  Louisville  Times:  second,  Kim  Komenich,  San 
Francisco  Examiner:  third.  James  L.  Davis.  Arizona  Daily 
Star,  Tucson. 

FEATURE  PKTTURE  STORY— First,  Karen  Kasmauski, 
Norfolk  Virginian-Pilot/Ledger-Star:  second.  Neil  McGahee, 
Minneapolis  Star  and  Tribune:  third.  Michael  S.  Wirtz.  Dallas 
Times  Herald.  Honorable  mentions.  Judy  Griesendieck.  Hart¬ 
ford  {Com.)  Courant,  and  April  Saul,  Philadelphia  Inquirer. 

SPORTS  PICTURE  STORY— First.  David  Peterson.  Des 
Moines  Register:  second  and  third.  Bill  Luster,  Courier- 
Journal  and  Louisville  Times. 

SELF-PRODUCED  PUBLISHED  PICTURE  STORY, 
broadsheet — Nancy  Warnecke-Rhoda.  Nashville  Tennes¬ 
sean:  second.  Bill  Wax.  Gainesville  (Fla.)  Sun:  third.  Richard 
Marshall,  Ithaca  (N.Y.)  Journal. 

SELF-PRODUCED  PUBLISHED  PICTURE  STORY, 
tabloid — First,  Joe  Palronite,  Arizona  Daily  Star,  Tucson; 
second,  John  Metzger.  Ithaca  Journal,  and  third  A.J.  Sun- 
strom,  freelancer. 

UPl  reopens 
Warsaw  bureau 

United  Press  International  has  re¬ 
sumed  news  gathering  activities  in  Po¬ 
land,  nearly  two  months  after  its  opera¬ 
tions  were  suspended  by  Warsaw  au¬ 
thorities,  the  Foreign  Ministry  said. 

The  government  approved  the 
credentials  of  Walter  T.  Wisniewski, 
the  news  agency’s  chief  correspondent 
for  Eastern  Europe. 

He  replaces  Ruth  E.  Gruber,  the  UPl 
correspondent  expelled  in  mid-January. 

Bill  Dwight  Jr.  sells 
22%  interest  in  papers 

William  Dwight  Jr.,  who  resigned  as 
editor  and  publisher  of  Holyoke 
(Mass.)  Transcript-Telegram  in  1981, 
citing  “irreconcilable  differences’’ 
with  the  board  of  directors,  has  severed 
his  connection  with  the  family-held 
newspaper. 

Dwight,  53,  owner  of  a  Holyoke  res¬ 
taurant,  said  that  he  has  resigned  from 
the  board  of  Newspapers  of  New  Eng¬ 
land,  the  Transcript-Telegram’s  parent 
company,  and  sold  22%  of  his  share  of 
stock. 

His  brother-in-law,  George  Wilson, 
president  of  NNE,  said  that  the  stock 
sale  was  a  family  business  deal.  No  fi¬ 
gure  was  disclosed. 

In  addition  to  Wilson,  NNE’s  stock¬ 
holders  are  William  Dwight’s  father, 
William  Sr.;  brother,  Donald;  and  Wil¬ 
son’s  wife,  Mary  Emily. 

NNE  holds  50%  of  Greenfield 
(Mass.)  Recorder,  plus  full  ownership 
of  Transcript-Telegram;  Concord 
(N.H.)  Monitor,  Lebanon  (N.H.)  Val¬ 
ley  News,  and  Valley  Graphics. 


Dog  racing  stories 
eligible  for  prizes 

Officials  of  the  American  Greyhound 
Track  Operators’  Association 
(AGTOA)  announced  the  first  annual 
O.P.  Smith  Award,  which  will  be  pre¬ 
sented  to  the  writer  or  broadcaster  who 
best  portrays  the  “sights,  sounds  and 
flavor”  of  greyhound  racing. 

The  contest,  announced  at  the 
National  Sportscasters  and  Sportswri- 
ters  Awards  in  Salisbury,  N.C.,  will 
have  a  January  31, 1984,  deadline.  Stor¬ 
ies  which  appear  (or  appeared)  be¬ 
tween  February  1 , 1983  and  January  31 , 
1984,  are  eligible.  The  winner  will  re¬ 
ceive  $500  and  a  plaque  and  be  invited 
to  address  the  AGTOA  annual  meeting, 
scheduled  for  March  18-23  in  New 
Orleans. 

The  AGTOA  will  provide  transporta¬ 
tion,  food  and  lodging  for  the  trip.  In 
addition,  the  winner’s  name  will  be  in¬ 
scribed  on  a  plaque  at  a  special  display 
in  the  Greyhound  Hall  of  Fame, 
Abilene,  Kansas. 

“We’re  happy  to  have  another  asso¬ 
ciation  recognize  the  contribution 
sportswriters  and  sportscasters  make 
to  the  whole  field  of  sports,”  said  Dick 
Connor,  president  of  the  National 
Sportscasters  and  Sportswriters  Asso¬ 
ciation  (NSSA).  “Greyhound  racing  is 
a  multi-million  dollar  business  and 
we’re  glad  they  have  chosen  this  form 
to  make  the  award.” 

The  award  is  named  after  O.P. 
Smith,  who  founded  the  U.S.  version 
of  greyhound  racing  in  1919. 

A  national  panel  of  judges  will  grade 
the  entries  and  the  winner  will  be 
announced  on  February  15,  1984. 

“You  always  read  about  or  see  clips 
about  our  winners;  our  best 
greyhounds,”  said  AGTOA  president 
Tom  Rooney.  “But  there’s  so  much 
more  to  our  sport  .  .  .  from  the  train¬ 
ers  to  the  kennel  owners  to  the  fans. 
Through  this  award,  we  hope  to  recog¬ 
nize  not  only  those  who  follow 
greyhound  racing,  but  the  people  who 
make  us  what  we  are.” 

Entries  should  be  sent  to  Bob  Zito, 
Hill  and  Knowlton,  420  Lexington 
Avenue,  New  York,  N.Y.  10017,  or 
Peggy  Mackinnon,  Hill  and  Knowlton, 
The  Title  Building,  909  17th  Street, 
Suite  505,  Denver,  Colo.  80202. 


Directory  lists  weeklies 

The  1983  ANR  Directory  of  Weekly 
Newspapers  has  been  released  by 
American  Newspaper  Representa¬ 
tives,  Inc.  Listed  are  a  total  of  7,626 
weekly  newspapers  published  in  the 
United  States  with  a  total  circulation  of 
44,295,042.  Average  circulation  per 
newspaper  is  5,808. 
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Rheta  Johnson 


Ad  rates  lowered 


WHAT  DOES  MARTIN 
B.  MOHL  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


MARTY  KNOWS  ABOUT  NSII 


Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 


NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 


For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Marly  at  (213)  670-7021. 


Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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By  David  Astor 


Not-so-super  hero  to  debut  on  comic  pages 


AcEi 

rVECoT 


Captain  Vincible  goes  fishing  with  Ace. 


Captain  Vincible,  the  “ultimate  vic¬ 
tim  of  circumstances,”  will  debut  April 
25  as  the  star  of  a  daily  and  Sunday 
comic  strip  of  the  same  name. 

The  strip,  created  by  Sarasota  (Fla.) 
Herald-Tribune  artist  Ralph  Smith,  is 
being  syndicated  by  King  Features. 
Charter  clients  include  the  Herald- 


Ralph  Smith 


Tribune,  Chicago  Tribune,  Phi¬ 
ladelphia  Daily  News,  Boston  Herald, 
Detroit  Free  Press,  Dallas  Morning 
News,  San  Antonio  Light,  Fort  Myers 
News-Press,  Vancouver  Sun,  Win¬ 
nipeg  Free  Press,  Halifax  Herald  and 
Toronto  Star. 

“Always  garbed  in  his  hero’s  cape 


that  the  laundry  shrunk.  Captain  Vinci¬ 
ble  is  just  what  his  name  suggests — the 
opposite  of  in  vincible,”  said  King  com¬ 
ics  editor  Bill  Yates.  “Vinny 
represents  the  regular  frustrations  of  us 
all.  His  heart  is  in  the  right  place,  but 
his  feet  are  in  poison  ivy.” 

“Captain  Vincible”  features  two 
other  major  characters — the  titian- 
haired  Tiffany  and  macho  Ace — who 
are  points  on  a  skewed  love  triangle. 
Vinny  loves  Tiffany,  Tiffany  loves 
Ace,  and  Ace  loves  Ace. 

In  one  strip.  Captain  Vincible  is 
shown  pointing  to  Ace  and  saying  to 
Tiffany,  “It  cracks  me  up  how  some 
women  react  to  macho  types  like  Ace .  ’  ’ 
In  the  next  frame,  a  dazed-looking  Tif¬ 
fany  is  shown  staring  amorously  at  the 
handsome  hunk  as  a  heart  hangs  over 
her  head .  The  captain  is  totally  ignored . 

Smith  described  his  characters  as 
“like  most  of  us  in  the  world.  A  bit 
confused  and  bewildered  by  what’s 
going  on  around  us,  making  it  through 
somehow.  I’m  certainly  not  making  fun 
of  them.  I’m  rooting  for  them,  and  I 
have  a  lot  of  affection  for  them.” 

After  high  school  graduation.  Smith 
served  four  years  in  the  U.S.  Air  Force 
as  a  medical  corpsman.  He  graduated 
in  1972  from  Sarasota’s  Ringling 
School  of  Art  and  briefly  worked  for 
See  magazine,  also  in  Sarasota,  before 
joining  the  Herald-Tribune. 

In  addition  to  editorial  and  sports 
cartoons,  and  a  daily  gag  for  the  paper’s 
consumer  hotline.  Smith  has  also 
drawn  a  weekly  panel,  “The  Strange 
World  ofMr.  Smith,”  and  a  daily  comic 
strip,  “Sara  Sota.” 


Cathy  is  coiiege-bound 

Universal  Press  Syndicate  is  making 
a  special  sales  effort  to  place  the  comic 
strip  “Cathy”  in  hundreds  of  college 
newspapers. 

Bob  Duffy,  the  syndicate’s  national 
sales  director,  said  the  strip  would  be  of 
interest  to  students  who  often  share  the 
same  problems  as  Cathy,  such  as  her 
on-again,  off-again  relationship  with 
her  boyfriend  Irving. 

Cathy  Guisewite’s  strip  about  an 
angst-ridden  single  woman  humorously 
tom  between  feminist  and  traditional 
beliefs  currently  appears  in  more  than 
350  newspapers  worldwide,  up  from 
just  over  200  papers  at  the  end  of  198 1 . 


WdmanontlwMove 


Licensing  has  grown  too,  with  over 
30  companies  manufacturing  Cathy 
products  in  1983,  double  from  last  year. 
Products  include  books,  postcards, 
greeting  cards,  stationery,  silk  flower 
arrangements,  paper  plates,  coffee 
mugs,  shirts,  posters,  candy  (including 
Valentine’s  Day  chocolates),  beach 
towels,  dolls,  and  figurines  featuring 
Cathy’s  sayings  about  dieting,  dating 
and  working.  Universal  Licensing 
Corporation,  New  York  City,  handles 
the  merchandising. 

Sawyer  back  in  Sentinei 

Dropping  “Buz  Sawyer”  from  the 
comics  section  was  no  laughing  matter 
for  Milwaukee  Sentinel  editors,  as  the 
strip’s  loyalists  clamored  for  his  return. 

“Now  that  our  noses  have  been 
bloodied,  we’re  ready  to  eat  crow,” 
Sentinel  editor  Robert  H.  Willis 
announced  last  month.  And  eat  crow 
they  did:  King  Features  Syndicate’s 
“Buz  Sawyer’’  returned,  and 
“Rudy” — Willis’  personal  choice  for  a 
new  strip — was  ousted. 

Then  came  a  readers’  poll  to  help 
Sentinel  executives  determine  which 
existing  strip  would  be  abandoned  to 
make  room  for  “Fenton,”  the  Field 
Newspaper  Syndicate’s  comic  starring 
an  older  man. 

“Gil  Thorp”  came  in  last  in  the  poll, 
which  was  won  by  the  United  Feature 
Syndicate’s  “Garfield.”  The  fat  and 
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sassy  cat  had  a  3.26  rating  (readers 
were  asked  to  rate  nine  comics  in  order 
of  preference  from  1  to  9).  Runner-ups 
were  “Beetle  Bailey”  (3.61),  “Hi  & 
Lois”  (3.91)  and  “Blondie”  (4.5) — all 
distributed  by  King. 

Then  came  the  Tribune  Company 
Syndicate’s  “Lolly”  (4.77),  Universal 
Press  Syndicate’s  “Cathy”  (5.49), 
United  Feature’s  “Frank  &  Ernest” 
(5.77),  Field  Newspaper’s  “Funky 
Winkerbean”  (5.88),  and  the  Tribune 
Company’s  “Gil  Thorpe”  (7.82). 

Garfield  goes  to  Europe 

Here  Comes  Garfield,  the  animated 
CBS  tv  special  that  drew  50  million 
American  viewers  last  year,  is  crossing 
the  Atlantic  to  international  audiences 
this  fall. 

The  half-hour  special  is  scheduled  to 
air  in  Sweden,  Holland,  Denmark, 
Hungary,  Bulgaria  and  Australia.  And 
negotiations  for  further  international 
distribution  are  underway. 


“This  verifies  the  fact  that  Garfield  is 
truly  an  international  character,”  said 
Jay  Poynor,  vicepresident  and  execu¬ 
tive  producer  of  United  Media  Pro¬ 
ductions. 

The  special,  based  on  the  comic  strip 
distributed  by  United  Feature  Syn¬ 
dicate  to  over  1 ,400  newspapers  worl¬ 
dwide,  was  one  of  the  ten  top-rated 
shows  during  the  week  of  October  25. 
The  album  based  on  the  tv  show  was 
nominated  for  a  Grammy  award  in  the 
category  of  best  recording  for  children. 

Here  Comes  Garfield  is  represented 
internationally  by  D.L.  Taffner/ 
Limited. 

Personal  computer  info 

Personal  computers,  which  will  be 
purchased  by  an  estimated  6  million 
Americans  this  year,  are  covered  in  a 
new  column  distributed  by  Universal 
Press  Syndicate. 

The  column  has  already  been  sold  to 
over  50  newspapers,  including  the  Bos¬ 
ton  Globe,  Chicago  Tribune,  Miami 
Herald,  Detroit  News  and  Washington 
Post. 

Peter  McWilliams’  “Personal  Com¬ 
puters”  discusses — in  layperson  ter- 
(Continued  on  page  32) 
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Nuke  comic  strip  mushrooming  in  weeklies 


Two  examples  of  Bert  Dodson's  Nuke  strip. 


“Nuke,”  a  comic  strip  that  humor¬ 
ously  criticizes  the  nuclear  arms  race, 
is  now  appearing  in  about  15  weekly 
newspapers  around  the  country. 

The  strip  stars  Nuke,  a  beleaguered 
nuclear  warhead  who  is  friendly  with 
Defense  Secretary  Caspar  Weinberger 
and  antagonistic  toward  peace  activ¬ 
ists.  One  strip  shows  a  frustrated  Nuke 
screaming  at  disarmament  rally 
demonstrators  until  he  sees  a  man 
carrying  a  sign  reading,  “The  End  of 
the  World  is  Near.”  Nuke  observes, 
“Now  there’s  a  guy  with  some  political 
savvy.”  In  another  strip.  Nuke  is  being 
interviewed  at  a  Congressional  hear¬ 
ing.  A  Senator  asks,  “Don’t  you  think 
your  nomination  as  arms  negotiator 


clearly  represents  a  conflict  of 
interest?”  Nuke  replies,  “No  Senator, 
just  the  opposite.  I  am  uniquely  quali¬ 
fied  because  of  my  interest  in  con¬ 
flicts.” 

“Nuke”  is  the  work  of  Bert  Dodson, 
a  45-year-old  West  Fairlee,  Vermont 
resident  who  has  illustrated  over  35 
children’s  books,  including  classics 
such  as  Tom  Sawyer. 

Dodson,  in  an  interview  last  month  in 
The  Vermont  Vanguard  Press, 
described  his  background  and  politics 
as  fairly  mainstream.  But  he  added, 
“One  of  the  things  that’s  always  been 
very  disturbing  to  me,  and  I’m  sure  to 
anybody,  is  the  equation  of  patriotism 
with  (support  of)  nuclear  weapons.” 


1925-1983 


Frank  Miller.  Pulitzer-prize  winning 
staff  cartoonist  of  The  Des  Moines 
Register  for  nearly  30  years,  died  Feb¬ 
ruary  17. 1983. 

In  a  tribute  to  Miller  published  on 
Sunday.  February  27.  in  The  Philadel¬ 
phia  Inquirer.  Editor  Ed  Guthman  of  the 
Inquirer  wrote  that  Miller’s  cartoons 
’were  pure  Iowa  —  earthy,  sincere, 
patriotic  and  gently  scoffing.’ 

Miller.  Guthman  wrote,  ’clearly  cared 
deeply  about  the  great  issues  of  our 
time,  always  using  subtlety,  satire  and 
gentle  humor,  rather  than  outrage  or 
sarcasm,  to  express  his  views.’ 

Miller  was  the  second  giant  of  car¬ 
tooning  at  The  Register,  following  in  the 


distinguished  footsteps  of  Ding  Darling, 
who  won  two  Pulitzers  in  a  career  that 
spanned  nearly  a  half-century. 

The  Register  has  a  75-year  tradition 
of  excellence  in  this  unique  form  of 
newspaper  commentary. 

We  wish  to  keep  that  tradition  alive. 

’Cartooning.’  wrote  Ed  Guthman.  ’is  a 
rare  and  special  talent  It  requires  not 
only  an  ability  to  draw,  but  wit  courage, 
caring,  a  storehouse  of  knowledge  and 
instinct  and  a  very  strong  sense  of 
purpose.’ 

The  Register  is  seeking  that  rare  and 
special  talent  Interested,  qualified  pro¬ 
fessionals  may  apply  to: 

James  P.  Gannon 
Editor 

The  Des  Moines  Register 
Post  Office  Box  957 
Des  Moines.  Iowa  50304 
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ms — such  things  as  the  best  systems 
and  programs,  the  costs  of  hardware 
and  software,  and  the  definitions  of 
bits,  bytes,  RAMs,  ROMs,  and  floppy 
disks. 

The  columnist,  author  of  The  Per¬ 
sonal  Computer  Book  and  other  works, 
“doesn’t  hesitate  to  say  what  to  buy, 
what  not  to  buy,  what  works  well,  what 
is  a  lemon,’’  stated  UPS.  “McWilliams 
is  no  shill  for  the  industry.” 

William  F.  Buckley,  Jr.  added, 
“Peter  McWilliams  writes  about  per¬ 
sonal  computers  in  an  informed,  cheer¬ 
ful,  relaxed,  unintimidating,  and 
immensely  readable  fashion.” 

Computer  research  firms  estimate 
that  25%  of  all  American  homes  and 
60%  of  businesses  will  own  personal 
computers  by  1990.  UPS  said,  “People 
will  work  on  one  by  day,  play  on  one  by 
night.” 

Superman  vs.  asthma 

Superman,  who  has  fought  many  vil¬ 
lains  in  his  time,  is  now  battling  asthma. 


American  Lung  Association  poster. 


The  American  Lung  Association 
(ALA)  is  using  the  E)C  Comics  char¬ 
acter  to  promote  “SuperstuflF,”  a  self- 
help  program  of  games,  puzzles  and 
stories  that  teach  children  with  asthma 
how  to  cope  with  the  disease.  More 
than  2  million  children  under  17  years 
old  have  asthma  in  the  U.S.,  with  4 
million  people  above  that  age  also  suf¬ 
fering  from  it. 

Superman,  who  is  the  star  of  a  comic 
strip  distributed  by  the  Tribune  Com¬ 
pany  Syndicate,  is  also  used  by  the 
ALA  on  display  cards  in  doctors’ 
offices  and  drug  stores,  in  press  materi¬ 
als,  and  in  ads  distributed  to  local  Lung 
Associations. 


Word  puzzles  available 

The  SCRAMBL-GRAM  company 
continues  to  puzzle  newspaper 
readers. 

Five  years  ago,  the  Ohio-based  firm 
began  offering  its  SCRAMBL  puzzle 
for  use  in  reader  contests.  The  game 
required  readers  to  find  words  con¬ 
tained  in  a  square  full  of  seemingly 
mixed-up  letters.  Now  the  puzzle’s 
name  has  been  changed  slightly  to 
SCRAMBLR’,  but  it  is  still  drawing  a 
great  deal  of  response. 

The  65,000-circulation  Cedar  Rapids 
(la.)  Gazette,  for  instance,  received 
243,000  entries  during  a  six-week 
SCRAMBLR’  contest  run.  Len  Jentz, 
the  Gazette’s  promotion  and  public 
affairs  director,  said  the  promotion 
helped  the  paper  “hold  the  line”  when 
subscription  rates  were  raised  by  30 
cents,  the  largest  increase  in  the  pub¬ 
lication’s  100-year  history. 

One  of  the  reasons  for  the  game’s 
popularity  is  that  it  is  localized  with 
words  relevant  to  a  subscribing  news¬ 
paper’s  circulation  area. 

Now,  SCRAMBL-GRAM  is  market¬ 
ing  four  other  games,  has  over  20  puz¬ 
zle  and  word  game  books  in  print,  and 
provides  the  GIANT  Crossword  puzzle 
(which  it  claims  is  the  world’s  largest  in 
circulation)  that  appears  each  week  in 
the  National  Star  tabloid.  And  this 
spring,  a  line  of  15  syndicated  puzzle 
and  word  game  features  is  being  offered 
for  daily  and  weekly  newspapers. 

SCRAMBL-GRAM  president 
Charles  R.  Elum  said  the  games  “are 
geared  to  the  average  reader,  provide 
some  challenge  and  offer  the  satisfac¬ 
tion  of  solvability  to  all  who  play 
them.” 

The  company  is  located  at  1772  State 
Rd.,  Cuyahoga  Falls,  Oh.  44223. 

Kerry  creator  dies  at  70 

Alfred  J.  Andriola,  creator  of  the 
“Kerry  Drake”  comic  strip,  has  died  of 
cancer  at  the  age  of  70. 

The  cartoonist  began  his  career  as  an 
assistant  to  Milton  Caniff  on  the  ‘  ‘Terry 
and  the  Pirates”  strip. 

“Kerry  Drake”  is  distributed  by  the 
Field  Newspaper  Syndicate. 

Budget  motels  book  out 

Mike  LeFan,  writer  of  the  syndi¬ 
cated  weekly  newspaper  column 
“More  for  Your  Money,”  has  just  pub¬ 
lished  the  seventh  annual  edition  of  his 
“Budget  Motels  List.” 

The  1983  edition  lists  over  30  motel 
chains  with  locations  in  all  50  states, 
and  includes  reservations  details,  toll- 
free  numbers,  and  information  on 
accommodations  for  the  handicapped. 

Mike  LeFan  Features  is  located  at 
1802  South  13,  Temple,  Tex.  76501. 


Steve  Kelley  and  a  cartoon. 


Cartoonist  joins  Copley 

Steve  Kelley,  editorial  cartoonist  for 
the  San  Diego  Union  the  past  two 
years,  has  joined  Copley  News  Serv¬ 
ice. 

The  24-year-old  Dartmouth  gradu¬ 
ate,  along  with  eleven  other  cartoon¬ 
ists,  will  contribute  to  a  package  that  is 
used  by  over  500  newspapers  nation¬ 
wide. 

Kelley  won  the  National  Council  of 
College  Publications  Advisers  cartoon 
contest  for  four  years  from  1978  to 
1981,  was  runner-up  in  the  California 
Newspaper  Publishers  Association 
contest  in  1982,  and  placed  second  in 
the  U.S.  Industrial  Council  Education¬ 
al  Foundation  Dragonslayer  category 
of  Editorial  Cartoon  Awards  this  year. 

Subjects  covered  in  Kelley’s  edito¬ 
rial  cartoons  have  included  the  U.S. 
budget,  American-Soviet  relations, 
and  Poland’s  Solidarity  union. 

UPS  appoints  salesman 

Allan  Stark  has  joined  the  sales  staff 
of  Universal  Press  Syndicate. 

Formerly  an  assistant  editor  for  UPS 
(which  he  came  to  in  1981),  Stark  will 
be  responsible  for  syndicate  sales  in 
Wisconsin,  Michigan,  Illinois,  Indiana, 
Ohio,  western  Pennsylvania,  Ken¬ 
tucky  and  West  Virginia. 

EDITOR  &  PUBLISHER  for  April  9,  1983 


32 


Whitney  complains  to  News  World 


1  lorK  {Tribune 


Stories  and  ads  cite  ties 
to  Greeiey’s  N.Y.  Tribune 


By  John  Consoli 

Whitney  Communications  Corp.  has 
sent  a  letter  to  News  World  Com¬ 
munications  asking  that  they  stop  pub¬ 
lishing  their  new  newspaper  under  the 
name  New  York  Tribune. 

News  World  Communications  intro¬ 
duced  the  New  York  Tribune  on  April  4 
to  replace  its  six-year  old  News  World 
in  the  New  York  City  market. 

Whitney  Communications  owns  the 
trademark  rights  to  the  defunct  New 
York  Herald  Tribune,  which  is  the  suc¬ 
cessor  to  the  New  York  Tribune.  Whit¬ 
ney  vicepresident  Ed  Barlow  said  if 
News  World  does  not  stop  using  the 
name,  legal  action  will  be  taken. 

“They  (News  World  Communica¬ 
tions)  are  trading  on  the  name  and  sug¬ 
gesting  a  revival  of  the  original  New 
York  Tribune  by  using  the  name  of 
Horace  Greeley  (original  Tribune 
founder),”  Barlow  said.  “This  is  out¬ 
rageous.” 

Tribune  executive  editor  Robert 
Morton  said  News  World  Communica¬ 
tions’  attorneys  reviewed  use  of  the 
name  prior  to  publication  and  advised 
that  there  was  no  conflict. 

Morton  said  there  has  been  no  effort 
on  the  part  of  New  World  Communica¬ 
tions  to  mislead  anyone  into  believing 
the  Tribune  is  connected  with  Greeley. 

But  an  examination  of  the  first  two 
editions  of  the  newspaper  and  an  ad 
campaign  for  the  new  Tribune  features 
prominent  references  to  Greeley. 

On  the  front  page  of  the  April  4  edi¬ 
tion  is  an  article  entitled  “Publisher 
Greeley  started  N.Y.  Tribune  with 
idealistic  vision.”  On  April  5,  another 
front  page  article  carries  the  headline: 
“Tribune’s  first  owner,  facing  stiff 
opposition,  built  nation’s  top  daily.” 

A  full  page  ad  in  the  Tribune  carries 
the  headline:  “The  Return  Of  A  Clas¬ 
sic”  and  The  New  York  Tribune  logo 
underneath  it.  A  picture  of  a  young 
hawker  dressed  in  19th  century  garb 
and  holding  copies  of  today’s  Tribune 
appears  in  the  ad. 

An  editorial  in  the  April  4  edition  also 
talks  about  the  revival  of  the  New  York 
Tribune,  which  was  founded  by  Horace 
Greeley. 

“The  articles  on  Greeley  are  relevant 
from  a  news  point  of  view,”  Morton 
said.  “It’s  a  good  news-feature  idea. 
There’s  no  association  between  News 
World  Communications  and  Horace 
Greeley.” 

The  goal  of  stopping  publication  of 
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The  Return  Of  A  Classic 
JlIk  llork  (trilmiic 


In-paper  ad 

the  News  World  and  starting  the  New 
York  Tribune  was  to  give  the  newspaper 
a  greater  identification  as  a  New 
York  City  newspaper,  according  to 
Morton. 

Although  Morton  denies  that  there 
has  been  an  attempt  to  lead  the  public 
to  believe  that  the  New  York  Tribune  is 
not  associated  with  News  World  Com¬ 
munications  founder  Rev.  Sun  Myung 
Moon,  the  name  of  Bo  Hi  Pak  has  been 
eliminated  from  the  Tribune  masthead. 

Pak  was  publisher  of  the  News 
World  before  it  folded,  but  did  not 
assume  the  same  title  when  the  Tribune 
started  up.  At  a  meeting  sponsored  by 
News  World  Communications  last  fall, 
Pak  said  in  a  speech  that  he  believes 
Rev.  Moon  is  the  Messiah. 

“Our  founder  is  Rev.  Moon  and  we 
are  certainly  not  at  all  embarrassed  a- 
boutthat,”  Morton  said.  “We  would  not 
deny  that  there  are  a  number  of  Tribune 
staffers  that  are  members  of  the  (Uni¬ 
fication)  church  (founded  by  Moon).” 

“We  have  added  some  staff  mem¬ 
bers  who  are  not  members  of  the 
church,  but  we  are  not  firing  staffers 
because  of  their  religious  affiliation  or 
placing  distance  from  the  newspaper 
and  the  church,”  Morton  said.  “What 
we  are  saying  is  we  are  not  owned  by 
the  church  and  we  do  not  have  a  direct 
link  to  the  church  like  the  Christian 
Science  Monitor  does.  We  are  an  inde¬ 
pendent  editorial  product,  probably 


(tljf  js'etu  Jlork  Simes 

J5riuJJurkJErilmuc  " 


LOGO  BATTLE — News  World  Com¬ 
munications  wanted  to  start  its  new  news¬ 
paper  using  the  masthead  logotype  at  the 
top.  New  York  Times  said  it  looked  too 
much  like  its  masthead  (middle)  and  went 
to  court.  The  News  World  then  agreed  to 
change  its  logo  (bottom)  and  published 
with  the  compromise  masthead. 

more  independent  than  most  newspa¬ 
pers  around  the  country.” 

In  1978,  a  similar  dispute  arose  over 
the  use  of  the  name  New  York  Tribune. 
In  that  instance,  Leonard  Saffir  started 
a  new  daily  in  New  York  City  and  cal¬ 
led  it  The  Trib.  He  was  taken  to  court  in 
an  effort  to  prevent  the  use  of  that 
name.  The  argument  was  that  the  old 
New  York  Tribune  was  commonly  re¬ 
ferred  to  as  The  Trib. 

Saffir  won  the  case  when  a  judge 
ruled  that  over  250  newspapers  in  the 
United  States  have  the  word  Tribune  in 
their  name.  He  also  said  the  use  of  the 
name  Trib  was  a  variation  of  the  name 
New  York  Tribune  and  that  the  plaintiff 
failed  to  show  irreparable  harm  that 
would  arise  from  the  use  of  such  name. 

The  dispute  over  the  name  of  the 
newspaper  is  not  the  only  one  News 
World  Communications  has  had  to  deal 
with. 

Two  days  before  the  newspaper  was 
scheduled  to  be  published,  the  New 
York  Times  obtained  a  temporary  in¬ 
junction  preventing  the  Tribune  from 
publishing  with  the  logotype  it  intended 
to  use.  The  Times  officials  contended 
that  the  Old  English  typeface  used  for 
the  name  “The  New  York  Tribune” 
was  almost  identical  to  that  used  by 
“The  New  York  Times.” 

Times  executives  feared  that  readers 
who  hurriedly  buy  newspapers  at 
newsstands  might  confuse  the  two 
newspapers.  The  Times  officially  filed 
suit  against  News  World  Communica¬ 
tions  on  April  4,  but  by  then,  an  unoffi¬ 
cial  agreement  had  been  worked  out 
that  enabled  the  Tribune  to  publish. 

The  Tribune  agreed  to  drop  the  word 
“The”  from  its  nameplate  and  altered 
slightly  some  of  the  letters  so  they 
would  not  all  look  like  those  appearing 
in  the  Times  nameplate. 

The  newspaper  began  publishing  on 
schedule  and  attorneys  for  the  Times 
were  hopeful  that  an  agreement  would 
be  signed  under  which  the  Tribune 
would  be  barred  from  running  the  logo 
they  originally  intended  to  run  or  any 
logo  of  a  similar  confusing  fashion. 

33 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


COMPUTERS  MONEY 


COMPUTERS  i  YOU — a  weekly  column  tor  the  I  "MORE  FOR  YOUR  MONEY"-A  proven  weekly 
general  reader.  Completely  camera-ready,  I  column  to  meet  your  need  tor  money  savin 
Intormation,  tree  samples:  208  Lincoln  Av,  |  consumer  news.  Samples.  Mike  LeFan,  1802 
Rockville  MD  20850.  '  13th,  Temple  TX  76501. 


COMPUTERS:  Readers  want  to  know  more  ;  unuiP  OPl/IPIA/C 

about  them.  Easy-to-understand  weekly  col-  ,  mwic  ncricfra 

umn  educates  the  beginner  and  answers  ques-  _ _ _  _ _ 

tionstrom  experienced  users.  Featured  in  the  :  MOVIE  REVIEWS,  intenriews  with  photos  ot 
St  Petersburg  Times.  Jan  Owen,  PO  Box  |  celebrities  and  national  political  tigures. 
41826,  St  Petersburg  FL  33743;  (813)  321-  i  International  Photo  News,  Box  2405,  West 
%gg  1  Palm  Beach  FL  33402;  (305)  793-3424. 


/vrkuio  CTOiDC  REVIEWS  (Cartoon  illustrated).  Great  tor 

COMIC  STnIPo  'weekend  section  or  entertainment  pages. 

1  Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
EDITORS...it'shere!  Auniquenewteatureidea  man  Syndicate,  7  Charles  Court,  Middletown 
you  have  been  looking  tor.  Funny?  You  bet.  For  NY  10940;  (914)  692-4572. 
samples-Blackburn  and  Thomas,  PO  Box  ' 

82447,  Hapeville  GA  30354;  (404)  767-  |  PUZZLES 


NEWS  SYNDICATE  looking  tor  new  daily  comic  '  NEWS  SYNDICATE  looking  tor  crossvrord  puz- 
strips,  six  days  per  week,  with  possible  .  zie  supplier,  six  per  week,  52  weeks  per  year, 
expansion  into  Sunday  color.  Send  proposals  to  '  •  ot  more  intormation,  contact  Faye  Hunter,  Co 
Faye  Hunter,  Copley  News  Service,  PO  Box  pley  Newsservice,  PO  Box  190,  San  Diego C/ 
190,  San  Diego  CA  92112,  92112. 


:  PUZZLES,  cartoons,  columns;  teatures  galore. 
CURRENT  AFFAIRS  !  Write  and  see.  Dickson.  17700  Western  69e. 

- I  Gardena  CA  90248. 

THE  EIGHTIES  attracts  readers.  Let  Bill  Wal-  ' _ 

lace's  current  attairs  column  prove  itselt  toyou.  I  PUZZLES,  WORD  GAMES,  The  most  tor  your 
Box  15,  Fraser  NY  13753.  ;  teature  dollar.  Puzzle  Butts,  1772  State  Road, 

_ I  Cuyahoga  Falls  OH  44223. 


OVER  100  comics,  panels,  puzzles,  kid  tea¬ 
tures,  short  stories  and  various  teatures  to 
choose  trom.  For  selected  intormation  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501;  (816)  279-9315. 

WHAT’S  A  PROVEN  circulation  builder  which 
draws  readers  (or  tabloids  and  women's  mara- 
zines  alike?  What's  timeless,  always  timely? 
The  ‘how  to’-' psych'  articles  which  help  readers 
cope.  Subjects  include  How  To  Achieve  Hap¬ 
piness;  Put  Romance  Back  In  Marriage; 
Increase  Selt-Esteem;  Become  More  Success- 
(ul,  etc.  Advice  trom  top  experts  List  ot  story 
ideas  &  rates:  Feature  Enterprises,  5217  NW 
59th  Lane,  Gainesville  FL  32606;  (904)  371- 
7372 


SATIRE.  Proven  in  over  50  nevrspapers,  ;  Authorative.  Samples.  HFM  Enterprises  INC. I 
Robert  Skoglund,  St.  George  ME  04857;  l(Falstatt)  1114  Avenue  ot  The  Americas,  New 
(207)  372-8052  ■  York  NY  10036;  (212)  354-4445. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald,  Dallas  News,  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  ot  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618,  (716)  271- 
6230. 


SPORTS  LINE — A  column  tilled  with  notes  and 
quotes  trom  the  world  ot  sports.  Available  on  a 
weekly  basis.  It  interested  contact:  Don  Hunt, 
Box  191,  Darby  PA  19023. 


"Senior  Clinic."  Specialist  treats  medical  pro¬ 
blems  past  miridle  lite.  Warm,  Witty, 
Authorative.  Samples.  HFM  Enterprises  INC. 


VALUATIONS  PERFORMED  (or  estate,  tax, 
I  merger,  sale  and  other  purposes.  Hempstead  & 
;  Co,  21  E  Euclid  Av,  tladdontield  NJ  08033; 
(609)795-6026. 


]  To  answer  Isox  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  c/o  Editor  &  Publisher, 
575LexingtonAv,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
I  o  large  monillo  envelope.  Editor  &  Pub- 
lisher  is  not  responsible  for  the  return  of 
I  ony  moteriol  submitted  to  its  advertisers. 


I  ADVISORY  SERVICES 

AIM  FOR  GREATNESS.  Productive  evaluations 
i  of  editorial  content,  projection  and  operations 
by  curator  of  ORIGINAL  George  Polk  Memorial 
{  Awards.  Jacob  H  Jaffe;  (201)  333-8430. 

i  PRESSROOM  PRODUCTION  Problem  Solv- 
I  ing— offset,  conversions,  letter  press.  Produc- 
I  tion  on  a  timely  schedule.  Callorwrite:  Produc¬ 
tion  Consultants,  29643  Pinto,  Warren  Ml; 
(313)  575-9375. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we  ll  discard  your  reply. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


PACIFIC  NORTHWEST 

(  Non-competitive  weekly  in  highly  desirable 
i  area,  with  modern  building,  highly  profitable 
for  husband/wife  team.  $70,000  down, 

;  $230,000  total. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith;  (206)  892-7196 
Box  4487,  Vancouver  WA  98662, 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

TEXAS  NEWSPAPERS  from  $40,000  to 
I  $750,000.  Some  low  (down  payment,  owner 
I  financed.  Bill  Berger,  Associated  Texas  News- 
I  papers,  Inc.,  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703. 

I  - 

I  JIMMY  CROWE 

!  CONFIDENTIAL  NEGOTIATIONS 
;  Specializing  in  the  best  Southern  markets.  114 
I  Wickersham  Dr,  Savannah  GA  31411;  (912) 
I  598-0931,  day  or  night. 


NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO,  INC  ! 

Brokers-Appraisers-Consultants  ’ 

Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL  I 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office:  (913)  381-8280  | 

BROKERS  and  CONSULTANTS  { 

tor  the  purchase  and  sale  ot  ' 

WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 

1511KSt,  NW  I 

Washington  DC  20005  ! 

(202)  NAtional  8-1133  j 

ED  0  MEYER,  Licensed  Broker-Appraisals-  | 
Consultation-Sales.  Suite  101-E,  300  W  j 
Franklin  St,  Richmond  VA  23220;  (804)  643- 
7816  or  266-1522. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
Claims  and  payments  regard- 
ing  Classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


ANNOUNCEMENTS 

ANNOUNCEMENTS  ' 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

!  NEWSPAPER  APPRAISALS  for  estate  plann- 
i  ing,  tax,  partnership,  loan,  depreciation, 

I  insurance,  corporate  and  personal  worth.  Sens- 
i  ibiefees.  Brochure.  Marion  R.  Krehbiel,  Robert 

N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 
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ANNOUNCEMENTS 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction  i 
Serve  as  Owner's  Rep/Project  Manager.  Assist  | 
in  Planning,  Budgets,  Schedule,  Selection  ot  i 
Architects,  Contractors.  Write  or  Call  Joe  Rolli-  ! 
son,  HMR  Associates,  PO  Box  22026,  San  ' 
Diego  CA  92122,  (619)  459-0122. _ 


CIRCULATE  YOUR  SERVICES  ' 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 

NEWSPAPERS  FOR  SALE  j 

ADJUDICATED  California  mountain  weekly, 
excellent  growth  in  1982,  grossing  $142,000. 
$105,000,  terms.  Box  5480,  Editor  &  Pub-  i 
lisher. 


CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144, 
Editor  &  Publisher.  i 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


NON-DAILY  newspaper,  $250,000  to  i 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers.  | 
Write  Box  5466,  Editor  &  Publisher.  i 


WANTED:  Weekly  shopper  publication  in  grow¬ 
ing  market.  Must  have  a  history  of  increase 
yearly  sales.  I’m  experienced  in  all  areas  of  the 
shopper  field  with  $75,000  for  down  ’-^yment. 
Box  5519,  Editor  &  Publisher. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 

CIRCULATION  PROMOTION  \ 
SERVICES _ 


CALIFORNIA  COAST— Santa  Barbara  County  ] 
25  year  old  community  weekly,  college  town,  i 
20,000  distribution.  Profitable.  Only  paper  in 
town  and  carries  legals.  Gross350M.  Best  offer 
and  terms.  Box  5467,  Editor  &  Publisher. 


LEVIS  SALES,  Inc.  will  customize  a  short  term  ’ 
promotion  for  your  weekly  newspaper,  we'  II  pro¬ 
duce  more  new  yearly  subscribers  than  you  i 
dreamed  possible!  (^11  for  details;  (201)  772- 
7002.  ! 


FREE  WEEKLY  NEWSPAPER 
22  thousand  carrier  delivered  in  good  metro 
area  grossing  half  million  with  better  than  17 
per  cent  net.  Complete  information  to  qualified 
Buyer.  Ed.  0  Meyer,  Broker,  Suite  101-E,  300 
W  Franklin  St,  Richmond  VA  23220. 


FOUR  WEEKLIES,  Zone  5,  two  in  counW  seat, 
modern  (VDT)  equipment.  Gross  $80(3,000. 
Easy  terms.  Principals  only.  Reply  to  Box 
5494,  Editor  &  Publisher. 


48%  INTEREST  in  37,000 -i-  midwestern  daily 
grossing  over  $6  million.  Real  opportunity  to 
select  buyer.  Contact:  Peter  McAdams,  %Alton 
Telegraph,  PO  Box  278,  Alton  IL  62(302. 


Northeast  Group  of 

WEEKLY  NEWSPAPERS 
AND  PENNYSAVERS 

For  Sole. 

Volume  $3.5  million. 

Box  5574,  Editor  A  Publisher. 


NOTHING  COULD  BE  FINER  Than  A  Paper  In 
Carolina!  Or  Georgia  Or  Florida!!  NC, 
$410,000.  SC.  $425,000,  $100,000.  GA, 
$300,000,  $195,000.  FL,  $150,000.  South¬ 
ern  Publishers  Sales,  Box  789,  Flat  Rock  NC 
28731.  Details  to  qualified  buyers  only. 


REMOTE  MOM  AND  POP  WEEKLY;  no  com¬ 
petition;  profitable.  $63,000  cash  or  some  ter¬ 
ms;  (707)  983-6853  BKR. 


RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis.  Tre¬ 
mendous  growth  potential.  Established  5 
years.  Gross  245,0(30  plus.  (217)  223-0205. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
possing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


WEEKLY  in  excellent  New  England  town. 
Modest  moneymaker.  Sell  all  or  part. 
Box  60.  Bantam  CT  06750. 


CIRCULATION  SERVICES 


AHENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual- 
j  ity  new  customers  you  want  at  a  reasonable 
1  price.  For  more  information  call  or  write  Camp- 
1  Bell  and  Associates,  3864  Center  Rd,  #10C, 

!  Brunswick  OH  44212;  (216)  225-7440. 

I  EXPERT  TELEPHONE  SALES  TRAINING  to 
i  increase  order  per  hour  ratio.  Call  THE 
TRAININGWORKS;  (212)  372-7021. 


LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 
call;  (201)  772-7002. 


PROFESSIONAL  TELEPHONE  subscription  | 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)224-6672.  1 


MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .  Renewal  systems  in 
{advance  carrier  and  mail  pro- 
{  grams  .  .  .Phone  and  crew  solicita- 
I  tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  .Promotions,  single  copy 
'sales,  MBO  and  financial  man- 
>  agement  .  .  Personnel  development  and 
:  specialized  training  .  .  .  and  much,  much 
more. 

I  Call  Kevin  S.  Pappert,  (313)  683-2963 
{  Circulation  Consultant  for  Newspapers 

Maturity 

Integrity  I 

,  Leadership  | 

New  Techniques  ! 

Experience  i 

Milne  Corporation:  The  leader  in  phone  and  I 
'  door-to-door  programs.  I 

1  _ (313)  642-0600 _ 

'  MARKETING  &  ' 

i  READERSHIP  RESEARCH 


I  WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 


2  WEEKLIES  in  Zone  3.  Gross  revenues 
$425,000.  Attractive  terms,  including  low 
down  and  long-term  financing.  Complete 
equipment  including  press.  New  store 
openings  planned.  Group  owner  consolidating 
operations.  Call  (415)  344-4212. 


WEEKLY  newspaper  and  profitable  print  shop 
in  northern  California.  Newest  fine  table  wine 
growing  area.  120  miles  San  Francisco,  in 
coastal  area.  Price,  $97,500.  Agent-PO  Box 
136,  BoonvilleCA  95415;  (707)  895-3489  or 
895-3016. 


WISCONSIN  AWARD  WINNING  WEEKLY  gros¬ 
sed  160,000  in  '82.  Shopper,  central  plant 
shares,  and  building  available.  170,000  by 
owner.  Lodi  Enterprise,  146  S  Main  St,  Lodi  Wl 
53555. 


The  first  goal  of  a  market  research  company  is  to  i 
provide  its  clients  with  accurate  readership  ! 
research.  OMNI-RESEARCH  believes  the  role  ' 
of  a  newspaper  research  firm  doesn’t  eno  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage- 
I  ment,  to  our  sales  seminars  with  your  sales  ; 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 
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EQUIPMENT  &  SUPPLIES 
CAMERA  a  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278  i 


JOIN 

OUR 

CONTRACT 

CREW! 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II,  12  or  16.  CustomKJesigned 
with  many  time-saving  and  helpful  manage¬ 
ment  features.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980,  Chief- 
land  FL  32626.  Phone;  (904)  493-1553. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will  | 
run  on  the  inexpensive  Microcomputers  from  i 
Radio  Shack.  Prints  journals,  bills,  aging  and  j 
Mies  analysis.  Keeps  individual  detaif  of  entr-  I 
ieson-line.  Now  being  used  by  dozens  of  small/ 
medium  size  publications.  CallorwriteforMm-  I 

Sle  reports.  Publisher  Control  Systems,  223  . 
fest  5th  St,  Shawano  Wl  54166,  (715)  526-  I 
6547,  Jim  Sutton  or  Steve  Kuckuk.  I 


CIRCULATION  SOFTWARE— designed  (or 
small  to  medium  newspapers  and  shoppers.  . 
500  to  30,000  circulation.  One  or  more  pub-  . 
Iications,  paid/non-paid,  labels,  all  postal  > 
classes,  pre-sort,  bundle  markers.  1st  &  2nd  { 
expiration  notices,  cancel,  edit  statistics,  etc,  ! 
designed  for  TRS  80  III.  Software  only  $1195. 
Send  for  literature:  Gridley  Herald,  AMICO  dis-  ' 
tributor,  PO  Box  68,  Gridley  CA  95948;  (916)  I 
846-3661,  1 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


MERGENTHALER  V-l-P  Model-7245-3A.  Has 
been  in  storage,  but  has  been  running.  /Vs  is.  in 
good  condition.  $6200  or  best  offer.  Call- 
(504)  644-1829.  Ask  for  Phil. 


You  May  Take  One  Giant  Step... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


MAILROOM 


ADDRESSOGRAPH  1800;  Graphotype  320; 
trays,  plastic  plates.  $1500.  The  Daily  Demo¬ 
crat,  PO  Box  730,  Woodland  CA  95695. 


3  ADDRESSCXjRAPH  machines,  1  platemaker 
for  Addressograph  machines.  Ready  for  your 
weekly  newspaper’s  operation.  Dale  Lambert; 
(803)  546-4148. 


HARRIS  845,  6  units,  2  folders  double  ended. 
New,  approximately  1976  (flying  pasters  avail¬ 
able).  No  reasonable  offer  refused.  Box  5544, 
Editor  &  Publisher. 

FERAG  conveying  systems.  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr.  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

FERAG  H  500  Counter  Stacker,  completely  re¬ 
built  and  guaranteed,  available  immediately. 
Reply  to:  Graphic  Management  Associates, 
Inc,  11  Mam  Street,  Southboro,  MasMChu- 
setts.  Telephone;  (617)  481-8562. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
iiacratt  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  felders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


24-P  &  48-P  SHERIDAN  stuffers  (or  Mie.  Re¬ 
furbished  and  installed  in  your  plant.  Guaran¬ 
teed  production.  Other  services  offered:  Take¬ 
down,  moving,  erecting,  start-ups,  training  per¬ 
sonnel  on  set-up  and  operating  procedure  on  all 
Sheridan  or  Harris  stuffing  equipment.  JIMMY 
R.  FOX.  MAIL  ROOM  CONSULTANT,  HOUS- 
TON  TX;  (713)  468-5827. _ 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line  1  week  — $3.00  per  line 

2  weeks — $4  00  per  line,  per  issue  2  weeks — $2  50  per  line,  per  issue. 

3  weeks — $3  40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue 

4  weeks— $2.80  per  line,  per  issue  4  weeks — $2.00  per  line,  per  issue 

Add  $4  50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  change; 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdilM-  &  PwblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conve^rs  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


SHERIDAN  48P  INSERTER 


OOTSTAMDING  COST  SAVINGS 
AVAILABLE  IMMEDIATELY 
EXCELLENT  CONDITION 
NINE  HEADS 

SINGLE  OR  (XXJBLE  DELIVERY 
INSTALLATION  AND  OPERATIONAL 
TRAINING  PROVIDED 
GUARANTEED  PERFORMANCE 

FOR  FURTTER  INFORMATION  CONTACT: 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

1 1  MAIN  STREET 
SOGTHBORO.  MA  01772 
(617)  481-8562 


SHERIDAN  INSERTER— 24P 
Excellent  condition.  Perfect  for  small  daily, 
weekly  or  shopper.  Inserts  3  into  1  at  12,000 
hourly.  We  can  help  on  re-assembly.  Video 
tapes  showing  performance.  Call  Ralph  Long; 
(715)  834-3471. 


PHOTOTYPESETTING 


AM  4510  WITH  508,  all  options,  3  years,  I 
»1 1,000.  COMPEDIT  5900, 6  type.  $17,000.  I 
AM  51011/504  Program  24,  2  years,  $6250.  I 
COMPEDIT  5618,  1  year,  PMA,  $4500. 
Guaranteed,  Bob  Weber;  (216)  831-0480. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUWRITER  IV,  model  lOBTG.  Excellent 
condition.  Spare  part  kit,  5  film  strips,  4 
unused.  Processor.  $7900;  (717)  393-1606. 

72001C  HEADLINER  and  fonts  only  $2000. 
Kodak  214  processor.  $350,  supply  of  com- 
pugraphic  spare  parts,  $300;  (609)  662- 
0925.  ] 


CG  TYPESETTERS.  Exec  1 1 ,  $  1 500;  Comp  Jr  & 

I,  $1750;  II  &  II  Jr,  $1950;  7200,  $1500; 
Comp  IV  HR,  $5750;  ACM  9000,  $1500;  Edit 
7500;  $7850;  7700,  $9950;  2750,  $4500; 
Videosetter  Univ,  $18,500.  WSI;  (216)  729- 
2858. 

COMPEDIT  5900,  6  type,  $17,000.  COM- 
PEDIT  5810,  128  K  RAM.  communications. 
$14,500.  COMPEDIT  5810,  4  type,  2^/2  year, 
$12,750.  Guaranteed.  Bob  Weber;  (216)  831-1 
0480.  I 


_ PLATEMAKING _ 

AGFA-GEVAERET  (X)()yrapid  0-30  instant  print 
plate  burner  for  1 1x17  plates.  Used  only  spar- 


COMMUNITY  3-COLOR  UNIT 
New  1980,  excellent  condition,  less  than  2 
million  impressions.  Available  immediately. 
ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 

GOSS  COMMUNITY.  6  units  and  SC  folder, 
1969,  oil  bath,  maintenance  records.  Call: 
Publisher;  (201)  270-1300. 

GOSS  COMMUNITY,  6  units  and  SC  folder. 
1980,  new  condition,  maintenance  records. 
Call:  Publisher;  (201)  270-1300. 

GOSS  URBANITE,  4  units  and  5  units 
Urbanite  3  color  units,  add-on  units 
Suburban  1500,  7  units,  1978 
SC  Community,  7  units,  1978 
SC  Community,  4  units,  1979 
SC  Community  Folders  and  units 
Harris  845,  4  units,  1975 
V25,  4  units,  1978 
V15A,  6  units,  1978 
V15A,  3  units,  1971 
VISA  and  V25  add-on  units 
JFI,  JF4,  JFIO,  JF25  Folders 
News  King,  2  units,  KJ6  Combo  folder. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


Community,  Suburban,  Urbanite 


Lainbert;  (803)  GOSS  PRESS  RECONDITIONING 


_ NEWSPRINT _ !  j 

30  LB  NEWSPRINT  ROLLS  all  sizes 

BEHRENS  Pulp  &  Paper  Corp  ( 

3305  W  Warner.  Santa  Ana  CA  92704  f 
(714)  556-7130  t 

PHOTOTYPESETTING  [ 

AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  4’  ‘ 
Sell.  10%  commission.  Reconditioned  models '  I 
available.  WSI.  (216)  729-2858.  ,  | 

APS-5  AUTOLOGIC  TYPESETTERS.  Serial! 
numbers  5,9,10,11,149.  For  details  call  C.  I 
OelVagliO;  (212)  997-3766.  1 

FOR  SALE:  Two  Harris  2221  Units,  one  Harris  { 
Interface,  all  types  of  Harris  Key-caps  */S  off  I  ' 
list,  one  Linotron  202.  Phone,  ask  for  John;  1  . 
(614)294-2059.  |  ; 

LINOTERM  HS,  7  Lens,  11  fonts,  $7750.  i  ' 
LINOCOMP  II,  4  Lens,  38  fonts,  edit  punch,  , 
$2500  : 

MVP  II  Dual  Disk,  P/T  reader,  $4500.  Guaran-  j  ! 
teed.  Bob  Weber;  (216)  831-0480.  I  ; 

NATIONAL  GRAPHIC  ARTS  i  ! 

EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  V a r i t y p er.  Autologic,  Com-j  , 
pugraphic.EEText,  IBM.  Itek,  Mergenthaler, 
VGC 

"Sell  for  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750  ; 

TYPESETTERS.  Unisetter  HR.  $7250;  Unified  I 
Composer,  $3250;  Uniterm,  $1250;  MDT  ' 
350,  $3150;  8"  FDR,  $1500;  Itek  435,  < 
$3500;  DEK,  $1500;  MDR,  $1450;  Com-  I 
putape  II.  $1500.  WSI;  (216)  729-2858.  | 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers  ' 

Nationwide  Brokers-10%  Sales  Commission.  < 
We  remove  the  risk  when  buying  or  selling  I 
between  individuals.  ' 

Bob  Weber,  (216)  831-0480  I  ^ 

2  UNISETTERS  LR,  fonts,  spares,  $6500 1 
each.  Disk  reader  optional;  Unified  Composer, 
$1800;  AKI  UltraClount,  Pacesetter  program, ' 
$950;  AKI-PCI  100,  for  Pacesetter,  $650; : 
Mark  I  Pacesetter,  Micro  9  lenses,  2  disks,  I 
Remex  reader,  $650;  Compuquik  II  Processor 
with  stand,  clean,  $550;  RC  Processor-101, 
with  mixing  valve.  $1200. 

CompStan/Walter  Stanton 
Brokers,  Appraisers.  Rebuilders  j 

Negotiated  Rates 
(6(33)  293-7939 
RFD  5  Box  477 
Varney  Point 

Gilford  NH  03246  I 


PRESS  CONVERSIONS  | 

INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USES 
BLANKET  TO  BLANKET  OFFSET 

Goss  units  available  22V4"  and  239/16",  Goss 
half  decks  right  hand  and  left  hand.  Goss 
humps  10  side  and  13  side,  Goss  folders 
inverted  and  regular.  Whatever  your  require¬ 
ment  may  be,  please  contact  us  b^ause  we  are 
one  of  the  largest  Stockers  in  America.  We  have 
over  80  units  in  our  warehouses. 

For  further  information,  please  contact  Printing 
Press  Services  Ltd,  E  34th  St,  Cleveland  OH; 
(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 
011-44-772-797050 


GOSS  COMM  UNITY  6  units  plus  folder,  new  14 
months  all  or  part. 

Goss  Community  add  on  units,  late  model. 

1  Goss  Community,  stacked  units,  late  model. 

All  above  Community  units  new  1982  models, 
less  than  3  million  impressions. 

3  unit  Vanguard  plus  folder. 

4  unit  900  series  Suburban  plus  folder,  all  or 
part. 

3  unit  Mergenthaler  pacer 

All  above  presses  available  for  immediate 

delivery. 

Call  Jim  Estes  at  Wesco  Graphics;  (408)  496- 
0666.  Telex  172644. 

21V*’’  CUTOFF  HEATSET  PRESS 

Harris  N 1200,  21  Vx"  cutoff  by  40'/S"  5  units, 
collect/non-collect  folder.  2  MEG  pasters  and 
Overly  14  toot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price.  < 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL  i 
60090;  (312)  459-9700.  Telex  20-6766. 


WE  WANT  YOUR 

USED  PRESSES  AND 
EQUIPMENT 

We  pay  cash!!! 


INLAND  NEWSPAPER  MACHINERY  CORP. 
10G(h  &  Santa  Fe  Dny«,  P.O.  Box  151^ 
LaneKa,  Kansas  66Z15 

(913)492-8060  Telex  42362 


Includes  complete  stripdown, 
needed  parts  replacement, 
assembly  to  factory  specs. 

■  Contact  Bill  Lawson  or  John  Kovas 
Graphic  Systems  Division 
Rockwell  International 
3100  S.  Central  Ave. 
Chicago,  IL  60650 
Phone:  312-656-8600 

Rockwell  International 

.  where  science  gets  down  to  business 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  lixe  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  foroictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766. 

PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  '/2-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 

1  Community  Oil  Bath  add-on 
Urbanite  add-on  units  and  folders 

4  to  6  unit  VISA  with  JF15  folder,  1975/76 
Harris  V15A  add-on  units,  1975/76 

2  or  3  unit  News  King  with  KJ4,  reconditioned 
4  unit  News  King  with  KJ6,  reconditioned 

6  unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

3  unit  Vanguard 

Baldwin  104  Count-O-Veyor 
Ferag  counter/stacker,  reconditioned 


INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

URBANITE  3-COLOR  UNIT 
Truly  exceptional  condition.  From  small  daily 
plant;  no  commercial  printing.  Available 
immediately,  located  Atlanta. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


PRESSROOM  CLOSED 
Available  Immediately.. .V-25  Harris,  5  Units, 

3  WPE  Pasters.  1  Double  Position  Rollstand,  '/S 
&  '/*  Folder,  Balloon  Former,  with  (k)unter- 
veyor.  Press  installed  in  1971.  Call;  (518) 
465-4591,  T  A  Clemente. 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  174b"x24'/S"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 

GOSS  SC  FOLDER 

New  1979,  SC-1169,  6  HP,  excedent  condi¬ 
tion.  Available  immediately,  located  Atlanta. 
ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 

GOSS  METRO  folder  or 
Headliner  Mark  II  folder,  22^4  cutoff. 

Box  5563,  Editor  &  Publisher. _ 

HARRIS  B45,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  22^4".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units,  2  Butlers.  Oven,  chill 
rolls,  1972. 

5  units  Harris  V22,  RBI  folder 
Goss  Suburban  1000  series.  4  units. 

Goss  Metro,  6  units-1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  22^4",  4  units,  2:1  folder, 
RTP’s. 

Goss  Mark  I,  1  add-on  unit,  22^4  with  reel 
A-80. 

1  unit  Goss  Community  (grease)  with  folder. 
Vanguard  V-15,  4  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 

Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 

2  Martin  Pasters.  1979  rated  1200  FPM, 
(k)ss  Community  add-on  units,  1969-76, 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vt  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  '/4  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  '/S". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vx  and  '/5  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22V4". 

Harris  V-25.  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


(312)  459-9700 


97  Marquardt  Dr 
Wheeling  IL  60090 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


CUTLER  HAMMER  Mark  IV  Counter  Stacker  in  i 
good  condition.  Must  inspect  in  production  { 
operation.  Reply  to:  Graphic  Management  ! 
Associates.  11  Main  Street,  Southboro  MA 
01772,  Telephone;  (617)  481-8562. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


MUELLER  259  Stacker 
Baldwin  Count-O-Veyors  all  models 
UPECO 

(201)  438-3744 


We  move  machinery! 
EaP  CLASSIFIEDS 
(212)  752-7053 


HELP 

WANTED 


ACADEMIC 


POSITION  ANNOUNCEMENT  I 

University  of  Wyoming  Department  of  Journal-  1 
ism  and  Telecommunication. 

Position:  Applications  are  invited  for  a  tempo¬ 
rary  a  ppoi  ntment  to  teach  courses  i  n  mass  com- 
munications  law  and  some  combination  of 
news/editorial,  public  relations,  advertising, 
and/or  history  of  mass  communications.  This  is 
a  non-tenure  track  appointment  for  one  year 
with  the  potential  of  renewal  into  a  tenure-track 
placement. 

Qualifications:  Applicants  should  have  a  broad 
educational  background  and  professional 
experience  in  some  area  of  the  mass  media. 
Evidence  of  completion  of  successful  research 
and  publication  should  be  submitted  with 
application  materials. 

Salary:  Competitive. 

The  Department:  The  Journalism  and 
Telecommunication  Department  is  a  fast¬ 
growing  unit  of  the  College  of  Arts  and  Scien¬ 
ces,  located  within  an  expanding  university. 
Currently,  the  Department  has  about  280  ma¬ 
jors  and  offers  instruction  in  news-editorial, 
advertising/public  relations,  photo-journalism, 
and  telecommunications. 

Faculty:  The  faculty  is  composed  of  seven  full¬ 
time  members  and  several  part-time 
instructors.  Additional  instructors  are  drawn 
from  the  staff  of  Broadcast  Services,  which  pro¬ 
vides  radio  and  television  services  to  the  Uni¬ 
versity.  In  addition,  three  graduate  assistants 
serve  the  Department. 

The  University:  The  UniversiW  of  Wyoming  is 
located  at  Laramie,  a  city  of  26,000  in  the 
mountainous  country  of  southeastern  Wyom¬ 
ing.  The  University  is  the  only  four-year 
institution  of  higher  education  in  this  growing, 
enerar-rich  state. 

Deadline  for  applications:  April  15,  1983. 

Date  of  appointment:  August  29,  1983. 

Send  resume,  application  materials,  and  three 
letters  of  recommendation  to:  Dr,  Jack  Ravage, 
Head  of  Search  Committee,  Department  of 
Journalism  and  Telecommunication,  Box 
3904,  University  Station,  Laramie  WY  8207 1 . 
THE  UNIVERSITY  OF  WYOMING  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 


DEPARTMENT  CHAIRMAN:  Department  of 
Mass  Communication,  University  of  Wisconsin- 
Milwaukee,  seeks  a  departmental  chairperson 
for  Fall  1983.  Duties  also  include  teaching  and 
community/professional  relations.  Department 
has  three  sequences:  Journalism,  Radio- 
Television  and  Mass  Communication.  PhD  re¬ 
quired;  media  experience  and  administrative 
experience  highly  desirable.  Tenure  rank 
appointment-Associate  or  Full  Professor-and 
record  of  teaching,  scholarship,  service  must 
meet  university's  standards  for  tenure.  Salary  is 
competitive.  Women  and  minorities  especially 
encouraged  to  apply.  Apply  before  May  15  to: 
Professor  Earl  S.  Grow,  Department  of  Mass 
Communication,  PO  Box  413,  UW-Milwaukee 
53201. 

The  University  of  Wisconsin-Milwaukee  is  an 
equi  opportunity  employer. 


"ASSISTANT  TO  THE  i 

PERSONNEL  MANAGER" 

Major  Metropolitan  Daily  Newspaper  in  Zone  6. 
Would  you  find  challenge  and  enjoyment  in  ! 
assisting  in  the  coordination  of  hiring  and  i 
recruitment  activities,  intra-company  com-  : 
munications  programs,  benefits  and  day-to-day  { 
operations? 

A  business,  communications,  or  personnel  re-  i 
lated  degree  helpful  background.  \ 

Public  Speaking  and  Writing  skills  essential,  j 
Send  confidential  resume  and  please  include  i 
salary  history  to  Box  5562,  Editor  &  Publisher.  I 
Equal  Opportunity  Employer  M/F  ! 


DO-IT-ALL  general  manager  tor  Zone  6  county  I 
seat  weekly.  Liberal  profit  share,  option  for  ' 
ownership.  Absentee  owner.  Write  Box  5529, 
Editor  &  Publisher.  I 


GENERAL  MANAGER  for  group  of  Illinois  ! 
weekly  newspapers  and  commercial  printing  { 
plant,  must  have  proven  administrative  back-  ; 
ground,  the  ability  to  lead  staff  and  develop  i 
sales.  Knowledge  of  Web  and  sheet  fed  printing  I 
essential  along  with  weekly  newspaper  ' 
experience.  Bright  future  for  right  individual.  ! 
Send  resume  to  Box  5470,  Editor  &  Publisher,  i 


GENERAL  MANAGER 


For  30,000  circulation  Midwest  independent 
daily  and  Sunday  newspaper.  Candidate  must 
have  proven  managerial  skills  with  solid  back- 
grouhd  ih  all  business  aspects  including 
marketing,  sales,  promotion,  production,  com¬ 
puters  and  personnel  with  strong  commitment 
to  community  involvement.  Position  offers 
excellent  salary,  profit  sharing  and  attractive 
benefits.  Send  resume  in  confidence  to  Box 
5432,  Editor  &  Publisher. 


NATIONAL/CO-OP  MANAGER  to  manage  i 
department  of  a  70,000  circulation  New  Eng-  I 
land  newspaper.  Salary  in  keeping  with  quali-  j 
fications  and  experience.  Immediate  need,  j 
Write  Box  5560,  Editor  &  Publisher.  j 


PUBLISHER  wanted  for  exciting  opportunity  at 
award  winning  Zone  8  weekly  in  beautiful  resort 
area.  Please  send  resume  and  salary  history  and 
requirements  to  Box  5537,  Editor  &  Publisher. 


DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
meijium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 
(212)  752-7050 


ADVERTISING 


ADVERTISING  MANAGER 
Central  Indiana  PM  6500  daily  newspaper  and 
!  15,000  total  market  shopper  seeks 
I  experienced  advertising  manager.  Send 
resume  and  salan  history  to:  Larry  Brown. 

I  General  Manager,  The  Daily  Reporter,  Box  279, 

;  Greenfield  IN  46140. 


I  ADVERTISING  DIRECTOR-MANAGER 
’  Plan,  execute  market  expansion  of  award- 
1  winning  New  York  state  weekly  group  in  one  of 
I  two  market  areas  forecasting  population  growth 
in  next  decade.  Small,  experienced,  aggressive 
staff.  Rural  setting  90  minutes  from  Man- 
I  hattan.  Proven  management  experience  requi- 
;  site.  Salary  and  growth  incentive.  Box  5575, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER 
New  England  afternoon  daily  with  30,000 -i- 
circulation  has  opening  for  promotion-oriented 
Classified  Ad  Manager.  Must  have  proven  rec- 
I  ord  of  sales  management  to  train,  motivate  and 
I  supervise  staff  of  five  in  good,  competitive  mar¬ 
ket  on  Boston's  North  Shore.  VDT  experience 
'  necessary.  Potential  growth  opportunity  based 
{  on  performance.  Position  includes  salary, 

.  benefit  plan,  MBO  incentives.  All  replies  tre- 
j  ated  as  confidential.  Send  resume,  including 
;  work  history  and  salary  requirements  to:  Peter 
I  H.  Gamage,  General  Manager,  Daily  Evening 
Item,  PO  Box  951,  Lynn  MA  01903. 


j  CUSSIFIED  AD  MANAGER 

I  Thisover25,0()0,  seven  day  newspaper  is  look- 
1  ing  for  someone  to  lead  the  classified 
j  department.  The  person  we  seek  will  have  an 
I  outstanding  personal  sales  record  and  be  able 
I  to  motivate,  train  and  supervise  an  experienced 
sales  staff.  Position  includes  salary,  incentive 
plan,  benefits  and  expenses.  Send  resume  and 
salary  history  with  cover  letter  telling  why  you 
are  right  for  the  job.  Write  in  confidence  to:  W. 
E.  Gray,  Advertising  Director,  Sandusky  Regis- 
!  ter,  314  West  Market,  Sandusky  OH  44870. 


ADVERTISING  SALES  PROFESSIONAL  1 
Turn  your  sales  skills  into  a  stable,  well  paying  | 
lifetime  career  with  a  very  aggressive  Zone  6  j 
communications  company. 

As  a  member  of  our  long  established  sales  force  ' 
you  will  receive  Advanced  Sales  Training  to  j 
help  you  take  advantage  of  the  unlimited  sales  ’ 
opportunities  in  this  top  50  market. 

It  you  seek  new  challenges  with  the  rewards  to  i 
match,  join  our  Display  Advertising  Sales  force,  i 
You'll  work  with  a  top-flight  staff  aided  by  a  full  i 
Marketing  Services  department.  You'll  enjoy  j 
excellent  pay.  incentives,  benefits  and  working  . 
conditions. 

Send  your  resume  and  salary  history  in  confi-  i 
dence  to  Box  5514,  Editor  &  Publisher.  { 
Equal  Opportunity  Employer  M/F 


ADVERTISING  DIRECTOR  for  quality  12,500 
weekly  in  competitive  market.  Must  have  pro¬ 
ven  sales  and  management  leadership.  Reply 
to:  W.  C.  O'Donovan,  The  Virginia  Gazette,  nj 
Box  419,  Williamsburg  VA  23187. 


AGGRESSIVE  NEWSPAPER  group  expanding 
in  the  Palm  Springs,  California  area  seeks 
advertising  sales  people  with  management 
potential.  Paid  papers  and  TMC  package.  Col¬ 
lege  degree  preferred.  Excellent  salary,  com¬ 
mission.  health  package  and  profit  sharing. 
Send  resume  and  salary  history  to:  John  Kelly, 
General  Manager,  Hi-Desert  Publishing,  7333 
Apache  Trail,  Yucca  Valley  CA  92284. 


ADVERTISING  RETAIL  SALES  MANAGER  ; 
For  leading  newspaper  sales  representative  , 
organization  headquartered  in  New  York.  News-  ^ 
paper  ad  director  or  chain  store  ad  director  i 
might  be  perfect.  Must  understand  news-  j 
papers:their  problems/opportunities/thinking.  I 
Ditto  chain  stores.  This  is  an  outstanding  i 
opportunity  for  the  right  person.  The  candidate  , 
chosen  will  head  nationwide  sales  staff  calling  ! 
on  chain  retailers  at  all  levels.  Must  be  good  ' 
communicator  with  sales/organizational/  I 
motivational  skills.  If  you  feel  you  are  the  right  ! 
one  for  this  position,  please  send  your  resume  ' 
to:  Branham  Newspaper  Sales,  c/o  Jim  Cunniff ,  I 
Vice  President  Retail  Division,  733  3rd  Av,  I 
New  York  NY  10017.  Applicants  will  be  con-  | 
tacted  by  letter  or  telephone  for  personal 
interview.  I 


GROUND  FL<X)R.  Starting  weekly  in  dynamic  j 
New  Mexico  town  with  daily.  Box  5546,  Editor  , 
&  iKiblisher. 


ADVERTISING  MARKET 
PLACE 


I  SPACE  FOR  RENT  j 

I  122  East  25th  Street  j 

!  ATTRACTIVE, 

I  NEWLY  RENOVATED,  ^ 

I  7-STORY  BUILDING 
I  housing  a  consumer 
I  advertising  agency  | 

j  TWO  3625  square  Foot  ! 
I  Floors  for  rent.  Rent  pack-  j 
{  age  includes:  use  of  recep-  i 
I  tion  area,  burglar  alarm 
I  and  monitor  system.  Rent:  i 
$60,000  —  many  extras.  i 
!  Two  elevators.  Will  consid- 
j  er  '■/i  floor  rentals.  Call  MRS. 

I  KRAMER;  (212)  598-6937  for 
I  appointment. _ 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation. 
Excellent  name  recognition.  Needs  strong  man¬ 
ager  to  "run  the  show. ' '  Please  call  Dennis  Fear¬ 
ing,  (213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste. 
9.  Reseda  CA  91335. 


!  WE  WILL  SOON  have  an  opening  for  a  proven 
I  sales  oriented  advertising  director  to  motivate 
I  and  lead  our  young,  aggressive  sales  staff  on 
this  54,000  circulation  daily  in  Zone  4.  The 
right  candidate  will  be  a  goal  oriented  manager 
capable  of  improving  and  upgrading  our  already 
strong  advertising  department.  Excellent  salary 
!  and  benefits.  Send  resume,  cover  letter  and 
I  salary  requirements  to  Box  5522,  Editor  &  Pub- 
I  lisher. 


IF  YOU  KNOW  how  to  sell  advertising,  and 
would  like  to  establish  your  own  publication-1 
can  show  you  how  I  did  it  for  less  than  $1(XX) 
and  earn^  more  than  $1000  the  very  first 
issue.  A  typewriter  is  all  the  equipment  you 
need.  Write  for  free  details:  Estil  Cradick,  950 
Parkwood  Drive.  Dunedin  FL  33528. 


PUBLISHER/PRESIDENT 

To  lOOK-r  +  + 

Zones  4,  5  and  9.  Are  you  a  heavyweight  in  the 
publishing/advertising  business?  Shopper 
experience?  Looking  for  a  challenge?  Media 
conglomerate  offers  excellent  compensation 
package  including  relocation,  auto,  etc.  Reply 
in  confidence  to:  Greg  Valkme,  (213)  7()5- 
3138  or  send  resume,  with  salary  history,  to: 
7906  Jamieson  Ave,  Reseda  CA  91335. 


SUBURBAN  CHALLENGE 
Classified  director  for  competitive  28,000  dai- 
lyand  Sunday  in  upscale  market,  northern  Zone 
9.  Marketing  skills  necessary.  Quality  living. 
Box  5557,  Editor  &  Publisher. 


ARTIGRAPHICS 


NEWSPAPER  DESIGNER 
The  Los  Angeles  Times  is  seeking  an 
experienced  newspaper  designer.  He/she 
should  have  a  hewspaper  or  print  media  back¬ 
ground,  and  be  capable  of  conceptualizing  and 
producing  innovative  graphics  and  layout  port¬ 
folios  with  editorial  matter. 

This  position  offers: 

Superior  compensation  and  benefits. 
Recognition  and  visability. 

Fascinating  and  challenging  work  environment. 
Association  with  an  industry  leader. 

Please  send  resume  and  nonreturnable 
examples  of  work  (copy,  tearsheets,  etc)  to: 
Newspaper  Designer,  Los  Angeles  Times, 
Times  Mirror  ^uare,  Los  Angeles  CA  90058. 
Selected  applications  will  be  contacted  later  for 
interviews  and  portfolio. 

An  Equal  Opportunity  Employer. 


CIRCULATION 


COUNTRY  ROADMAN 

One  of  the  largest  newspapers  in  the  United 
States  needs  an  experienced  country  roadman. 
Must  know  wholesaler  distribution  and  single 
copy  sales  thoroughly.  Excellent  salary  and 
fringes.  Carallowance.  Only  super-experienced 
people  need  apply. 

(Jail  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  Street 
New  York  NY  10002 
(212)  349-5000 


COUNTRY  ZONE  MANAGER 
Career  opportunity  for  a  dynamic  individual 
with  a  major  newspaper  group.  Experience  in 
supervision  of  district  supervisors  and  adult 
carriers.  Excellent  company  benefits  and  car 
allowance.  Beautiful  climate  in  Zone  6.  Send 
resume  and  salary  requirements  in  confidence 
to  Box  5511,  Editor  &  Publisher. 


CIRCULATION  PROMOTION  manager  for 
30,000,  6  day  PM  in  Ohio.  Prior  experience 
managing  phone  room  and  boy  crew  a  must. 
TMC  experience  helpful.  Some  district  mana¬ 
ger  duties  included.  Send  resume  and  salary 
requirements  in  confidence  to  Box  5564,  Edi¬ 
tor  &  Publisher. 


NEED  6000  2nd  man  to  take  over  circulation 
in  fast  growing  community  5  day/week  paper- 
Zone  9.  Self  starter  who  knows  carrier,  motor 
route,  mail  and  promotions.  Send  resumes  to 
Box  5526,  Editor  &  Publisher. 


NEW  YORK  NEWS  seeks  part  time  clerk  for 
telephone  sales  operation  in  our  Long  Island 
region.  Applicants  must  be  experienced  in  all 
phases  of  telephone  sales  solicitation.  Salary 
mid  teens.  Excellent  benefits  and  opportunity 
for  advancement.  Send  resume  and  salary  his¬ 
tory  to:  New  York  News,  813  Jericho  Turnpike, 
New  Hyde  Park  NY  11040,  attention  M. 
Nicholas. 


EDITORIAL 


EDITORS/NEWSWRITERS— The  National 
Broadcasting  Company  seeks  newswriters/ 
editors  to  staff  new  teletext  service.  We  require 
strong  broadcast  or  newspaper  rewrite 
experience.  Hours  flexible.  Send  resume  &  sal¬ 
ary  requirements  to:  NBC  (Teletext),  30  Rocke¬ 
feller  Plaza,  Suite  1678,  New  York  NY  10112. 
(Men  and  Women  of  all  races  are  encouraged  to 
apply). 
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EDITORS — managing  editor,  executive  sports 
editor  wanted  for  daily  in  the  vicinity  of  Wash¬ 
ington  DC.  At  least  4  years  daily  newspaper 
exoerience  required.  Send  resume  to  Box 
5535.  Editor  &  Publisher. 


EDITOR 

New  York  based  trade  newspaper  for  retail  and  j 
manufacturing  executives  seeks  experienced 
editor/writer/reporter.  Previous  trade  back-  i 
ground  a  must.  Box  5573,  Editor  &  Publisher.  ' 


ASSISTANT  BUSINESS  EDITOR— Metro  daily 
in  Zone  9  seeks  bright,  amressive  person  with  i 
some  desk  experience  in  layout  and  copy  edit-  ■ 
ing.  Must  have  proven  track  record  with  a  daily. 
Strong  editing  talent  and  ability  to  work  with  I 
reporters  a  plus.  Some  affinity  for  business  ' 
news  preferred.  Write  in  confidence,  include 
resume,  salary  history,  work  samples  and  clips,  | 
if  any.  Box  5540,  Editor  &  Publisher.  ' 


ALL  AROUND  newsroom  skills  needed  to  fill  i 
immediate  opening  at  north  central  Ohio  week-  | 
ly.  Job  requires  someone  who  wants  to — and  i 
can — do  it  all.  Call  Jim  Russelh  (419)  935- 
0185,  The  Times,  Willard  OH. 


AGRICULTURAL  publication.  7-state  weekly 
circulation,  needs  associate  editor  (news, 
photos,  features,  desk).  Contact:  Duane  Ross, 
High  Plains  Journal,  Box  760,  Dodge  City  KS 
6^1:  (316)  227-7171. 


BUSINESS  EDITOR— Zone  3  PM  daily  needs 
strong  editor  to  direct  two  other  writers  on  a  top 
quality  business  desk  serving  500,000  metro 
area.  Several  years  of  business  news  writing 
experience  a  must.  Also  prefer  business  back¬ 
ground.  Emphasis  on  breaking  and  analytical 
writing.  Salary  commensurate  with  experience. 
Send  resume  and  clips  to  Box  5549,  Editor  & 
Publisher. 


BUSINESS  LABOR  reporter  capable  of  com¬ 
peting  at  the  summit  for  metro  r^ion  PM  dedi¬ 
cated  to  leadership,  excellence,  innovation. 
Excellent  salary,  benefits.  At  least  18  months 
experience.  Box  5536,  Editor  &  Publisher. 


CITY  EDITOR 

Growing,  high-standard  West  Texas  newspaper 
needs  city  editor  to  lead  eight-person  staff. 
LiM  management  experience  fine  if  you  have 
talent  in  dealing  with  staff  and  public.  We  need 
someone  who  will  play  a  role  in  making  our 
high-quality  product  even  better.  Salary  DOE, 
excellent  benefits.  Resume  to:  Jim  Servatius, 
Editor,  TheReporterTelegram,  Box  lb50.  Mid¬ 
land  TX  79702. 


CLASSICAL  MUSIC  CRITIC  i 

We’re  looking  for  a  highly  •  nowledgable  critic  of  ! 
classical  music  who  can  write  news  and  tea-  ; 
turesabout  the  large  music  community  here,  as 
well  as  handle  a  busy  reviewing  schedule.  An  I 
important  beat  on  our  AM  daily.  Send  resume  ' 
and  clips  to:  J.  Ford  Huffman,  Assistant  Man-  i 
aging  Editor.  Democrat  and  Chronicle.  55 
Exchange  St,  Rochester  NY  14614.  An  Equal  ! 
Opportunity  Employer,  M/F. 


COPY  EDITOR 
The  Sacramento  Bee.  a  230,000  circulation  j 
daily,  is  looking  for  two  experienced  copy  edi-  i 
tors.  Applicants  should  have  a  solid  reporting  I 
and  editing  background.  We  re  looking  particu-  I 
larly  for  creative,  analytical  copy  editors  who  ' 
are  familiar  with  handling  local  copy.  Demon¬ 
strated  layout  skill  is  also  desirable.  Top  scale  : 
salary  is  about  fbOO  a  week.  Send  resume  and  ' 
clips  to:  Paul  Clegs,  Copy  Desk  Chief.  The  Sac-  i 
ramento  Bee,  PO  Box  15779,  Sacramento  CA  i 
95852. 

An  Equal  Opportunity  Employer 


DAILY  EDITOR— Opportunity  for  energetic, 
shirtsleeve  person  looking  for  a  challenge 
directing  news  staff  from  start  to  finished  prod¬ 
uct.  Good  people  skills  a  must;  good  graphics  a 
plus.  Zone  5.  Send  resume,  salary  require¬ 
ments  and  statement  of  long  range  goals  to  Box 
5552,  Editor  &  Publisher. 


EXPANDING  7-day  AM  in  Zone  5  seeks  assis¬ 
tant  managing  editor  who  excels  in  personnel 
supervision,  copy  editing  and  layout.  Send  let¬ 
ter.  resume  and  clips  to  Box  5496,  Editor  & 
Publisher. 


EDITORIAL  WRITER.  70,000  circulation  dai¬ 
ly.  Send  one  page  resume  only  to  Box  5512, 
Editor  &  Publisher. 


EXPERIENCED,  innovative  slot  person  who  can 
arrange  attractive  sports  sections  using  color 
photos,  graphics.  Must  be  sharp  headline  writer 
and  work  well  with  people.  Send  resume,  layout 
samples  plus  references  to:  Don  Bloom,  Sports 
Editor,  S^ramento  Union,  301  Capital  Mall, 
Sacramento  CA  95812.  No  phone  calls  please. 


ASSISTANT  METRO  EDITOR  | 

Metro  Daily  in  Zone  1  seeks  editor  to  run  large 
local  reporting  and  editing  staff.  Candidates 
should  be  top  local  editors  on  high  quality  dail- ! 
ies.  Must  have  several  years  experience  and  . 
woven  skills  with  people  and  news.  Reply  to  I 
Box  5296,  Editor  &  Publisher.  1 

FARM  WRITER  for  Lincoln,  Nebraska  Journal- 
Star  (circulation  78,000),  to  keep  our  rural 
readers  informed  and  interpret  agriculture  I 
issues  to  our  city  readers.  Need  to  be  "self  I 
starter "  with  interest  and  some  expertise.  Start¬ 
ing  pay,  $15.000-$20,(X)0  plus  overtime  and 
expenses.  Call  Earl  Dyer  at;  (402)  473-7319 
collect. 


FREELANCE  CORRESPONDENTS  sought  by 
growing  news  service  with  moderate- 1 
conservative  orientation.  Imagination  and  ini- 1 
tiative  essential.  Send  clips  to  Box  5497,  Edi¬ 
tor  &  Publisher.  | 


FEATURE  EDITOR 
University  of  Miami 

The  Office  of  Public  Affairs  is  seeking  an  | 
experienced  feature  writer  to  develop  a  program  | 
aimed  at  gaining  national  media  exposure  for  j 
the  University's  programs,  people  and  research  i 
activities.  The  position  reports  to  the  Director  of 
Public  Affairs  and  has  the  primary  responsibil- 1 
ity  for  generating  story  ideas  with  the  potential  | 
for  placement  in  the  national  media  and  for  | 
writing  and  editing  quality  features.  The  major¬ 
ity  of  work  will  be  in  the  sciences  with  particular 
emphasis  on  research  in  marine  and  atmo¬ 
spheric  science  and  medicine. 

Bachelor's  degree  required.  Master's  preferred. 
Five  years  professional  writing  experience  re¬ 
quired.  Preference  will  be  given  to  candidates 
with  demonstrated  ability  in  writing  for  national 
publications  and  science  writing.  Salary  com¬ 
mensurate  with  experience. 

Send  resumes  tO:  University  of  Miami,  PO  Box 
248105,  Coral  Gables  FL  33124.  An  affirma- 
I  live  action/equal  opportunity  employer. 


j  GENERAL  ASSIGNMENT  reporter  needed  for 
I  ll.IXlO  circulation  daily.  Must  be  willing  to 
:  accept  all  types  of  general  reporting  assign¬ 
ments  from  hard  news  and  investigative  report¬ 
ing  to  features.  Will  consider  recent  journalism 
mduate.  Camera  a  plus.  VDT  experience  help¬ 
ful,  but  we  will  train  if  you  have  the  desire  to  > 
wo^.  Position  open  immediately,  but  we  will  I 
wait  for  the  right  person .  Send  resume  and  clips 
to:  Greta  Sherman,  Managing  Editor,  Times 
Press  Publishing  Co,  115  Oak,  Streator  IL 
61364. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 


HANDS  ON  EDITOR  who  can  oversee  and  copy 
edit  four  good  weeklies  in  Zone  5.  Good  editing, 
layout,  and  sense  of  community  are  a  must. 
Good  pay  and  benefits  for  the  right  person. 
Write  Box  5532,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  a  reporter  at  the  na¬ 
tion's  largest  daily  legal  newspaper.  Strong 
background  in  law  and  journalism  required, 
(xood  pay  and  benefits.  Send  resume  and  clips 
to:  Editorial  Department,  Los  Angeles  Daily 
Journal,  210  S  Spring  St,  Los  Angeles  CA 
90054. 


MANAGING  EDITOR 

Weekly  trade  association  newspaper.  Supenrise 
two  assistant  editors,  two  staff  writers.  Must 
have  proven  abilities  in  writing  news  articles 
and  editorials,  copy  editing,  headline  writing, 
page  layout  and  make-up  supenrision .  Report  to 
association  news  director.  Minimum  5  years 
experience.  Salary  open.  Resumes  to:  National 
Association  of  Realtors,  Personnel 
Department,  777  14  St  NW,  Washington  DC 
20005. 


MANAGING  EDITOR 

Mature,  experienced  person  to  direct  editorial 
I  staff  and  coverage  on  20,000  Zone  4  daily.  Box 
I  5530,  Editor  &  Publisher. 


NIGHT  EDITOR  for  PM  daily  in  New  Jersey.  At 
least  two  years  desk  experience  required. 
Strong  editing,  layout  skills  a  must.  Send 
resume  and  salary  requirements  to  Box  5566, 
Editor  &  Publisher. 


MANAGING  EDITOR 

,  We  are  seeking  a  person  with  experience  in 
management  for  managing  editor  for  our  BOOO 
circulation  highly  honored  newspaper.  We  print 
evenings  Monday-Friday  and  on  Saturday 
mornings.  We  have  8  people  in  our  newsroom 
with  a  front  end  system.  Frankfort,  Indiana  is 
45  miles  Northwest  of  Indianapolis  and  20 
miles  Southeast  of  Lafayette  (Perdue  Univer- 
j  sity)  in  a  strong  agricultural/industrial  commu- 
!  nity.  Send  resume  or  call:  John  Mitchell,  PO 
Box  9,  Frankfort  IN  46401;  (317)  659-4622. 


MANAGING  EDITOR 

Top-quality  26,000  circulation  Southeastern 
daily  seeks  managing  editor  who  can  make  a 
newspaper  sparkle.  Must  have  proven  track  rec¬ 
ord  as  an  alert,  aggressive  and  effective  news¬ 
room  leader.  Send  detailed  resume  with  com¬ 
plete  salary  history  to  Box  5534,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR 

In  the  Pacific  Northwest's  most  beautiful  area. 
14,(X)0  circulation  and  growing.  We  are  plac¬ 
ing  added  emphasis  on  our  editorial  product 
and  need  an  aggressive,  experienced  pro. 
Immediate  opening.  Send  resume  to:  Roy  Well¬ 
man,  Coeur  d'Alene  Press,  201  Lakeside, 
Coeur  d'Alene  ID  83814. 


NEWS  EDITOR  WANTED 
If  you're  strong  in  both  content  and  layout,  this 
is  a  challenging  opportunity  with  one  of  the 
Southwest's  most  demanding  papers.  You’ll 
need  daily  experience,  solid  news  judgment 
and  the  ability  to  put  together  lively,  attractive 
pages  that  capture  the  reader's  attention.  In 
return,  you'll  get  a  chance  to  grow  with  a 
dynamic  organization  that’s  committed  to 
expansion  and  puts  quality  first.  Box  5541, 
Editor  &  Publisher. 


NEW  POSITION 

Key  editor  opportunity  on  growing  Northeast 
50,000  circulation  daily  newspaper.  Several 
new  projects  underway  requiring  top  editorial 
and  management  skills.  Progressive  company 
with  dedicated  staff.  Good  salary,  benefits,  liv¬ 
ing  area.  Super  professional  future  for  right, 
highly  qualified  person.  Write  in  confidence, 
include  salary  history.  Box  5479,  Editor  &  Pub¬ 
lisher. 


REPORTER  j 

Aggressive  general  assignment  reporter  needed  i 
for  Alaska’s  largest  newspaper.  The  Anchorage  i 
Times.  Applicants  must  have  a  minimum  of 
three  years  experience  on  daily  newspapers.  I 
Salary  negotiable.  Send  resumes  tO:  Thej 
Anchorage  Times,  Personnel  Department,  PO 
Box  100040,  Anchorage  AK  99510. 


REGIONAL  EDITOR— for  20,000,  6-day  PM 
serving  area  with  four  colleges  and  university. 
Seek  seasoned  copy  editor  with  ability  to 
develop  novice  full  and  part-time  reporters  and 
coordinate  coverage  of  several  small  towns. 
Resume,  sample  of  your  pages,  and  salary  re¬ 
quirements  to:  Editor,  Daily  Hampshire  Gazet¬ 
te,  PO  Box  299,  Northampton  MA  01061. 


REPORTER  who  can  do  it  all  for  Zone  5  weekly. 
We  need  a  person  who  can  write  everything  from 
features  to  news,  weddings  to  sports,  plus  han¬ 
dle  a  camera.  Write  Box  5531,  Editor  &  Pub¬ 
lisher. 


REPORTER 

Want  to  work  on  the  most  exciting  paper  in 
Ohio?  We  have  an  opening  for  a  person  with  a 
minimum  of  two  years  experience.  The  person 
we  need  writes  tightly,  has  an  insatiable 
appetite  for  news  and  has  a  gift  for  relating  to 
peop^le.  Write;  Robert  S  Mellis,  Executive  Edi¬ 
tor,  The  Tribune  Chronicle,  240  Franklin  St  SE, 
Warren  OH  44482. 


REPORTER  AND  COPY  EDITOR— Two 
positions  open  on  growing  AM  daily  in  Michigan 
university  community.  Both  require  2  years 
experience,  daily  or  weekly,  degrees  in  Journal¬ 
ism.  Reporter  to  cover  city,  county,  state  gov-  j 
ernment.  Copy  Editor  to  handle  heavy  | 
re^nsibility  on  night  desk.  Sharp  editing^  re¬ 
write  skills  essential.  Box  5571,  Editor  &  Pub-  I 
Usher.  j 

TRI-WEEKLY  Colorado  newspaper  needs  com- 1 
munify-minded  general  assignment  reporter,  I 
experience  required.  Send  resume  and  refer¬ 
ences:  Cortez  Newspapers  Inc,  PO  Drawer  0, 1 
Cortez  CO  81321;  (303)  565-8527,  j 


WE’RE  LOOKING  for  someone  who  enjoys  copy 
editing  and  values  its  role  in  the  production  of  a 
daily  and  Sunday  newspaper  with  55,000 
circulation.  College  and  several  years 
experience  preferred .  Experience  on  VDT's  also 
preferred.  Ifyou  can  spot  spelling  errors,  knowa 
good  photo  when  you  see  it  (and  know  how  to 
use  it)  and  value  thedifference  between  editing 
a  story  and  rewriting  it,  then  send  your  resume 
to  Box  5550,  Editor  &  Publisher.  Zone  5.  Equal 
Opportunity  Employer  M/F. 


THE  ISLAND  PACKET,  award-winning  bi¬ 
weekly,  has  opening  for  reporter.  Send  clips, 
resume  in  writing  only  to:  Terry  Plumb,  PO  Box 
5727,  Hilton  Head  SC  29928. 


THE  HARTFORD  COURANT  is  seeking  part- 
time  copy  editors.  Please  send  resume  and 
work  samples  to:  Metropolitan  News  Editor, 
Hartford  C^rant,  285  Broad  St,  Hartford  CT 
06115. 


SPORTS  REPORTER  needed  for  45,000  daily 
in  suburban  Washington,  DC.  Our  pages  are 
devoted  entirely  to  local  sports,  everything  from 
high  schools  and  youth  clubs  to  The  University 
of  Maryland.  Rep^ing  savvy,  word  skills  and 
enthusiasm  a  must;  layout  and  graphics  knowl¬ 
edge  helpful.  If  you  had  2  years  of  metro  daily 
experience  and  want  to  join  an  award-winning 
staff,  send  resume  and  recent  clip  to:  Mark 
Biaiczak,  Sports  Editor,  Prince  George's  Jour¬ 
nal,  9426  Annapolis  Rd,  Lanham  MD  20706. 


STAFF  PHOTOGRAPHER  wanted  for  The 
Times-News,  a  24,000  daily  in  Twin  Falls,  Ida¬ 
ho.  Applicants  must  have  a  college  degree,  and 
appropriate  experience,  which  may  include 
internship  and/or  college  newspaper  work, 
graphics  and  layout  skills.  Send  non-returnable 
portfolio  in  the  form  of  slides  or  tearsheets  and 
resume  to:  Bob  DeLashmutt,  The  Times-News, 
PO  Box  548,  Twin  Falls  ID  83301. 


TRI-WEEKLY  in  Zone  4  resort  community 
needs  a  photographer  and  a  news  editor.  Send 
resume,  work  samples  and  salary  history  to  Box 
5539,  Editor  &  Publisher. 


THE  STANDARD-TIMES,  a  50,000-PMer  with 
Sunday  edition  in  Southeastern  New  England, 
is  accepting  NEW  applications  for  the  following 
positions: 

STAFF  REPORTER — a  minimum  of  two  years 
daily  experience.  Discipline,  initiative  and  su¬ 
perlative  writing  ability  required. 
AFFIRMATIVE  ACTION  Reporter  Intern — a  6-9 
month  full-time  assignment  for  those  who  qual¬ 
ify  under  EE(X)  guidelines.  May  serve  as  a  door 
opener  to  permanent  staff  status.  Intern  suppl¬ 
ies  the  initiative,  enthusiasm  and  raw  talent. 
We'll  provide  training,  encouragement,  oppor¬ 
tunity  and  feedback. 

FIRST  TIME  applicants  only.  Preference  given 
to  those  with  Northeast  background.  Write: 
Dave  Swearingen,  Managing  Editor,  The  Stan¬ 
dard-Times,  PO  Box  D-912,  New  Bedford  MA 
02742.  Enclose  resume,  clips,  references  and 
a  letter  telling  us  about  yourself.  No  phone  calls 
please. 


WE’RE  EXPANDING. .  .and  need  to  fill  three  key 
positions: 

-Editor-writer  for  a  new  Leisure- 
Entertainment  section,  part  of  a  new  expanded 
week-end  product.  Should  be  strong  in 
graphics  and  have  the  ability  to  plan  and 
implement  new  sections  and  to  offer  creative 
ideas.  Ability  to  evaluate  and  write  about  wide 
range  of  cultural  and  entertainment  subjects 
important. 

—Writer  for  this  section.  Should  have  strong 
background  in  writing  about  leisure  and 
entertainment.  Appealing  style  of  writing 
important.  We  want  to  cover  this  field  as  thor¬ 
oughly  as  we  cover  sports. 

— Issues  writer.  Should  be  able  to  analyze  and 
write  thoughtfully  about  complex  local  and 
national  issues,  (will  contribute  to  op-ed  and 
regular  news  columns.  Editorial  page  back¬ 
ground  helpful. 

We're  a  40,000  daily  in  Zone  5.  Send  resume, 
clips,  and  salary  requirements  to  Box  5543, 
Editor  &  Publisher. 


WE  NEED  A  SPORTS  EDITOR  who’s  as  energe¬ 
tic  and  creative  as  our  sports-minded  readers. 
The  position  requires  experience  in  reporting, 
editing,  photography  and  layout.  One  or  two 
years  of  experience  essential.  Our  8000- 
circulation  PM  in  Northeast  Wyoming  serves  a 
young,  growing  community  where  adult  sports 
are  quite  popular,  in  addition  to  yopth  pro¬ 
grams.  Also  good  location  for  writing  about  and 
taking  part  in  hunting,  fishing  and  camping. 
Send  resume  and  clips  to  Box  5565,  Editor  & 
Publisher. 


FREELANCE 


WANTED:  Freelance  articles  sought  on  pock- 
etknife  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  NY  11375. 


MARKETING 


CLASSIFIED  SALES  MANAGER  for  West  Coast 
75,()C)0  circulation  newspaper.  Competitive, 
growing  market  for  an  aggressive  manager. 
Responsible  for  real  estate  and  automotive 
classified  sales  effort  and  major  accounts  as 
assigned.  Candidate  must  be  strong  in  sales, 
promotion,  staff  development  and  ad  planning. 
Full  benefit  package.  Write  in  confidence  to 
Box  5545,  Editor  £  Publisher. 
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HELP  WANTED 

_ PRESSROOM _ 

EXPERIENCED  metro  press  operator  wanted  I 
for  Zone  2  daily.  Opp^unity  to  advance  to  i 
assistant  foreman.  Send  resume  and  salary  re-  I 
quirements  to  Box  5533,  Editor  &  Publisher.  ' 

EXCELLENT  OPPORTUNITY  for  quality-  1 
oriented  press  supervisor.  25,000  circulation  1 
daily  with  high  volume  of  commercial  work.  Will 
supervise  1 2  pressmen  on  2  shifts  through  shift 
foreman.  Urbanite  experience  a  plus.  We  offer  i 
salary  in  mid-to  upper  20'S;  good  benefits: 
small  town  environment,  but  not  far  from  major  , 
city:  nice  year  round  climate  in  Zone  4:  ' 
excellent  recreational  area,  especially  fishing  ' 
and  college  sports.  Box  5559,  Editor  &  Pub-  , 
lisher.  1 


WANTED:  Urbanite  Pressperson  able  to  run 
Urbanite  with  multiple  webs,  process  color  and 
quarterfolder.  Camera  and  plateroom 
experience  will  be  a  plus.  Zone  2.  Send  resume 
to  tox  5554,  Editor  &  Publisher. 


_ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
Modern  100,000  daily  offset  newspaper  needs 
assistant  production  manager  who  can  be  ready  ; 
to  step  into  the  top  Job  in  12  to  18  months.  ' 
Send  resume  to  Box  5471,  Editor  &  Publisher. 

PROGRESSIVE  shopping  guide  group  in  North¬ 
ern  Michigan  IS  seeking  an  experienced  com¬ 
position  production  manager.  Strong  supervis¬ 
ory  skills  a  must.  Area  of  responsibility  will 
include  paste-up,  machine  maintenance,  ' 
ordering  supplies,  quality  control  and  supervi-  ' 
Sion  of  ten  to  twelve  composition  people.  Send  I 
resume  and  salary  histon  to:  Ben  Hammack, 
VVeeklies  Incorporated,  ra  Box  620,  Gaylord 
Ml  49735.  I 


POSITIONS  WANTED  | 
_ ACADEMIC _ j 

ATTORNEY  and  former  journalist  with! 
extensive  background  in  the  First  Amendment ' 
and  in  media  law  and  regulation,  author  of  mul- 1 
tiple  scholarly  articles,  seeks  full-time  faculty  ; 
position;  (303)  3397  after  6pm  MST.  i 

COMMUNICATIONS  PROFESSIONAL  seeks ! 
dual  role  as  journalism-advertising  instructor  < 
and  university  PR/PA  director.  Box  5482,  Edi- ! 
tor  &  Publisher. 

HEADED  FOR  RETIREMENT  and  looking  for ' 
resumption  of  classroom  teaching,  full  or  part-  ^ 
time,  after  30  years  in  management-editorial  | 
daily  field.  Background:  part-time  college  i 
teaching,  including  course  design  at  graduate  ' 
level:  national-regional  publication:  master's 
degree:  youth  work;  married,  father.  Prefer  sun- 1 
belt.  Will  assist  with  public  relations,  etc.  Box  | 
5556,  Editor  &  Publisher. 

ADMINISTRATIVE 

AVAILABLE  JUNE — Experienced  news 
executive/publisher,  profit/quality  oriented.  ; 
Now  teaching.  I've  turned  around  some  dogs 
and  can  put  out  a  product  that  will  earn  respect ' 
and  money  better  than  75%  of  the  papers 
printed  today.  Northeast  preferred.  If  you're  i 
serious,  I  am.  Interview  at  ANPA.  Phone  after 
4/20;  (212)  613-0350.  Resume,  references  ■ 
Box  5547,  Editor  &  Publisher. 

CONTROLLER— Experienced  in  all  phases  of 
financial  reporting,  cash  management,  com- ' 
puters,  budgeting.  BA  degree.  Box  5551,  Edi- ' 
tor  &  Publi^er.  I 

PUBLISHER/General  Manager— Former  news-  j 
paper  owner,  marketing  oriented.  Top  refer¬ 
ences.  PO  Box  40404,  Fort  Worth  TX  76140.  ! 

- j 

_ ADVERTISING 


POSITIONS  WANTED 
_ EDITORIAL _ i 

EXPERIENCED  suburban  newspaper  editor  i 
and  public  relations  director  seeks  managing  | 
editorship  or  school,  college  or  hospital  public  ! 
relations  position.  Box  5542,  Editor  &  Pub¬ 
lisher.  , 

INTELLIGENT,  resourceful,  single  male,  38,  I 
J-Grad,  seeks  position  as  news  reporter  (or  I 
other  writing  assignment).  Non-smoker,  non-  | 
drinker.  Can  relocate  easily.  J  R  Oliver,  5416  ; 
Second  Av,  Pittsburgh  PA  15207;  (412)  521-  ; 
9320. 

JOURNALIST/EDITOR  i 

Feature  writer  with  national  magazine  sales  i 
seeks  position  in  creative  milieu.  Gourmet  food/  | 
wine  expert.  Can  write/speak  Spanish.  Expert  i 
producer  of  brochures,  catalogs,  direct  mail  or  ' 
collateral  material.  Prefer  relocation  to  South-  i 
west/Southeast  or  Rocky  Mountain  area.  Call:  ' 
(213)  274-8678  or  write:  A  Overstreet,  615i/i  1 
N  Benton  Way,  Los  Angeles  CA  90026  for  i 
resume.  1 

NEWS  EDITOR— top  business  publication  i 
wants  to  relocate  to  West  Coast.  Heavy  daily  i 
experience,  financial  writing.  Box  5465,  Editor  I 
&  Rjblisher. 


PROFESSIONALLY  experienced  reporter  who 
recently  became  licensed  attorney  looking  for 
opportunity  to  put  his  education  and  . 
experience  to  best  use.  Good  work  habits  and  I 
reliable  references.  Box  5469,  Editor  &  Pub¬ 
lisher.  ^ 

RELIGION  PRO:  Print,  Broadcast,  Earned  | 
Doctorate.  Carlson,  803  Woodlawn,  Scranton 
PA  18509;  (717)  343-3777. 

REPORTER  with  one  year  general  assignment  ; 
experience  seeks  news  or  sports  spot  on  daily.  ; 
Solid  all-around  skills.  Reed  Parsell;  (913)  , 
899-7313  or  (303)  692-0818.  | 


POSITIONS  WANTED 
_ EDITORIAL _ 

TALENTED,  aggressive  young  editor  with  13 
years  experience  wants  to  move  up.  (Currently  in 
mid-management  for  major  metro  daily. 
Extensive  experience  in  writing,  editing, 
graphics,  features  and  hard  news,  as  well  as 
people  management.  Box  5555,  Editor  &  Pub¬ 
lisher. 

UNCLE  BILL  is  an  outdoor  journalist  who  has 
covered  conservation  and  the  outdoors  for  over 
12  years.  Former  publisher  and  editor  will 
receive  M  A  degree  in  summer.  This  ethical  out¬ 
door  writer  is  a  nine-year  member  of  SPJ-SDX 
who  has  a  different  approach  to  outdoor  sports. 
Box  5568,  Editor  &  f^blisher. 

VERSATILE  REPORTER  seeks  job  on  Zone  1  or 
2  daily.  Knows  way  around  police,  court,  local 
government  beats.  Has  extensive  darkroom, 
layout  experience.  Box  5520,  Editor  &  Pub¬ 
lisher. 


_ FREELANCE _ 

PROFESSIONAL  experienced  copyeditor  and 
proofreader.  Journalism  degree,  member  Per¬ 
iodical  Writers  Association  of  Canada  (PWAC). 
Reasonable,  negotiable  rates  for  book  man¬ 
uscripts,  etc.  Box  5495,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

PHOTOJOURNALIST  with  recent  MA  degree 
seeks  post  with  daily  newspaper.  Will  relocate. 
Call  Michael  Hall;  (317)  359-7880. 

PHOTOJOURNALIST  seeks  position  in  news, 
editorial  or  documentary  photography.  Call  col¬ 
lect;  (216)  792-3453  or  write:  Raymond  M 
Vanatsky,  4580  Rhode  Island  Drive,  Apt  4, 
Youngstown  OH  44515. 

STILL  EAGER  1981  J-Grad  seeks  position  as 
photojournalist  in  Zone  7.  8  or  9.  Have  writing 


PRINTING  PRODUCTION  ASSISTANT— 
European  Stars  i  Stripes,  American  News¬ 
paper  published  overseas  in  West  Germany,  is 
kxihing  for  a  production  assistant  with  off-set 
press  background.  Candidates  must  have  at 
least  3  years  experience  which  has  provided  a 
general  knowledge  of  printing  equipment, 
methods  of  production  and  sources  of  printing. 
Preferred  experience  will  include  hands-on 
management  of  off-set  printing  presses  and 
processes,  letterpresses-off-set  conversion  and 
military  service  in  administration  on  publica¬ 
tions.  Salary  24VSK  P/A,  plus  tax-free  living 
quarters  allowance,  group  insurance  and  trans¬ 
portation.  Job  growth  possible.  Applicants 
must  send  full  resme  and  must  have  reference 
to  this  advertisement.  Applications  must  be 
postmarked  on  or  before  April  22, 1983  and  be 
addressed  to:  The  Civilian  Personnel,  European 
Stars  &  Stripes,  APO,  New  York  NY  09211. 


ADVERTISING  MANAGER.  Age  44.  6  years  as  ' 
top  salesman  with  70M  daily.  7  years  manage-  ^ 
ment  with  40M  paid  weekly  and  150M  shop-  | 
per.  Competitive  markets.  Excellent  training,  < 
motivating,  and  selling  skills.  Salary  $20's,  | 
paid  relocation  from  Zone  5.  Box  5506,  Editor 
&  Publisher. 


PUBUC  RELATIONS 


PUBLIC  REUTIONS  DIRECTOR 
Washington,  DC  area-based  national  public  ^ 
interest  organization  seeks  creative  public  rela-  , 
tions  director  with  solid  media  experience  and  | 
free  enterprise  orientation.  Attractive  salary  j 
and  benefits  program.  Send  resume  to  Box  ; 
5521,  Editor  &  Publisher. 


SALES 


AGGRESSIVE  SALES  person  to  develop  new 
business,  assist  retail  and  classified  staff  in 
promotions.  Create  new  profitable  advertising 
promotions  and  follow  through  to  publication. 
Applicant  must  be  self-starter,  imaginative, 
and  not  require  assistance  from  superiors. 
Immediate  need.  Zone  one.  Apply  Box  5561, 
Editor  &  Publisher. 


20,000  CIRCULATION  south-central  Florida 
weekly  in  agricultural  area  needs  aggressive, 
productive  salesperson  accustomed  to  living 
and  working  in  small  community.  Base  salary 
plus  bonuses  keyed  to  production.  Prefer 
candidates  with  Midwest  orientation.  Send 
resume  and  salary  requirements  to:  Publisher,  j 
Glades  Trend  Publishing  Inc,  PO  Box  579,  ' 
Pahokee  FL  33476.  I 


CIRCULATION 


CIRCULATOR 

Experienced,  able,  available. 
Box  5484,  Editor  &  Publisher. 


CIRCUUTION  MANAGER 
20  years  experience;  with  excellent  track  rec-  i 
ord.  Award  winning  doer,  with  references.  40M  I 
to  150M  background.  Seek  top  spot,  or  assis-  j 
tant  in  challenging  situation.  Box  5548,  Editor  , 
&  Publisher. 


CIRCUUTION  MANAGER— 12  years  ' 
experience  seeking  number  I  or  II  spot.  Strong  I 
on  promotional  and  administrative.  Little  Mer-  | 
chant-will  relocate.  Box  5553,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR,  15  years! 
experience  with  20M  to  70M  group  owned  dail-  i 
ies  seeks  relocation  as  manager  of  medium  to  j 
large  sized  newspaper.  Will  consider  strong  I 
secondary  position  if  advancement  opportuni- 
tiesexist.  Very  familiar  with  budgeting,  pricing,  | 
cost  control,  training,  phone  sales,  and  TMC. 
Box  5572,  Editor  &  Publisher. 


SUPERVISOR— 16  years  experience,  medium  j 
and  small  AM,  PM  dailies.  Strong  all  aspects.  , 
Ready  to  advance  manager,  assistant.  All  | 
Zones.  Box  5567,  Editor  &  Publisher.  I 


EDITORIAL 


AWARD  WINNING  reporter  with  eight  years 
experience,  mostly  on  weekly,  seeks  reporting 
job  on  metro  daily.  Any  Zone.  Box  5493,  Editor 
&  Publisher. 


DISPUY  ADVERTISING  SALES  MANAGER, 
for  14-edition  weekly  Northern  California  shop¬ 
per  chain  with  200,000  household  circulation. 
Must  be  strong  sales  leader,  to  motivate,  tram 
and  manage  staff  of  9.  Candidate  must  have  ' 
shopper/TMC  experience.  Excellent  opportu-  ; 
nity  for  professional,  hard  working  sales  mana¬ 
ger  to  develop  and  execute  sales  programs  and 
grow  with  company.  Behind  the  desk  sales 
manager  need  not  apply.  Our  sales  manager  will  ' 
lead  by  example.  Excellent  salary  plus  bonus.  | 
Send  resume  including  salary  history  to  Box 
5354,  Editor  &  Publisher. 


ASSIGNMENT  EDITOR  seeks  move  up  from  | 
suburban  editor  on  180,000  Northeast  daily.  I  , 
KNOW  HOW  TO  ZONE.  I  can  help  major  metro  ‘ 
crack  suburban  markets.  I  can  help  suburban 
daily  ward  off  big-city  threat.  Tojj-notch  motiva¬ 
tor,  teacher,  cost<utter.  Reporting,  editing, 
layout  experience.  Strong  references.  Quality  a 
must-if  you  haven't  »t  it.  I'll  get  it  for  you.  NE,  i 
Mid-Atlantic.  Box  5538,  Editor  &  Publisher,  j 


EDITOR— proven  news,  editorial,  management  , 
talents.  Seek  key  post  on  ABC  daily  over  , 
40,000.  Can  be  your  editor,  managing  editor,  ; 
Sund^editororchief editorialwriter.  Available  i 
now.  Box  5481,  Editor  &  Publisher. 


RELIGION  WRITER/COPY  EDITOR,  seeks  daily  i 
reporting  job  in  Zones  1,2, 3, 5.  Experience  : 
includes  news,  features  for  monthly  50,000  ' 
New  England  religious  paper;  editing  grad 
school  paper;  investigative  reporting  for  major  I 
city  magazine.  Three-fourths  of  your  readers  j 
claim  to  be  religious.  I  can  helpyou  reach  them,  i 
Thomas  Morton,  Box  403A,  Gordon-Conwell  i 
Theological  Seminary,  S  Hamilton  MA  01982;  | 
(617)  526-7272.  | 

SEEKING  DAILY  reporting  job.  Was  Editor  of  ' 
thrice-weekly  college  paper,  reporter  for  local 
weekly,  stringer  for  large  daily,  intern.  Now  I'm  | 
ready  for  that  first  job.  Eager,  aggressive  and  ! 
bright. Any  Zone.  Howard  Saltz,  275  Helm 
Lane,  Bayshore  NY  11706;  (516)  665-3803. 


SPORTS  WRITER  and  copy  editor  with  layout  i 
skills  seeks  position  utilizing  this  experience.  I 
have  worked  as  wire  copy  editor  and  am 
experienced  with  pagination  VDT  equipment. 
Serious  offers  from  any  Zones  will  be  consid-  ! 
ered.  Box  5525,  Editor  &  Publisher. 

CHRISTIAN  SPORTS  EDITOR;  8'/5  years  sue-  | 
cess  as  Assistant  Sports  Editor,  columnist, 
broadcaster,  PR  director,  freelancer.  Versatile, 
winning  track  record,  God's  blessed  me  with 
talent  to  write,  manage,  produce  for  your  daily 
readers.  Box  5478,  Editor  &  Publisher. 


skills,  experience.  Laurie  Robison,  2965  N 
Fairview  Or.  Flagstaff  AZ  86001;  (602)  526- 
2960. 


PHOTOJOURNALIST 
6  years  experience,  award  winner. 
David  Arndt;  (501)  863-0098. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  or  produc¬ 
tion  manager — 20  years  experience  in  manage¬ 
ment.  Proven  record  of  cost  and  quality  control. 
Box  5473,  Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  production  manager  post  sought 
by  33  year-old,  male.  NEED  to  become  one  of 
the  best  working  for  the  best,  but  NEED  door 
opened.  6  years  prior  experience  in  composi¬ 
tion,  camera,  press  with  small  chain.  Superb 
references.  Reply  Box  5523,  Editor  &  Pub¬ 
lisher. 


.  COMPOSING  ROOM  MANAGER:  Strong  on  4/c 
I  production.  Experienced  composing  through 
I  camera,  press  and  mailroom.  Would  considW 
Assistant  Production  Manager's  position.  Box 
5524,  Editor  &  Publisher. 
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National  News  Council 


raps  Reagan 

By  Lenora  Williamson 

The  National  News  Council  has 
issued  a  statement  urging  that  Presi¬ 
dent  Reagan’s  March  11  executive 
order  tightening  enforcement  proce¬ 
dures  on  national  security  leaks  be  re¬ 
vised  “with  a  view  to  arriving  at  a 
sounder  accommodation  between  the 
justifiable  objective  of  protecting 
national  security  and  the  dissemination 
of  information  useful  to  a  free  society.’’ 

The  council,  at  the  March  31 -April  1 
session  in  New  York,  instructed  its 
staff  to  begin  a  broad,  independent 
study  of  problems  in  reconciling 
national  security  secrecy  with  a  max¬ 
imum  flow  of  information  to  the  public. 

The  statement  expressed  concern 
about  lack  of  consultation  with  media 
and  other  interested  groups  before  the 
order  was  issued. 

Beginning  its  second  decade  at  the 
session,  the  council  unanimously 
approved  a  program  aimed  at  expand¬ 
ing  its  “visibility  and  effectiveness.’’ 

The  expansion  program  was  recom¬ 
mended  by  the  executive  committee 
under  leadership  of  council  chairman 
Lucy  Wilson  Benson  and  and  its  presi¬ 
dent,  Edward  W.  Barrett. 

Barrett  stressed  that  new  duties  im¬ 
posed  on  the  president  and  chief  execu¬ 
tive  officer  require  the  post  be  put  on  a 
full-time  basis  as  against  the  present 
two-day  schedule.  He  said  his  own 
commitments  make  full-time  service 
impossible  and  consequently  he  will 
step  down  as  president  but  stay  in 
office  until  a  successor  is  chosen. 

A  search  committee  composed  of  the 
executive  committee  and  chairman  of 
the  nominating  committee,  H.  Brandt 
Ayers,  editor  and  publisher  of  the 
Anniston  (Ala.)  Star,  will  propose 
candidates  for  the  presidency. 

Citing  “a  growing  recognition  in  the 
media  for  increased  accountability’’  in 
redress  of  errors,  the  council  unani¬ 
mously  approved  a  “statement  on  re¬ 
sponsible  journalism’’  in  which  com¬ 
mendations  were  given  to  three  news 
organizations — the  New  York  Times, 
ABC  News  and  CBS  News — for  ac¬ 
tions  hailed  as  constructive  steps  to¬ 
ward  more  responsible  journalism. 

A  new  Times  feature,  “Editor’s 
Note,’’  which  runs  in  the  news  index, 
was  hailed  as  “a  notable  advance  in 
print  journalism.’’  Under  the  feature 
heading,  the  Times  amplifies  or  recti¬ 
fies  what  editors  consider  significant 
lapses  of  fairness,  balance  or  perspec¬ 
tive  in  news  articles,  even  where  no 
specific  factual  inaccuracies  are  in¬ 
volved. 
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s  leak  rule 

The  ABC  News  commendation  cited 
appointment  two  years  ago  of  George 
Watson,  vicepresident  of  news,  as  “an 
unofficial  ombudsman’’  for  the  net¬ 
work’s  news  broadcasts  and  beginning 
of  “Viewpoint,”  a  late-night  program 
providing  an  outlet  for  divergent  opin¬ 
ions  on  controversial  aspects  of  news 
coverage. 

CBS  News  was  cited  for  recent 
assignment  of  Gene  P.  Mater,  a  senior 
vicepresident,  and  Emerson  Stone,  a 
vicepresident,  to  oversee  news  prac¬ 
tices,  investigate  complaints  and  initi¬ 
ate  measures  to  enhance  accuracy  and 
fairness  of  news  reports  and 
documentaries. 

In  its  consideration  of  three  news¬ 
paper  complaint  cases,  the  members 
found  warranted  “in  part”  some  of  the 
complaints  made  against  Washington 
Post,  and  Dr.  Robert  Mendelsohn,  col¬ 
umnist  for  Columbia  Features,  Inc. 

A  complaint  by  the  New  York  State 
Power  Authority  against  the  Staten  Is¬ 
land  (N.Y.)  Advance  over  the  news¬ 
paper’s  campaign  against  a  proposed 
Power  Authority  plant  on  the  island 
was  discussed  and  then  dismissed  on 
the  ground  that  it  did  not  clearly  pre¬ 
sent  a  journalistic  issue  of  national  sig 
nificance. 

Another  case  was  a  complaint  by  the 
Atomic  Industrial  Forum,  a  trade  asso¬ 
ciation  of  the  nuclear  power  industry, 
that  a  Washington  Post  news  story  last 
November  1  was  “erroneous”  and 
“needlessly  terrified  many  persons 
over  nuclear  electricity.” 

The  complaint  that  the  Post  did  not 
say  the  consequences  of  nuclear  acci¬ 
dents  were  based  on  hypothetical  reac¬ 
tors  not  necessarily  the  same  size  as  the 
reactors  at  a  given  site,  was  termed 
“not  entirely  true”  since  the  Post  did 
so  state  in  a  footnote  accompanying  a 
chart.  The  council  added,  “but  that  and 
other  limitations  of  the  modeling  tech¬ 
niques  should  have  been  in  the  story.” 

Another  portion  of  the  AIF  com¬ 
plaint  said  the  Post  reported  incorrectly 
that  a  set  of  worst-case  death  estimates 
were  part  of  a  study  for  the  Nuclear 
Regulatory  Commission.  The  council 
found  the  figures  were  developed  by 
the  study,  but  they  were  not  part  of  the 
study  report.  The  council  action  stated: 
“It  is  important  that  the  source  of  such 
data  be  identified.  In  the  Post  report 
there  is  no  indication  that  the  newspap¬ 
er  sought  comment  from  the  scientists 
who  had  decided  not  to  include  those 
figures  in  their  report  or  any  neutral 
scientist.  As  a  result  the  reader  was  left 
with  the  impression  that  the  figures  had 


been  suppressed,  and  the  reader  had  no 
way  of  judging  whether  there  might  be 
another,  more  valid  reason  for  leaving 
the  figures  out.  The  Post  story  quoted 
the  Sandia  report  (Sandia  National 
Laboratories  study  for  NRC)  as  saying 
the  figures  were  left  out  because  a 
worst-case  disaster  was  ‘improbable.’ 
The  reader  deserved  to  know  just  how 
improbable.” 

The  council  found  a  charge  that  the 
Post  created  needless  terror  “not  sup¬ 
portable  by  any  evidence  before  us”  and 
found  “not  true”  a  charge  that  the  paper 
reported  incorrectly  there  was  a  2% 
chance  of  a  worst-case  nuclear  accident 
by  the  year  2000. 

A  complaint  found  “only  partly  war¬ 
ranted”  had  been  filed  by  Dr.  Robert 

M.  Kohn,  a  cardiologist  in  Buffalo, 

N. Y.,  charging  that  medical  columns 
written  by  Dr.  Robert  Mendelsohn  and 
distributed  by  Columbia  Features, 
Inc.,  were  “both  inaccurate  irres¬ 
ponsible.” 

The  council  finding  said:  “One  col¬ 
umn  did  contain  an  important  inaccura¬ 
cy  in  alleging  that  Tagamet  advertise¬ 
ments  failed  to  point  out  the  specific 
uses  and  potential  side  effects.  The  ma¬ 
jor  ads  fully  disclose  both  the  uses  and 
the  side  effects  and  only  the  permissi¬ 
ble  ‘reminder’  ads  in  medical  journals 
do  not — and  may  not — include  in¬ 
formation  on  either  uses  or  side  effects. 

“More  important,  to  recommend 
suppression  of  opinion  columns  would 
be  a  dangerous  precedent  and  an  unjus¬ 
tified  incursion  into  the  responsibilities 
of  editors.  At  the  same  time,  the  poten¬ 
tial  importance  to  health  and  life  of  pub¬ 
lished  medical  advice  makes  it  impor¬ 
tant  for  responsible  editors  who  publish 
medical  columns  to  consider  taking 
special  precautions. 

The  council  members  also  heard 
James  C.  Goodale  of  Debevoise  & 
Plimtpon,  New  York,  discuss  the  waiv¬ 
er  which  those  complaining  to  the 
council  are  required  to  sign  stipulating 
that  no  legal  action  is  under  way  or 
contemplated.  The  council,  an  alterna¬ 
tive  to  other  processes  of  settling  dis¬ 
putes,  is  not  willing  to  have  its  research 
or  findings  used  in  legal  or  governmen¬ 
tal  actions. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 
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Floyd  Abrams  Eddie  Adaims  William 
[Adler  James  Agee  Joseph  AUbrltton 
Laird  Anderson  Peter  Arnett  Benedict 
'  Arnold  Len  Bach  Ben  Baigdikian  Dan  Balz 
Steve  Barkln  Marion  Bairry  Robert  Bauman 
I  Warren  Beatty  Lawrence  Beaupre  Steven 
Beckner  Keyes  Beech  Jerry  Bellune  Hugo  Black  Leo 
Bogart  Malcolm  Borg  Ben  Bradlee  Peter  Braestrup 
(Donald  Brazier  David  Brinkley  Bill  Broom  Chip  Brown 

Charles  Bufallno  John  Bull 
.Mac  Bundy  Wairren  Burger 
*Carol  Burnett  Bill  Caldwell 
Joseph  Califano  John  Carter  W.  E.  Chilton  Ruth  Clcirk  Billy  Clayton  Reese 
Cleghom  Janet  Cooke  Roger  Coiyell  Ed  Cray  Richard  Crltchiield  Walter 
Cronkite  Mauy  Cunningham  Monty  Curtis  Peter  Davis  Joseph  DeFranco 
David  Dellinger  David  Deutch  Tony  Diamond  Sam  Donaldson  Margaret 
Doris  William  O.  Douglas  Peter  Drier  David  Duncan  Dwight  Eisenhower 
Robert  Elegant  Karl  Eller  Gloria  Emerson  Ed  Estlow  Horst  Faas  Clay 
Felker  John  Ferrugia  Roy  Fisher  Frances  Fitzgerald  Henry  Ford  Henry 
Ford  II  Marc  Franklin  Grover  Friend  Fred  Friendly  Keith  Flrller  Ed  Fuohy 
Wes  Gallagher  Bill  Geissler  Elmer  Gertz  Ira  Glasser  Arthur  Goldberg  Earl 
Golz  Tom  Goldstein  Donald  Graham  Bill  Green  John  Grossl  Robert 
Guccione  Bryant  Gumble  David  Halberstam  Joe  Halberstein  Ted  Hall 
Hamlet  Joseph  Harper  Art  Harris  Louis  Heldman  Neil  Henry  Seymour 
Hersh  Roger  Hilsman  Philip  Hilts  John  Hinckley  Nigel  Holmes  John  Jay 
Hooker  David  Hopcraft  Henry  Beetle  Hough  John  Hulteng  Robert  Hunt 
Ron  Javers  Thomas  Jefferson  Lyndon  Johnson  Eugene  Jones  Irving 
Kaufman  John  Kennedy  Robert  Kierstead  Michael  Kilian  Henry  Kissinger 
Sam  Klein  Michael  Knepler  Jack  Knight  Ed  Koch  A  J.  Langguth  John 
Laurence  Mark  Levy  Anthony  Lewis  Murray  Light  Charles  Lindbergh 
Gen.  Loan  Henry  Luce  Kurt  Luedtke  Walker  Lundy  A.  Kent  MacDougall 
Robert  Maynard  Joe  McCarthy  Robert  McCloskey  Robert  McCormick  Jim 
Memmott  Bud  Merick  S.  J.  Micciche  Hermas  Miller  Shad  Meshad  Charles 
Mohr  Sun  Myung  Moon  Carol  Morello  John  Morton  Rupert  Murdoch 
Edward  R.  Murrow  Lisa  Myers  Richard  Nixon  D.  C.  Nolan  Rob  Oglesby 
Michael  O’Neill  Jeffrey  Opp  Burl  Osborne  Cordell  Overgciard  Laurence 
Paul  Minnie  Pearl  Jonathan  Peterson  Julia  Piquette  Lewis  Powell  Kimberli 
Pring  Maurice  Prout  William  J.  Proxmire  Winston  Puttick  Ernie  Fyie  Dam 
Rather  J.  Newton  Rayzor  George  Reedy  Fred  Ftichmond  Eugene  Roberts 
Vermont  Royster  Lee  Rudakewych  Morley  Safer  Harrison  Salisbury 
These  and  other  names  appear  In  the  first  Issue  of 
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Here's  why 

Hollywood  is  one  of  the  two  major  cities  in 
Broward  County  and  is  a  significant  part  of  the 
market. 


Retail  Sales 
by  Store  Group 

Food  Sales 

General  Merchandise 

Drugs 


Hollywood  Ft.  Lauderdale 
$245,329,000  $180,117,000 
196,597,000  168,626,000 

50,190,000  32,917,000 

Source;  Sales  Marketing  Management  July  26,  1982 


served  by  a  big,  influential  newspaper 


Hollywood  Sun-Tattler 


A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &  Kelly-Smith 
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